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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Comply with pollution control norms or face music, Punjab dairy units told 
May 15, 2020 03:32 IST 

https://www.hindustantimes.com/cities/comply-with-pollution-control-norms-or-face-music-punjab-dairy-units-

told/story-ZtZGLfxBwEbogoOR3RjKxL.html 

 
he Punjab Pollution Control Board 

(PPCB) on Thursday issued a public no-

tice asking the dairy farm and gaushala 

proprietors in the state to obtain consent to es-

tablish and operate the farms under Air (Pre-

vention and Control of Pollution) Act, 1981, and 

Water (Prevention and Control of Pollution) Act, 

1974. 

Failure to comply will invite strict action under 

the provisions of Environment (Protection) Act, 

1986, and environmental compensation would 

also be levied, the notice said. 

PPCB member secretary Krunesh Garg said the 

National Green Tribunal (NGT) in January made 

it mandatory for proprietors of dairy 

farms/gaushalas to obtain consent under the 

provision of these acts. “The proprietors had 

not been coming forward for obtaining consent 

following which the board issued the public no-

tice,” said Garg, adding that to apply for the 

consent, one can log on to PPCB’s portal 

pbocmms.nic.in. 

As per the information, there are around 1,100 

dairy units in Haibowal and Tajpur Road com-

plexes and surrounding areas in Ludhiana. Many 

scattered units are also situated in the city. 

PPCB and the Ludhiana municipal corporation 

(MC) had been tightening the noose around the 

dairy owners for dumping dairy waste into the 

Buddha Nullah, the seasonal stream which runs 

through the Malwa region of Punjab and, after 

passing through Ludhiana, drains into the Sutlej 

river. 

One of the dairy owners in Haibowal dairy com-

plex, requesting anonymity, said, “We are not 

aware of any kind of consent to be obtained 

from the board which is why we never applied 

for it. Following MC and PPCB directions, the 

dairy owners have already stopped dumping 

waste into the nullah.” 
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Lockdown effect: Modi government announces 2 pct interest subvention on Working Capi-

tal Loans for Dairy sector 
Thu, May 14, 2020 

https://www.zeebiz.com/india/news-lockdown-effect-modi-government-announces-2-pct-interest-subvention-on-working-

capital-loans-for-dairy-sector-126746 

 
ockdown Effect: To offset the economic 

impact of Covid-19 on Dairy Sector, Min-

istry of Fisheries, Animal Husbandry and 

Dairying has introduced a new scheme “Interest 

subvention on Working Capital Loans for the 

Dairy sector” for Supporting Dairy Cooperatives 

and Farmer Producer Organizations engaged in 

dairy activities (SDC&FPO) for implementation 

during 2020-21. In this scheme, the dairy sector 

will be given 2 per cent additional incentive an-

nually. The Ministry of Fisheries, Animal Hus-

bandry & Dairying informed about the decision 

in a written press statement. 

Issuing the press statement in this regard the 

Ministry of Fisheries, Animal Husbandry & Dair-

ying said, "Due to higher milk procurement and 

lower sales during the COVID-19 lockdown, the 

milk/dairy cooperatives have resorted to large 

scale conversion into high shelf-life products 

like milk powder, white butter, ghee, and UHT 

milk etc. Such conversion into high shelf-life 

products resulted in blockage of funds and 

caused difficulty in payment to the farmers. Due 

to decrease in demand for high valued products 

like ice-cream, flavoured milk, ghee, cheese 

etc., only a small quantity of milk is converted 

into value-added products like Paneer and Dahi 

impacting the sales turnover and realization. 

This will result in limiting the ability of coopera-

tives to procure milk at the current level or they 

would be forced for downward revision of pro-

curement price, which will affect the farmers." 

The ministry's statement went on to add that 

the scheme has made provisions for providing 

interest subvention of 2% per annum, with an 

additional incentive of 2% per annum interest 

subvention to be given in case of prompt and 

timely repayment/interest servicing. 

 

Shelter in-charges trade allegations after rescued cattle found dead in a heap 
May 14, 2020 

https://timesofindia.indiatimes.com/city/bareilly/shelter-in-charges-trade-allegations-after-rescued-cattle-found-

dead-in-a-heap/articleshow/75704383.cms 

ilibhit: Chief minister Yogi Adityanath’s 

ambitious plan of rescuing stray cows 

and lodging them in shelter homes that 

provide shelter, food and drinking water ap-

peared laid to waste in the district, when villag-

ers of Bhara Pachpeda under Amaria tehsil 

found dozens of cows lying dead near a state-

sponsored cow shelter in their village. 

Taking serious cognisance of the issue, district 

magistrate Vaibhav Shrivastav ordered a probe 

under officiating chief veterinary officer (CVO) 

Dr Ahilesh Kumar Garg. 

Ranjit Singh, in-charge of the cow shelter at 

Bhara Pachpeda, said most of the cows were 

brought dead from a Barkhera-based cow shel-

ter, while the rest were extremely feeble and al-

most dying. 
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He said in view of their condition, he had de-

clined to keep these cows in his shelter, adding 

that by then, some of the cows collapsed and 

died, after which, their bodies were dumped by 

a hydraulic trailer in a heap next to the road 

near the cow shelter, Singh added. 

According to CVO Garg, Barkhera town area 

committee had shifted 40 cows from a cow 

shelter in town to Bhara Pachpeda, as their 

shelter had become overcrowded. Following 

the DM’s order, he said he will probe the mat-

ter carefully. 

Executive officer of Barkhera town area com-

mittee, R K Chaube, could not be reached. Head 

clerk of his office, Nafees Ahmad, denied that 

any dying cow had been sent to Bhara 

Pachpeda on hydraulic trailer. 

However, workers of Hindu Yuva Vahini alleged 

Chaube had sent the dead and dying cows from 

Barkhera to save his skin, after they had sent a 

report with photographic evidence on the shel-

ter, to the CM a fortnight ago. 

DM Shrivastav said the matter was serious, that 

he was waiting for the inquiry report. “I’ll en-

sure stringent legal action against whosoever 

found guilty for the wretched condition and 

deaths of cows.” 

 

 

India: FSSAI Extends Deadline For Submission Of Annual/ Half Yearly Returns Amid COVID-

19 
14 May 2020 

http://www.mondaq.com/india/operational-impacts-and-strategy/933808/fssai-extends-deadline-for-submission-

of-annual-half-yearly-returns-amid-covid-19 

mid the COVID19 outbreak and the 

subsequent lockdown in the entire 

country, the Food Safety and Standards 

Authority of India (FSSAI) vide its notification 

dated April 11, 2020 has extended the timeline 

for submission of the Annual / half yearly re-

turns.1 

As per the clause 2.1.13 and conditions of the li-

cense of the Food Safety and Standards (Licens-

ing and registration of Food business) Regula-

tions, 2011, all Food Business Operators (FBOs) 

involved in the activity of manufacturing / pro-

cessing including labelling/ relabeling / packing/ 

repacking and importing are required to submit 

their annual returns. 

FSSAI extends deadline till July 31, 2020 

FBO's involved in the manufacturing / pro-

cessing of Milk and milk products are also re-

quired to submit their returns. However, con-

sidering the lockdown period, the submission of 

the annual returns and half yearly returns (Oc-

tober 2019- March 2020) has been extended till 

July 31, 2020. 

The FBO's are required to send their returns in 

the requisite formats through email / physical 

copies to the concerned licensing authorities. 

The aforementioned notification shall act as a 

relief for both small scale and large scale FBO's 

and also protect them to safeguard their li-

censes. However, the FBO's would still be re-

quired to submit the annual returns within the 

extended timeline and violation of the same 

may attract prescribed penalty

. 

 

 

 

 

A 

http://www.mondaq.com/india/operational-impacts-and-strategy/933808/fssai-extends-deadline-for-submission-of-annual-half-yearly-returns-amid-covid-19
http://www.mondaq.com/india/operational-impacts-and-strategy/933808/fssai-extends-deadline-for-submission-of-annual-half-yearly-returns-amid-covid-19


ITC forays into packaged lassi to expand its dairy business 
May 13, 2020 

https://economictimes.indiatimes.com/industry/cons-products/food/itc-forays-into-packaged-lassi-to-expand-its-

dairy-business/articleshow/75719201.cms 

OLKATA: ITCNSE 0.52 % Ltd has ven-

tured into the packaged lassi market 

with launch in Kolkata under its Aa-

shirvaad Svasti brand. With this, the company 

sells milk, curd and paneer in West Bengal. 

The company has priced the product at Rs 10 

for a 160ml pack thereby expanding its compe-

tition with the largest brand Amul in the dairy 

space and several other national and regional 

brands. ITC has rolled it out in more than 3,000 

outlets in the city. 

Sanjay Singal, chief operating officer (dairy and 

beverages) at ITC said Aashirvaad Svasti’s previ-

ous launches have received encouraging re-

sponse and acceptance from Kolkata consum-

ers. 

"We saw merit in launching lassi during peak 

summer as this dairy based traditional drink can 

help beat the soaring heat and quench the 

thirst," he said. 

ITC is currently focussed in expanding its dairy 

business which it has identified as one of the 

growth drivers in its quest to achieve Rs one 

lakh crore sales from FMCG business. It already 

has other products like ghee and milk shakes. 

 

 

Covid fear: Banas Dairy fails to procure milk 
May 13, 2020 

https://www.indiancooperative.com/co-op-news-snippets/covid-fear-banas-dairy-fails-to-procure-milk/ 

anas Dairy in North Gujarat is not able 

to collect nearly 1,00,000 litres of milk 

daily from villages affected by covid-19 

in Banaskantha district, reports Indian Express. 

Banas Dairy Chairman Shankar Chaudhary says 

as 25 villages are affected by the virus, a huge 

amount of milk remains unprocured. He de-

scribed his organization as Asia’s largest milk 

cooperative. Banas Dairy accounts for 30 per-

cent of the total milk collected by GCMMF 

Meanwhile, Managing Director of GCMMF, RS 

Sodhi said despite the incidence of the corona 

disease in some districts of the state milk pro-

curement by Amul has remained more or less 

unaffected. 

 

 

Indian dairy farmers better off than their European counterparts: Sodhi 
May 13, 2020 

https://www.indiancooperative.com/dairy/indian-dairy-farmers-better-off-than-their-european-counterparts-so-

dhi/ 

arring a few stray incidents, dairy farm-

ers in India are a blessed lot, especially 

when one looks at the European scene. 

Milk producers across the European Union have 

been agitating over the lack of procurement 

and slumping rates of dairy products in the 

wake of Covid 19, says GCMMF Managing Direc-

tor R S Sodhi. 

Talking to Indian Cooperative, GCMMF Manag-

ing Director R S Sodhi said “We are indeed 

blessed as not only have our procurement regis-

tered an appreciable increase but also the farm-

ers are getting better rates for their produce.” 
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Amul collects milk from 18700 village coopera-

tive societies and brings them to 80 dairy plants 

spread across the country. Sodhi informed that 

last year Amul procured 230 lakh litres per day 

milk but in the span of next five years we are 

planning to enhance our milk procurement to 

320 lakh liters per day, he underlined. 

 
“Our milk procurement registered 9 percent 

growth in the last 10 years and we will continue 

it in the coming years. Besides, Amul is investing 

in making sweets like Pedha, Barfi and other 

items”. Sodhi said, talking about the future 

plans. 

Barring a few cases, dairy procurement has 

been smooth in the country despite the threat 

of the virus, Sodhi felt. One such case was re-

ported from Odisha in which dairy farmers of 

Raisunguda Milk Producers’ Cooperative Society 

in Cuttack district threw a huge amount of milk 

on the road protesting non-procurement of 

their milk by Odisha State Cooperative Milk Pro-

ducers Federation (OMFED). 

But this is nothing compared to what is being 

seen in Europe. UK based Farmers Weekly re-

port that milk producers across the European 

Union have been mounting demonstrations to 

demand EU-wide cuts in production to help 

tighten the market and lift prices during the 

coronavirus crisis. 

Organised by the producer body the European 

Milk Board, dairy farmers in seven countries 

staged a variety of activities to draw attention 

to the issue. In Germany, producers erected a 

skimmed milk powder (SMP) pyramid in front of 

the Reichstag (German Parliament) in Berlin. 

According to Belgian dairy farmer and EMB 

president Erwin Schöpges, “SMP has now be-

come the EU-wide symbol for the misguided cri-

sis measures implemented by the European Un-

ion in the dairy sector”, reports the publication. 

He maintains that simply building up stock of 

butter and powder to deal with the corona-

virus-related collapse in demand is just storing 

up over-supply problems for some future date. 

Further demos were held in Luxembourg, Den-

mark, Belgium, Lithuania and Italy. 

 

Natural food additives demand in Indian dairy industry 
Wednesday, 13 May, 2020, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/natural-food-additives-demand-in-indian-dairy-industry-55871 

ood additives are chemical substances 

that are added to foods to produce spe-

cific desirable effects, such as a certain 

taste, texture, appearance, or consistency in the 

final product. With increased processing of 

foods, additives are playing an important role in 

meeting the necessary quality standards with 

every production batch and have enabled effi-

cient manufacturing across many food pro-

cessing industries. Food additives prevent food-

borne illnesses and enable transportation of 

food to areas that otherwise would not have 

been possible.  

This article covers the types of additives, cur-

rent trends in the dairy industry in India, and 

how standards employed by FSSAI (Food Safety 

and Standards Authority of India) aim to im-

prove public health and nutrition and provide 

economic benefits to customers.  

Types and Functions of Additives in the Dairy In-

dustry  

In general, food additives are classified into the 

following categories:  

I) Nutritional Additives  

II) Processing Agents  

III) Preservatives  
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IV) Sensory Agents  

i) Nutritional Additives  

Nutritional additives are used to restore nutri-

ents lost or degraded during the manufacturing 

of the product. It is essential to fortify certain 

foods to alter dietary deficiencies and increase 

nutritional value. Vitamins A and D are added to 

dairy products, vitamin B is added to flour, cere-

als, baked goods, and pasta, and vitamin C is 

added to fruit beverages, cereals, dairy prod-

ucts, and confectioneries.  

Vitamin A is a common additive in the dairy in-

dustry. Although it is a fat-soluble vitamin that 

can be found in the fat portions of animals and 

is quite abundant in milk fat, the skimming pro-

cess results in the loss of vitamin A. Hence, vita-

min A is later added to replenish the amount 

that was lost. FSSAI has released the standards 

for the fortification of standardised, toned, dou-

ble toned or skimmed milk. As per the FSSAI 

standards, the milk needs to be fortified with 

vitamins A and D at a level of 270 µg RE-450 µg 

RE per liter and 5 µg-7.5 µg per liter, respec-

tively.  

ii) Processing Agents  

Emulsifiers are processing agents that are used 

to retain a uniform dispersion of one liquid in 

another, such as oil in water. The hydrophobic 

portion of the emulsifier dissolves in the oil 

phase, while the hydrophilic portion dissolves in 

the aqueous phase, thus forming a dispersion of 

small oil droplets. Therefore, emulsifiers ensure 

the uniform dispersion of oil-soluble flavour 

compounds throughout a product, preventing 

large ice crystal formation in frozen products 

such as ice cream.  

Additives with such stabilising properties im-

prove the volume, evenness, and consistency of 

the final product. Exhibit 1 represents permissi-

ble levels of emulsifiers allowed in milk prod-

ucts, according to the FSSAI.  

iii)  Preservatives Food preservatives are catego-

rized into two main groups: antioxidants and 

antimicrobials.   Antioxidants are used in the 

food processing industries as a means to hinder 

oxidation and enhance flavor, aroma, and color. 

The oxidation of food products consists of add-

ing an oxygen atom or deduction of a hydrogen 

atom from the molecules in the food. The prod-

ucts of these oxidation reactions that occur in 

fruits and vegetables like apples, bananas, and 

potatoes may lead to quality changes in the 

food and cause enzymatic browning. Among 

these antioxidants, there are reducing agents 

such as ascorbic acid (vitamin C) and agents 

that inactivate the enzymes, such as citric acid. 

Citric acid is used throughout the dairy industry, 

especially for cheese processing and produc-

tion, as an excellent stabilizer.   Antimicrobials 

are used primarily for preservation, to inhibit 

the growth of pathogenic microorganisms.  Or-

ganic acids such as acetic, benzoic, propionic, 

and sorbic are used against microorganisms in 

products with a low pH. The growth of microor-

ganisms is controlled by adjusting pH levels.  In 

the dairy industry, milk products such as yo-

gurts, cheeses, yogurt drinks, etc., primarily are 

produced with preservatives to avoid spoilage. 

For example, sodium benzoate and/or potas-

sium sorbate are preservatives that inhibit mold 

growth and keep the product fresh.  

 iv)  Sensory Agents Sensory agents that are 

used in the dairy industry consist of colorants, 

flavoring agents, and sweeteners.   Colorants 

are an important category of additives that 

bring out the sensory characteristic of food 

products, as they influence both the flavor and 

quality of the product. During processing, there 

could be degradation of the natural colors in 

the raw material; coloring agents ensure that 

uniform products are produced with the same 

intensity. Natural colorants are derived from 

plant, animal, and mineral sources, whereas 

synthetic colorants are primarily petroleum-

based chemical compounds. Curcumin, for ex-

ample, is a natural colorant extracted from tur-

meric. Synthetic colorants are not universally 

approved in all countries and usually undergo 



extensive toxicological analysis. Indigo Carmine 

and Sunset Yellow are common colorants used 

in yogurts and ice creams, as shown in Exhibit 3.  

Frost & Sullivan’s analysis indicates that in re-

cent years, consumers have become more 

health-conscious and demand greater transpar-

ency in the ingredients that go into the product 

they consume. They are taking a greater inter-

est in nutrition and examine food labels more 

carefully before making a purchase decision. Ar-

tisanal yoghurt brands in India have gained pop-

ularity because it doesn’t contain preservatives 

or artificial flavors, resulting in a natural taste 

from real fruit pulp. Low-fat milk or yoghurt-

based drinks with high content of fruits and 

vegetables without any preservatives, coloring 

or artificial sweeteners have entered the mar-

ket in recent years and garnered attention due 

to their unique selling points. 

 A flavor additive is a single chemical or a blend 

of chemicals of natural or synthetic origin 

added to food to enhance the natural flavor. In 

terms of consumer acceptance and marketing, 

the flavor of milk and milk products is a prime 

parameter. Dairy proteins may have flavor vari-

ations due to seasonal and regional milk supply 

patterns, and the addition of these products 

neutralizes off-flavors associated with these iso-

lates and ensures a consistent base profile. For 

example, chocolate milk with 20% reduced 

sugar will not taste the same as the original ver-

sion. Flavors have been developed to make up 

for the reduction in sugar and still deliver the 

rich and complete taste of the chocolate flavor 

by restoring the taste of the full-sugar original 

version.   Flavored milk has not reached main-

stream consumption in India. According to Frost 

& Sullivan’s analysis, Indian consumers are vow-

ing to adopt healthier lifestyles and are actively 

seeking added benefits, so there is a rising focus 

on the addition of ingredients rather than their 

removal. Fortified dairy drinks that target spe-

cific health concerns should find demand. MNCs 

in India are looking to fortify their milk portfolio 

after the launch of healthier products, by intro-

ducing Greek yoghurts. With product innova-

tions and expanding distribution channels, fla-

vored dairy drink market is expected to grow in 

the coming years, which in turn will increase the 

demand for flavor additives.    

What Next?   

 Food additives are subjected to rigorous toxico-

logical analysis to assess their implications on 

health before their approval for use in the in-

dustry. With health hazards associated with the 

consumption of synthetic additives, Frost & Sul-

livan’s analysis indicates that there is a growing 

consumer demand for “no additive” food prod-

ucts or products with natural and bio-based ad-

ditives. However, limited availability and the 

high cost of naturally sourced additives are still 

driving the market for synthetic food additives. 

With rising health and fitness trends, there is a 

rising consumer shift toward more natural and 

organic dairy products. With more emphasis on 

naturally made products, our analysis indicates 

that there have been increased R&D efforts to 

develop natural and bio-based additives and fla-

vors. 
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OVID-19 has affected the lives and live-

lihoods of millions across the world. The 

virus has taxed dairy farmers in a num-

ber of ways, the first being management of 

dairy animals and second the marketing and 

sale of milk and other by-products. Due to the 

lockdown, all eateries and sweet shops are 

closed, leading to low demand for milk and 

other dairy products. Milk prices have fallen, 

putting further stress on farmers. Every new 

challenge teaches us something, and COVID-19 

has made dairy farmers learn several lessons 

and given them new insights for future manage-

ment and growth. 

Emergency Plan: All dairy farms must have in 

place a well-designed plan that can be imple-

mented during any emergency. The plan must 

be tested once in two years for its practical util-

ity. Few workers at the farm must be perma-

nently employed and live on the farm. Entry of 

relatives/friends of workers and other people 

should be banned. 

Farms must have an ‘emergency kit’ consisting 

of basic medicines and instruments for medical 

aid. Another ‘equipment/ survival’ kit contain-

ing halter, ropes, edible vegetable oils, acti-

vated charcoal, tarpaulin, pliers, battery, wire 

etc must be available. Dairy farms should have 

surplus bamboo sticks. During emergency, 

these can be used to construct close compart-

ments and animals can be confined in groups 

based on their age and production status. 

It will restrict the movement of individual ani-

mals leading to almost 30 per cent reduction in 

energy requirements. A well-maintained, mova-

ble generator set must be available along with 

sufficient amount of fuel as a back-up source of 

electricity. 

Bio-security & Hygiene: Essential to check dis-

ease, bio-security and hygiene are paramount 

for the well-being of animals. Main gate of the 

farm should remain closed at all times. One 

worker may be entrusted with the job of a 

watchman to check trespassing and entry of 

stray animals. Farm cleanliness and personnel 

hygiene should get due attention. 

Feed: Commercial farms must have a stock of 

stored/preserved fodder (silage or hay) which 

could last for at least two to three months. 

Small farms can have wheat/paddy straw or 

maize. A farmer must know the method of en-

riching wheat straw with urea. Feeding this en-

riched wheat straw to animals can provide 

higher amount of protein. 

The sorghum should never be harvested at a 

young stage. It may cause acute toxicity with la-

boured breathing, excessive drooling of saliva 

and red conjunctiva. Farms that experience 

shortage of both green fodder and concentrate 

ration must possess Uromin Licks. These can 

provide all nutrients needed for maintenance 

purposes. Prepared feed cannot be stored for 

more than a fortnight; however its ingredients 

(cereals, cakes, mineral mixture and salt) should 

be stored as a back-up. 

Health Status: A farmer must be trained for first 

aid management or AI of animals. Semen doses 

in good number with proper storage, vaccina-

tion, de-worming, sample testing etc. should be 

followed in a planned manner. 

Insurance: All animals including young and old 

should be insured. 

C 
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Records: Properly maintained and relevant rec-

ords will help in the quick evaluation of profit or 

loss situation and aid future strategies. Contacts 

and telephone numbers of personnel/organiza-

tions which could extend help during an emer-

gency should be displayed at a frequently vis-

ited spot on the farm. 

Value addition: Farm gate milk processing — 

paneer or curd can be done for sale. When sell-

ing or disposal of milk becomes a serious prob-

lem, it can be processed into products like ghee 

or milk powder, which have a longer shelf life. 

Miscellaneous: A farm must have a well-main-

tained vehicle for transporting milk to factory in 

case a milk van fails to turn up. Milk drums/bulk 

milk cooler of sufficient capacity be available to 

store surplus milk. Farmers must possess suffi-

cient cash in hand to run farm activities, as 

banks and ATMs may be closed during emer-

gency. Sufficient stock of sanitizers and disin-

fectants must be ensured. A multi-purpose cart 

to transport carcasses of dead animals to 

hadda-rori is a must. The resting place of work-

ers, milking parlour, implement shed etc should 

be disinfected regularly with bleaching pow-

der/carbolic acid/ caustic soda etc. 

A radio set should be available and accessible to 

all workers. This will enable them to know the 

current situation in the local area or the state. 

Farmers should evaluate the overall situation 

once the emergency is over. Farmers who have 

developed strong linkages with veterinary uni-

versity/institute, various associations and fellow 

farmers may gain many benefits during crisis 

situations. 

The linkages should be further strengthened 

with those agencies that have provided valuable 

help during a crisis period. In Punjab, 14 lakh 

households are rearing cattle and have the 

highest per capita milk availability in the coun-

try; contributing 12.59 MT to the National milk 

pool (6.7 per cent of the total milk). 

Directorate of Extension Education, Guru Angad 

Dev Veterinary and Animal Sciences University, 

Ludhiana 
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esearchers at the Indian Institute of Sci-

ence (IISc) in Bengaluru have developed 

a low-cost, hand-held device to detect 

the presence of melamine in milk and dairy 

products. Melamine is a compound that is used 

to adulterate milk and dairy products, which 

can lead to kidney-related diseases and also kid-

ney failure. 

According to the researchers, the techniques 

currently used to detect the presence of mela-

mine are time-taking and typically require ex-

pensive and sophisticated equipment and highly 

trained personnel. 

The device developed by the team is expected 

to make the process of detecting melamine in 

water and milk faster. 

According to an IISc statement released on 

Monday, the researchers used the new device 

to test a range of concentrations of melamine 

and were able to detect up to 0.1 parts per mil-

lion (ppm) of melamine in water and milk, 

which is much lower than the acceptable limit 

of 1 ppm. “Detection took just four minutes,” 

the statement read. 

Explaining the process, Radhika Nambannor 

Kunnath, a Ph.D. student in Gorthi’s lab and the 

lead author of the study, said, “The team, led by 

Sai Siva Gorthi, Associate Professor in the De-

partment of Instrumentation and Applied Phys-

ics (IAP) at IISc, devised a fluorometer that can 

detect the formation of copper nanoparticles 

R 
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on specified double-stranded DNA (dsDNA) 

templates.” 

“These nanoparticles are inexpensive to synthe-

sise and possess a property called fluorescence 

in which a material emits light of a different 

wavelength (colour) when a particular wave-

length of light falls on it. 

“The presence of melamine in the sample dis-

rupts the synthesis of these copper nanoparti-

cles and causes a reduction in the intensity of 

fluorescence, which is detected by the pro-

posed fluorometer. 

The natural fluorescent glow of these nanopar-

ticles is very weak and their detection requires 

expensive and sophisticated spectrometers.” 

In a study conducted in 2019, the same team 

led by Gorthi had devised a way to enhance this 

glow so that it can be detected by off-the-shelf 

photodiodes. In the present work, they used 

electronic components that were easily availa-

ble at a lower cost, such as a simple UV LED to 

illuminate the nanoparticles and a PIN photodi-

ode to detect the fluorescence. 

The device can also be modified to detect other 

substances such as lead and mercury. “This flu-

orometer can also be easily adapted to detect 

other analytes of interest (like biomolecules and 

proteins) using these copper nanoparticles, by 

changing the template sequence of the dsDNA 

and other reaction components,” says Kunnath. 

The team believes this can be deployed as a 

screening tool for environmental and food qual-

ity testing. 

India is the world’s largest producer and con-

sumer of milk. It can be recalled that food regu-

lator Food Safety and Standards Authority of In-

dia (FSSAI) had imposed a ban on all milk and 

milk products from China in September 2008. 

In April 2019, FSSAI had recommended the ex-

tension of the ongoing ban till labs at Indian 

ports are equipped for melamine testing. 
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fter the production of milk at farm 

level, it is transformed into a variety of 

dairy products viz. flavoured milk, liq-

uid creams, dried evaporated milk powder, yo-

gurt, cheese, fermented dairy products, ice 

cream and traditional dairy products. For pro-

duction of these value-added dairy products, 

there are various machines and equipments re-

quired for all these transformations.  

After Operation Flood, which started white rev-

olution in India, our country never looked back 

in terms of milk production, which is rapidly in-

creasing every year because of improved cattle 

breeds and healthy feed. Today, India is the 

largest producer of milk with 187.7 MT (NDDB 

2019-20) yearly production which is a very re-

markable achievement. Due to this, India is also 

known as the oyster of the global dairy industry. 

The credit goes to Dr Varghese Kurien, the fa-

ther of white revolution, known as milkman of 

India. 

Modern dairy plants are totally equipped to ma-

neuvre raw materials and finished product with 

very little or no meddling. It is not uncommon 

to find dairy plants that process more than 

1,000,000 milk per day. There are various pro-

cessing operations to which milk undergoes and 

hi-tech equipments are used for processing this 

much amount of milk continuously with perfect 

standards and good hygiene. Some of the com-

monly used processing equipments in dairy in-

dustries are pasteurisers, homogenisers, evapo-

rators, chillers, butter churners and so on. 

Milk is a highly perishable commodity, which 

needs immediate cooling or heating after milk-

ing to prevent the growth of microorganisms 

A 
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and pathogens. The milk is stored in stainless 

steel silos at 4 °C temperature. The silos or milk 

storage tanks may be vertical or horizontal 

types, which are usually insulated for better 

cooling. The inner shell is made of stainless 

steel whereas the outer shell can be made of 

mild steel, stainless steel or any other metal but 

mild steel is more economical choice for outer 

shells in which dairy products are not in direct 

contact. 

For dairy plants, where extremely large quantity 

of milk is processed, vertical silos are installed 

outside the processing section to avoid tall 

buildings for their accommodation. The milk is 

transported to dairy plants by road tankers 

made of stainless steel having two to three lay-

ers thermocol insulation. The dairy equipments 

should be designed wisely. In any storage shell, 

there should be smooth inner surface and no 

sharp corners to aid in proper cleaning. Agita-

tors are used to avoid cream separation. From 

these storage silos milk is transferred in the pro-

duction or processing section where it under-

goes various processing operations.  

In production or processing section, the basic 

operation to convert the milk into various 

value-added milk products is heating of milk in 

which the temperature varies for different heat-

ing processes like pasteurisation, sterilisation, 

thermisation, UHT and evaporation. The most 

important milk processing operation i.e., heat-

ing operation, which is carried out with the help 

of various heat exchangers. A troublesome 

problem to the dairy industries is deposition of 

burnt milk solids on the hot surfaces of dairy 

process equipments known as fouling. It is a se-

vere problem both economically as well as tech-

nically because of the following reasons: 

It reduces the rate of heat transfer.  

Makes the equipment more expensive because 

of increased pressure drop, which enhances the 

pump horsepower requirement. 

Increased time of operation resulting decrease 

in processing capacity because the equipment 

must be turned off for cleaning. 

Leads to cleaning difficulty and increases clean-

ing costs. 

Fouling can be a source of bacterial contamina-

tion. 

The fouling is of two types viz. type A and type 

B:  

In fouling, the important role is played by pro-

teins especially ß-Lactoglobulin. It is found that 

upto 90°C, denaturation of ß- Lactoglobulin pro-

tein governs the fouling on the surface of the 

heat exchanger (Lalande et al. 1985). Among 

various heat exchanger equipments viz. plate 

heat exchangers (PHE), spiral type heat ex-

changers, tube in tube or double pipe heat ex-

changers, shell and tube type heat exchanger, 

plate heat exchangers are widely used for pas-

teurisation and sterilisation of milk because of 

compact design, easy maintenance, cleaning, 

and better heat transfer coefficient (Shah and 

al.1988) however, these heat exchangers un-

dergo deposition fouling, chemical fouling, bio-

logical fouling and corrosion fouling resulting in 

increased capital and operating costs (Sandu 

and Lund, 1983). 

Proper energy audit and maintenance are must 

for these dairy-processing equipments to avoid 

heat loss and unnecessary energy consumption. 

The various measures, which would result in 

less fouling, are outlined below: 

1) The acidity of the milk should be less 

2) Milk should be preheated at 65 °C. 

3) There should not be too high temperature 

difference between the milk and heating me-

dium. 

5) There should be circulation in turbulent flow 

regime. 

6) Tube surfaces should be completely wetted 

in evaporators.  

7) The flow rate of milk should be high and 

there should be uniform distribution of milk all 

over the tube surface. 



8) Air leaks should be prevented into the heat 

exchanger. 

9) There should be proper filtration of milk be-

fore feeding into the heat exchanger. 

10) A very small amount of phosphate salts 

should be used in milk where legally permitted 

for example in evaporated milk.Most effective 

salt to reduce fouling is sodium pyrophosphate. 

Apart from all this, altering the surface proper-

ties of these processing equipments can be an 

excellent option to get rid of fouling problems 

(Beuf et al. 2004). Dairy processing equipments 

or heat exchangers in which milk and milk prod-

ucts are in direct control, are made of SS 304 or 

SS 316. Covering the surface with another coat-

ing materials can help in fouling reduction, 

which reduces the time required to clean the 

heat exchangers resulting in minimum resource 

consumption and chemical use for cleaning. 

Materials like silica, SiOx, Ni-P-PTFE etc. can be 

used for coating and Ni-P-PTFE is found best in 

terms of cleaning efficiency (Beuf et al. 2004). 

Enzyme based coatings can also be done for an-

tifouling effects. 

All these preventive techniques and developed 

technologies are useful in reducing fouling, 

which is must to run the plant more economi-

cally as the fouling decreases the overall heat 

transfer, increases water consumption, electric-

ity consumption and high maintenance cost. 
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T IS 8.50 am and a fleet of 110 tanker-trucks 

leaves a 50-acre plant in East Delhi’s Pat-

parganj. Over the next seven hours, the ve-

hicles will criss-cross the length and breadth of 

Delhi-NCR, replenishing about 2,500 outlets, en-

suring that through the lockdown, if there is 

one item the Capital hasn’t run out of, it’s milk. I 
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Founded in 1974, as part of Operation Flood to 

make India self-sufficient in milk, Mother Dairy, 

owned by the National Dairy Development 

Board, is now a part of the Capital’s landscape 

— diversifying into milk products, vegetables, 

oil and sweets. 

The company roughly controls over 45% of the 

market in Delhi-NCR, much ahead of competi-

tors like Amul and the Delhi Milk Scheme. Its 

turnover in 2019-20 was around Rs 10,500 crore 

(the dairy part Rs 8,200 crore). 

The trucks are about to leave Mother Dairy’s 

main Patparganj plant. With about 150 employ-

ees working in eight-hour shifts round the clock, 

the plant processes about 41 lakh litres of milk 

daily, including that sold through polypacks. 

The milk is procured from 10 lakh farmers 

across 25,000 villages in 10 states, including Ut-

tar Pradesh, Rajasthan, Punjab, Andhra Pra-

desh, Maharashtra and Bihar. The company has 

27 processing plants, like Patparganj’s, where 

the milk procured is put through nearly 25 man-

datory tests. 

Says Navneet Sharma, Senior Manager (Quality 

Assurance): “If the specimen fails even one test, 

the entire tanker is sent back. In quality, galti se 

bhi galti nahin ho sakta (there can be no er-

rors).” 

Chetan Sharma, General Manager (Milk Pro-

curement), says they get milk from as far as 

Chittoor and Anantapur districts in Andhra Pra-

desh (over 2,000 km away). “The milk processed 

at the Chittoor plant is transported to Delhi by 

an exclusive six-bogie tanker-train run by the 

Railways every alternate day. So, milk procured 

from a farm in Andhra Pradesh is sold in Delhi 

within 48 hours.” 

A majority of the employees are either housed 

in staff quarters next to the Patparganj plant or 

live nearby, ensuring there haven’t been any 

problems getting to work during the lockdown. 

In a 24X7 operation, insulated tanker-trucks 

that maintain a temperature of 4-7 degrees Cel-

sius, and with a capacity of 9,000 litres each, are 

filled with milk. 

Amarjeet, 42, who has been employed with 

Mother Dairy for 16 years, is a driver on one of 

the trucks. “Milk is an essential, so police don’t 

bother us much,” he says. 

9.30 am 

Booth 727 in Mandawali, about 4 km from the 

plant, is Amarjeet’s first halt of the day. He will 

make seven by afternoon. 

The shop is “supervised” by Ramesh Chand, 50, 

who retired as an air force sergeant and was 

posted at the Mother Dairy booth four years 

ago. Mother Dairy only allots booths to ex-ser-

vices personnel as part of a policy. 

At the booth, Amarjeet pulls out a hose pipe 

from the rear of the truck, and sanitises it with 

chlorine water, before filling around 800 litres 

in the booth’s storage tank. “This is not an extra 

precaution. Milk is perishable, so cleanliness 

has to be maintained at all times,” he says. 

Chand points to the yellow circles drawn on the 

pavement outside the booth, leading up to plas-

tic crates before the counter. “I tell customers 

to stand within the circles, and not get too close 

to the crates when at the counter.” 

 
10 AM 

K P S Chauhan, General Manager (Logistics), and 

Vinod Kumar Chopra, Strategic Business Unit 

head (Milk Sales), have come today to keep an 

eye. 

Says Chopra, “To ensure that all stores remain 

functional, we have replacement staff. About 16 

employees at our booths have had to be quar-

antined because cases were reported in their 

areas. Yet, we kept their booths functional.” 

https://indianexpress.com/elections/anantapur-lok-sabha-election-results/


Chauhan says they have been up to the chal-

lenge as “everything is organised”. “The outlets 

are mapped and routes pre-decided as per de-

mand.” The movement of every truck is tracked 

via GPS from the Patparganj plant. 

Thanking note. (Express photo by Abhinav Saha) 

2.30 PM 

Amarjeet arrives back at the Patparganj plant 

with 100 litres still in the truck. It is mandatory 

to bring back that quantity, which is then tested 

and alarm raised if any parameter has changed 

from the original. 

By 3 pm, almost all the trucks from the morning 

round are back. The longest route covered is 

Patparganj to Gurgaon, about 80-85 km in all. 

Every vehicle then gets a thorough wash, the in-

teriors with caustic acid and hot water, and the 

body with hypochlorite solution. 

A Mother Dairy official says all their processing 

units are working at full steam. Says Chief Oper-

ating Officer S Ram Mohan Rao: “The demand 

has not fallen. In fact, on the first two days of 

the lockdown, we sold more than 5 lakh litres 

above our daily sales… largely due to hoarding. 

Our other products like paneer, ice creams, 

dairy whitener and sweets are also selling like 

hotcakes.” 

Chetan Sharma, General Manager (Milk Pro-

curement), points out what this means for not 

just Delhi but other parts of the country. “If we 

don’t reach out to remote areas in faraway 

states, which is our mandate, who will? We not 

only provide farmers a market all round the 

year but also complete payment every 10 days.” 

6 PM 

It’s time for the evening round. Around 85 

tanker-trucks hit the roads again, driven by an-

other set of drivers. This round will wind up 

around 2 am, ensuring that the Capital has its 

milk when it gets up the next morning. 

Milk Mantra appoints FMCG veteran as COO 

May 11, 2020 

https://economictimes.indiatimes.com/small-

biz/startups/newsbuzz/milk-mantra-appoints-

fmcg-veteran-as-coo/arti-

cleshow/75674383.cms 

NEW DELHI: Milk Mantra, a new-age dairy food 

startup has appointed FMCG veteran, Bibhu 

Nanda as the Chief Operating Officer (COO). In 

his new role, Nanda will lead operations and 
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drive innovation and growth, said a release. 

Nanda brings with him over 25 years of cross-

functional and geographical expertise (Indian 

subcontinent and Sub Saharan Africa) in the 

FMCG and food industry across key functions 

such as sales & distribution, manufacturing op-

erations, supply chain & logistics, and marketing 

operations. In his earlier stint, he served as the 

VP & business head for food and agri-business 

company, Olam International for six years in 

Mozambique. Prior to that, he was with mar-

quee companies such as Danone, Marico, Coca-

Cola, and Godrej. 

An engineer by training, he holds an MBA from 

XIMB and has completed executive leadership 

programs from INSEAD and Columbia Business 

School 

Commenting on his appointment, Srikumar 

Misra, founder, MD & CEO, Milk Mantra said, 

“We are excited to have Nanda join us at Milk 

Mantra. He brings with him phenomenal experi-

ence with consumer product companies, along 

with a unique combination of strategic thinking 

& operational expertise.” 

Talking about his new role, Nanda, COO, Milk 

Mantra, added, “I am delighted to be associated 

with Milk Mantra at a time where it is poised to 

leapfrog into the phase three of growth. Armed 

with the equity that Milk Mantra has created 

within the dairy ecosystem, with technology 

footprint at each stage it is imperative that we 

reach all our stakeholders and create value for 

them, be it the consumers, our farmer frater-

nity, the teams and eventually our investors and 

that’s our purpose.” 

He further added, “we are a relatively small 

dairy company with big ideas that will fructify 

into innovative and differentiated products be-

ing delivered to our consumers in our ever-ex-

panding reach.” 

Over the last eight years, Milk Mantra has built 

a premium diary brand in Eastern India and its 

milk sourcing network now comprises over 

60,000 farmers. Under flagship brand ‘Milky 

Moo’ the company produces milk products in-

cluding packaged milk, probiotic yogurt, butter-

milk, cottage cheese, etc. 

 

25% of Indian startups in serious trouble if COVID-19 persists for long: Expert 
May 11, 2020 

https://www.freepressjournal.in/business/25-of-indian-startups-in-serious-trouble-if-covid-19-persists-for-long-

expert 

 quarter of India's startups would be in 

serious trouble if adverse conse-

quences of the COVID-19 pandemic 

persist for long, according to information tech-

nology industry veteran Senapathy (Kris) Gopa-

lakrishnan. 

"About 25 per cent of the startups have less 

than six months of runway," the co-founder of 

IT major Infosy Ltd, told P T I. "They will be in 

serious trouble if the recovery does not happen 

in six months, it does not look like (happening 

within that period)." 

"I would say 25 per cent of the startups will face 

serious challenges. If they are able to get addi-

tional investment, they will survive otherwise 

they will fail. Not all of them, some of them will 

fail," said the former President of the Confeder-

ation of Indian Industry. 

On the prospects of the remaining 75 per cent 

of Indian startups, he said there would be more 

failures if the coronavirus-triggered crisis lasts 

longer. 

"There will be more failures, unless they get ad-

ditional funding from existing investors or sup-

port from banks on working capital or support 

from government for some form of debt or 

grants. We will see more companies get hurt as 

this prolongs," said the Chairman of early stage 

startup accelerator and venture fund, Axilor 

Ventures. 
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The former CEO and Managing Director of In-

fosys Ltd, however, noted that the outlook for 

startups depends on the business segment they 

cater to. 

"For example, e-commerce is starting to oper-

ate, some of the food delivery starting to hap-

pen. In the area of travel, mobility, for example 

passengers are not taking shared ride or not us-

ing taxi. The same vehicle can be used to deliver 

packages, food and grocery. People will have to 

pivot," Gopalakrishnan said. 

Ankur Pahwa, Partner and National Leader E-

Commerce and Consumer Internet, EY India, 

said start-ups in the mobility space will espe-

cially hope to quickly get back to normal alt-

hough with more stringent hygiene measures in 

place, adding, some of the guidelines provide 

tail wind to them. 

B2C companies will have to wait for the de-

mand to pick up under the discretionary 

spends, Pahwa said. 

Demand for work-from-home category spends 

will pick-up considering this new normal is here 

to stay, according to him. 

The demand generated by tier II and III cities 

will be key indicator of the consumer sentiment 

as many of the tier I cities continue to be under 

mixed zone. 

"Supply chain will continue to be a challenge al-

beit with reduced pressures considering relaxa-

tion, with start-ups keeping a keen eye on main-

taining balance between supply and demand," 

Pahwa said. 

 

Man held for adulteration of milk in Punganur 
MAY 11, 2020 23:22 IST 

https://www.thehindu.com/news/national/andhra-pradesh/man-held-for-adulteration-of-milk-in-punganur/arti-

cle31561135.ece 

he Punganur Rural police on Monday ar-

rested a milk trader on charges of sup-

plying adulterated milk to local dairies. 

Acting on complaints from local dairies, the po-

lice and the officials of the food department 

raided the residence of Ashok Kumar (30) at 

Biyyapupalle village of Chowdepalle mandal. 

The officials seized some chemicals and milk 

powder from the spot. 

Circle Inspector Madhusudhan Reddy said the 

accused used to allegedly mix certain chemicals 

and sunflower oil with milk powder, thus pro-

ducing thick liquid. He would later mix it with 

the regular milk procured from the farmers. The 

adulterated stocks were supplied to local dairy 

farms. This used to reportedly fetch about 

₹20,000 a month to the accused. 

The police officer said the samples collected 

from the accused were sent to the forensic lab 

in Hyderabad. Further investigation is on. 

 

Milk procurement from affected areas halted in Visakhapatnam 
May 11, 2020 

https://timesofindia.indiatimes.com/city/visakhapatnam/milk-procurement-from-affected-areas-halted/arti-

cleshow/75651974.cms?UTM_Source=Google_Newsstand&UTM_Campaign=RSS_Feed&UTM_Medium=Referral 

ISAKHAPATNAM: The Greater Visakha-

patnam Municipal Corporation (GVMC) 

and the animal husbandry department 

have halted milk procurement for now. Pro-

curement will resume only after the condition 

of milch animals in RR Venkatapuram and other 

areas affected by the styrene leak is assessed, 

officials informed on Saturday.  

Officials of the animal husbandry department 

said that 930 milch animals— mainly cows and 
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buffaloes— have been identified in the RR Ven-

katapuram area and the Panchagrama and the 

department has completely stopped milk pro-

curement from these areas. 

D Ramakrishna , joint director, agriculture said, 

“The condition of the animals is being studied. 

Blood and milk samples have been taken from 

animals of ward number 66. Moreover, 12 vet-

erinarian teams have been constituted to study 

the impact of the gas leak on animals.” 

GVMC sources informed that the samples that 

have been taken so far have turned out to be 

safe. But they maintained that no chances 

would be taken as far as milk supply was con-

cerned. 

With regard to other livestock, officials said that 

22 goats and some sheep have been found out-

side the radius of the affected area. 

The LG Polymers plant is situated quite close to 

the Meghadrigedda reservoir. In summer, many 

are found fishing at the reservoir, although offi-

cials maintain that there’s no authorised fishing 

community there or any large-scale operation. 

K Phani Prakash, joint director of in-land fisher-

ies said, “We have issued advisory dissuading 

locals from indulging in any fishing from the res-

ervoir.” He added that GVMC has already halted 

drinking water supply from the reservoir. 

“Water pumping from Meghadrigedda has 

stopped and a large team of veterinarians are 

studying the health of animals. We are also tak-

ing stock of complaints from the public,” KSLG 

Sastry , GVMC medical officer said. 

 

 

FMCG veteran Bibhu Nanda joins Milk Mantra as COO 
May 11, 2020 1:05:18 PM 

https://www.financialexpress.com/brandwagon/fmcg-veteran-bibhu-nanda-joins-milk-mantra-as-

coo/1954851/lite/ 

ilk Mantra has appointed FMCG vet-

eran Bibhu Nanda as the chief oper-

ating officer (COO) of the company. 

In his new role, Nanda will lead operations and 

drive innovation and growth of the company as 

the company expands its growth across catego-

ries, marketplaces and geographies. 

With over 25 years of cross-functional and geo-

graphical expertise (Indian subcontinent and 

Sub Saharan Africa) in the FMCG and food in-

dustry across key functions such as sales and 

distribution, manufacturing operations, supply 

chain and logistics, and marketing operations. 

Prior to joining Milk Mantra, Nanda served as 

the VP and business head for food and agri-

business company Olam International for six 

years in Mozambique. Before that, he was with 

marquee companies such as Danone, Marico, 

Coca-Cola, and Godrej. 

According to Srikumar Misra, founder, MD and 

CEO, Milk Mantra said, Bibhu brings with him a 

deep experience with consumer product com-

panies, along with a combination of strategic 

thinking and operational expertise. “His under-

standing of us as a purposeful startup and his 

wide experience with growing consumer brands 

with speed and agility will mark this exciting 

phase for Milk Mantra 3.0 as we accelerate our 

growth into new categories, marketplaces, and 

geographies.” 

An engineer by training, Nanda holds an MBA 

from XIMB and has completed executive leader-

ship programmes from INSEAD and Columbia 

Business School. “Milk Mantra is poised to leap-

frog into the phase 3 of growth. Armed with the 

equity that Milk Mantra has created within the 

dairy ecosystem, with technology footprint at 

each stage, it is imperative that we reach all our 

stakeholders and create value for them, be it 
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the consumers, our farmer fraternity, the teams 

and eventually our investors and that’s our pur-

pose,” Bibhu Nanda, COO, Milk Mantra, added. 

Milk Mantra is a mass premium dairy food com-

panies in India. Over the last 8 years, the 

brand’s milk sourcing network now encom-

passes over 60,000+ farmers. Under flagship 

brand ‘Milky Moo’ the company produces milk 

products including packaged milk, probiotic yo-

ghurt, buttermilk, cottage cheese etc. 

 

Coronavirus lockdown: Here’s how Thirumala is making sure its milk supply is not affected 
May 10, 2020 2:37:55 PM 

https://www.financialexpress.com/industry/coronavirus-lockdown-heres-how-thirumala-is-making-sure-its-sup-

ply-is-not-affected/1954051/ 

ommunicating across its nine factories 

and setting up milk collection points are 

some of the steps taken by dairy prod-

ucts major Thirumala as per COVID-19 guide-

lines for manufacture, to ensure supply does 

not get affected, a top official said. Thirumala 

was acquired by France-based dairy group Lac-

talis in 2014 and the company produces dairy 

products across nine manufacturing units in 

southern states. 

Thirumala CEO Christophe Jouin said the com-

pany had taken precautions by communicating 

across factories, setting up milk collection 

points and issuing safety guidelines to employ-

ees. “The first step was to carry out checking of 

temperatures of employees before they enter 

the factory and maintaining social distancing 

norms during daily work, among others,” he 

told PTI. 

The entire process, from the collection of milk 

till the distribution, has been enhanced and to-

tally protected with the help of intensive co-

munication done well in advance, he said. The 

company collects milk directly from farmers, 

who are dependent on daily wages, despite 

quite low demand due to closure of a large 

number of shops, leading to excess stocks, he 

said. Another initiative was to ‘re-organise’ the 

distribution method of milk, coinciding with the 

lock-down stipulated timing by 6 AM while fol-

lowing all the precautions, he said. 

On the challenges faced, he said the main issue 

was uncertainty of knowing which area was un-

der lock-down and reduction in number of em-

ployees at factories due to even a single posi-

tive case and dependency on other factories to 

continue supply. 

“The primary challenge being in a crisis mode 

from very beginning as every day we would 

have something to manage,” he said. On driving 

sales volumes, he said, “opportunities are quite 

limited due to restrictions and limited move-

ment of sales force”. On how the company mo-

tivates its employees, particularly those en-

gaged in supply chain, he said, all of them are 

aware and proud of the output and relevance of 

their jobs, especially during such difficult times. 

“Due to their commitment and strength to fight 

during such a crisis, we have given bonuses to 

the front-line employees. We ensure that we 

are attentive towards our employees while also 

motivating them by taking protective measures 

to ensure safety of their colleagues and fami-

lies”, he said. The company also disinfects all 

trucks moving in and out of the factories, ma-

chine lines, factory floors and storage rooms, he 

said. 
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How India utilising surplus milk during the lockdown 
10 May, 2.00 amThe Hans India 

https://m.dailyhunt.in/news/india/english/thehansindia-epaper-hans/how+india+utilising+surplus+milk+dur-

ing+the+lockdown-newsid-n183604814 

 
ven as tonnes of fresh milk produce is 

being dumped in the US and parts of Eu-

rope, the giant cooperative network in 

India continues to feed the country as well as 

millions of dairy farmers during the lockdown. 

Milk cooperatives like Mother Dairy, Amul, Nan-

dini, Parag and several others walked an extra 

mile to procure surplus milk from the farmers 

while hundreds of milk plants across the coun-

try produced skimmed milk powder to utilize 

supply of excess milk. 

"In a country of 1.35 billion, we ensured unin-

terrupted supply of milk to every house-

hold...and we also protected the interest of mil-

lions of dairy farmers during the lockdown," 

said Dilip Rath, Chairman of National Dairy De-

velopment Board (NDDB). 

The countrywide lockdown impacted the pur-

chasing power of the people as much of the 

commercial institutes, markets and factories 

were shut. Consequently consumption and sale 

of dairy items had to bear a major dent. 

But despite these odds, the cooperative model 

in India went out of the way to protect the milk 

producers. In the US, the crippled supply chains 

compelled the dairy farmers to dump their milk. 

Similar situation was seen in parts of Europe 

where fresh produce was wasted. 

"But our cooperatives decided to stand by farm-

ers. Despite a dip in sale we did not discourage 

supply. We continued to procure milk from the 

farmers which resulted in surplus milk. We used 

this 'extra' milk in production of skimmed milk 

powder," said Dilip Rath, Chairman NDDB. 

In what seems a record production of skimmed 

milk powder, India doubled its production in 

just one and a half month during lockdown. The 

figures of NDDB reveal that on March 15, stock 

of milk powder was 70,000 metric ton. 

By 30 April, the production of milk powder rose 

to 1.34 lakh metric tonnes, almost double of the 

stock in March. The daily production of milk 

powder is 1500 metric tonnes during lockdown. 

All milk powder plants in the country are run-

ning at 92 to 100 per cent of their capacity. Ac-

cording to Dilip Rath, the massive storage of 

skimmed milk powder can later be used for ex-

port or for domestic consumption. 

While procurement of fresh milk supplies saw a 

steady growth, the sale of ice creams nosedived 

during the lockdown period. 

"As restaurants, retails stores, street vendors 

and ice cream parlours were shut, sale of ice 

cream was down by almost 50 per cent. Sale of 

other dairy products were also dented. 

But now, as the market gradually opens (in 

green and orange zones) people are buying 

paneer, butter and other dairy products," said 

Dilip Rath, a former IAS officer who was Manag-

ing Director of NDDB before becoming its Chief 

in 2016. 

India which is the largest producer of milk in the 

world, has been witness to crippling supply 

chains since it opted for a nationwide lockdown 

on, March 25,2020 in wake of the coronavirus 

pandemic. The disrupted transport services ini-

tially had an impact on the dairy industry too. 

"After an initial hitch, the supply chains (in the 

dairy sector) were restored. From March 15 to 

April 30(2020), the procurement of milk from 

farmers across the country was only 3.50 per 
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cent less while sale of milk during this period 

fell by 13.70 per cent. 

But in the last two week of April we saw a 

growth of 1.30 per cent in sale of milk across 

the country. In other words, the market in 

terms of procurement and sale of milk is seeing 

a steady growth," said Dilip Rath, who is also 

the Mission Director of World Bank assisted Na-

tional Dairy Plan. 

On an average Indian dairy cooperatives pro-

cure around 508 lakh kg of milk everyday. 

NDDB report reveals that India has 1,90,500 vil-

lage dairy cooperatives which are affiliated to 

245 milk unions and 22 federations. 16.90 mil-

lion farmers are presently members of village 

dairy cooperatives. 

 

 

Uttarakhand’s milk unions contribute to CM Fund 
May 10, 2020 

https://www.indiancooperative.com/co-op-news-snippets/uttarakhands-milk-unions-contribute-to-cm-fund/ 

ttarakhand based several milk unions 

have made a contribution of 

Rs 52,40,260 towards the Chief Minis-

ter Relief fund to combat the Covid 19 pan-

demic. 

On behalf of the milk unions, the cheque was 

handed over by Uttarakhand State Cooperative 

Minister Dhan Singh Rawat to State Chief Minis-

ter Trivendra Singh Rawat on Tuesday. 

Sharing the news through social media, the co-

operative minister wrote about the develop-

ment on his Facebook wall, “Today, handed 

over a cheque of Rs 52,40,260 to Honorable 

Chief Minister towards the ‘Chief Minister’s Re-

lief Fund’ on behalf of the Uttarakhand Dairy 

Unions” 

Besides, he also shared the list of unions spread 

in different districts of the state making contri-

butions to the relief fund. “The cooperation 

made by all of you at the time of this pandemic 

is very commendable, I assure you that every 

rupee will be spent to deal with the corona epi-

demic and to help the needy, ” the Minister fur-

ther wrote on his Facebook wall. 

Later on, the Minister addressed a meeting of 

representatives of the dairy unions at its cham-

ber in the state legislative assembly. 

 

Special: अमेरिका की तिह भाित ने दूध फें का नही ीं, ममल्क पॉउडि बनाया 
May 09th, 2020 16:51 IST 

https://www.bhaskarhindi.com/business/news/india-did-not-throw-milk-like-america-made-milk-powder-lead-1-

ians-special-127987 

मिटल डेस्क, म ींबई, 9 मई 

(आईएएनएस)। कोिोना महामािी के कहि 

के चलते पूिी द मनया की चिमिाई आमथिक 

गमतमिमधयोीं के बीच अमेरिका के मकसानोीं 

को िहाीं कई टन दूध फें कना पडा है िहाीं द मनया का 

सबसे बडा दूध उत्पादक भाित ने इसका बखूबी 

इसे्तमाल कि िहा है। देशभि में फैले सहकािी 

सींगठनोीं का नेटिकि  इस कायि में काफी सहायक 

सामबत हुआ है, मिसके माध्यम से देशव्यापी 

लॉकडाउन के दौिान भी घि-घि दूध की सप्लाई 

द रुस्त बनी हुई है औि खपत से ज्यादा बचे दूध का 

इसे्तमाल ममल्क पाउडि बनाने में मकया िा िहा है। 

द ग्ध ि डेयिी कािोबाि से ि डे इन सहकािी सींगठनोीं ने 

लॉकडाउन के दौिान न मसफि  लोगोीं के घिोीं तक दूध 

पहुींचाने का काम मकया है बल्कल्क देश के किोडोीं 

मकसानोीं से दूध खिीद कि उनकी िोिी-िोटी का 

ख्याल िखा है। मदि डेयिी, अमूल, नींमदनी, पिाग औि 

कई अन्य सहकािी सींगठन अमधक समियता से 
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मकसानोीं से दूध खिीद िहे हैं औि िोिाना खपत के 

बाद बचे दूध का उपयोग ममल्क पाउडि बनाने में हो 

िहा है। 

िाष्ट्र ी डेयिी मिकास बोडि (एनडीडीबी) के अध्यक्ष 

मदलीप िथ ने आईएएनएस को बताया, 1.35 अिब की 

आबादी िाले देश में हमने घि-घि दूध की मनबािध 

आपूमति स मनमित की। साथ ही, लॉकडाउन के दौिान 

पश पालक मकसानोीं के महतोीं का ध्यान िखा। देशव्यापी 

लॉकडाउन से लोगोीं की िय शल्कि पि असि पडा है 

क्ोींमक ज्यादाति व्यािसामयक प्रमतष्ठान, बािाि औि 

कल-कािखाने बींद हैं। यही ििह है मक दूध ि डेयिी 

उत्पादोीं की खपत ि मबिी प्रभामित हुई है। 

इन सबके बाििूद भाित के सहकािी मॉडल ने द ग्ध 

उत्पादकोीं के महतोीं की िक्षा की िबमक अमेरिका में 

सप्लाई चेन बामधत होने से डेयिी से ि डे मकसानोीं को 

अपना दूध फें कना पडा। क छ ऐसी ही ल्कथथमत यूिोप की 

भी िही िहाीं तािा डेयिी उत्पाद बबािद हो गए। 

एनडीडीबी अध्यक्ष मदलीप िथ ने कहा, लेमकन हमािे 

सहकािी सींगठन मकसानोीं की मदद के मलए उनके 

साथ खडे िहे। मबिी में मगिािट के बाििूद सप्लाई पि 

असि नही ीं हुआ। हम लगाताि मकसानोीं से दूध खिीद 

िहे हैं औि खपत खपत से ज्यादा हुए दूध का इसे्तमाल 

ममल्क पाउडि बनाने में मकया िा िहा है। 

लॉकडाउन के दौिान महि डेढ़ महीने में भाित में 

ममल्क पाउडि का उत्पादन दोग ना हो गया। 

एनडीडीबी के आींकडोीं के अन साि, 15 माचि को ममल्क 

पाउडि का स्टॉक महि 70,000 टन था िो 30 अपै्रल 

को बढ़कि 1.34 लाख टन हो गया िोमक तकिीबन 

दोग ना है। 

देश के सभी ममल्क पाउडि बनाने िाले सींयींत्ोीं में 

उनकी 92-100 फीसदी क्षमता के साथ काम चल िहा 

है। मदलीप िथ ने कहा मक ममल्क पाउडि का इसे्तमाल 

बाद में घिेलू उपभोग के मलए मकया िा सकता है औि 

इसका मनयाित भी हो सकता है। लॉकडाउन के दौिान 

दूध की आपूमति लगाताि बनी हुई है मगि दूध औि द ग्ध 

उत्पादोीं की मबिी घट गई है। 

मदलीप िथ मिश्व बैंक सममथित िाष्ट्र ीय डेयिी योिना के 

ममशन डायिेक्टि भी हैं। उन्ोींने कहा, आिींभ में थोडी 

मदक्कतें आई लेमकन बाद में सप्लाई चेन द रुस्त हो गई 

औि 15 माचि से 30 अपै्रल के दौिान दूध की खिीद में 

महि 3.50 फीसदी कमी आई, मगि मबिी 13.70 

फीसदी घट गई। हालाींमक अपै्रल के दूसिे पखिाडे से 

हम देख िहे हैं मक देशभि में दूध की मबिी 1.30 

फीसदी बढ़ी है। असल में दूध की खिीद औि मबिी 

दोनोीं में धीिे-धीिे स धाि हो िहा है। 

भाित में डेयिी से ि डे सहकािी सींगठन िोिाना 508 

लाख मकलो दूध खिीदते हैं। एनडीडीबी की रिपोटि 

बताती है मक भाित के गािोीं में 1,90,500 सहकािी 

सींगठन हैं िो 245 द ग्ध सींघोीं औि 22 परिसींघोीं से ि डे 

हैं। ितिमान में 169 लाख मकसान गाींिोीं के इन सहकािी 

सींगठनोीं से ि डे हैं। 

 

 

'Distribute grants to cow shelters at earliest', orders CM Gehlot 
May 9, 2020, 11:40 PM IST 

https://www.dnaindia.com/india/video-distribute-grants-to-cow-shelters-at-earliest-orders-cm-gehlot-2824231 

eviewing the Department of Animal 

Husbandry, Dairy and Fisheries through 

a video conference Chief Minister of 

Rajasthan Ashok Gehlot said the demand for 

milk products has been affected due to the 

lockdown. So, dairies should strengthen their 

marketing structure. Along with that we should 

explore options that can increase the income of 

cattle breeders and farmers. Chief Minister 

Gehlot also instructed the officials to distribute 

the grant given by the state government to the 

cow shelters as soon as possible. There should 

be no delay in this. The government has given a 

grant of around Rs 275 crore to the cow shel-

ters. Cow shelter operators are suffering from 

the COVID-19 pandemic will get relief from it. 

During the meeting CM Gehlot also directed 

that more and more work should be started un-

der MNREGA to provide employment to work-

ers, farmers, agricultural labourers and cattle 
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rearers who are suffering due to this pandemic. 

He also underlined that due to stray animals, 

the crops of farmers get destroyed and there is 

a risk of accidents. To overcome the problem of 

stray animals, strong arrangements should also 

be made. 

 

Payment of over Rs 10 Crores to dairy farmers in #Chhattisgarh amid lockdown 
May 9, 2020 

https://orissadiary.com/payment-of-over-rs-10-crores-to-dairy-farmers-in-chhattisgarh-amid-lockdown/ 

 
aipur: As per the intention of Chief Min-

ister Mr. Bhupesh Baghel, keeping in 

mind the interests of the state’s milk 

producing farmers even during lockdown, 

Chhattisgarh State Cooperative Milk Federation 

is not only collecting milk produced by them but 

is also buying milk and in lieu of this, the federa-

tion has also paid more than Rs. 10 crores dur-

ing this period to the dairy producing farmers. 

Despite the lockdown in effect from March 23, 

the milk federation continued safe milk collec-

tion by preparing an action plan under the guid-

ance of Agriculture Minister Shri Ravindra 

Choubey and Chairman Shri Rasik Parmar. 

Milk Federation’s officers and employees under 

the guidance of Agriculture Production Commis-

sioner and Principal Secretary Smt Maninder 

Kaur Dwivedi and Managing Director Shri Nar-

endra Kumar Dugga, continued milk procure-

ment in the interest of dairy farmers of the 

state, despite almost 50 percent decline in the 

sales and consumption of milk and milk prod-

ucts due to the lockdown.The dairy federation 

is purchasing 95 thousand liters of milk daily 

from the farmers even in the difficult situation 

from the beginning of the lockdown to the pre-

sent day and also paying the farmers against it 

from time to time. 

It is noteworthy that due to the lockdown, busi-

ness establishments, government-semi-govern-

ment offices, educational institutions, hotel-

dhabas, tea-carts are completely closed. Due to 

which there has been a 50 percent decrease in 

the sale of milk and milk products. During the 

period of lockdown from milk producing farm-

ers, other private institutions started buying 

milk from them at one and a quarter of the 

price. In such a situation, the milk federation 

not only procured milk from farmers on a fixed 

price, but also purchased milk from milk pro-

ducers from time to time at a fixed price, as per 

the instructions of Chief Minister Shri Bhupesh 

Baghel and Agriculture Minister Shri Ravindra 

Choubey. In lieu of this, payment of the entire 

amount has also been ensured. Due to which 

the economic interest of milk producing farm-

ers have been preserved. The milk federation is 

successfully executing the use of surplus milk by 

producing milk powder (SMP), ghee and butter 

due to reduced consumption of milk in the mar-
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ket. During the lockdown period, the federa-

tion’s technicians not only rectified this tech-

nical defect, but also did not let the collection of 

milk affect it. It is noteworthy that there are 999 

milk producers cooperative societies under the 

Milk Federation, with which 42 thousand 587 

farmers are connected. Prior to the lockdown, 

the consumption of milk collected by the Milk 

Federation used to be 80 to 90 thousand liters 

per day. The lockdown has reduced consump-

tion by 50 percent. At present, barely 50 thou-

sand liters of milk is being sold. 

Managing Director Shri Narendra Dugga in-

formed that despite the lockdown, ‘Devbhog’ 

milk and milk products are being continuously 

provided to the consumers by the Milk Federa-

tion without any interruption. The milk federa-

tion has ensured continuous availability of milk 

and milk products in large resident colonies and 

apartments of Raipur and Durg city through its 

mobile milk parlor. Based on the demand re-

ceived from consumers on the Federation’s 

WhatsApp number 79827726833, the home ac-

cess service continues. Devbhog milk and milk 

products are also being delivered by Govern-

ment of Chhattisgarh website cghaat.in home 

access service portal and Swiggy (home delivery 

system). Due to Corona infection, special care is 

being taken about the cleanliness of milk own-

ers, collection vehicles, employees and officers 

in the milk federation plants. Sanitation and fu-

migation of buses and vehicles is also being car-

ried out to bring all milk collection and milk de-

livery vehicles entering the plants as well as em-

ployees and officers infection free. Milk collec-

tion and marketing vehicle drivers and assis-

tants are also being sanitized prior to entry and 

permission is given only after thermal screen-

ing. The Milk Federation is an ISO 22000-2005 

organization. For this reason, it is mandatory for 

every employee and officer in the plant to cover 

the mask and hair with a cap. Social distancing 

is also being strictly followed in the plant. Dur-

ing the lock-down, Managing Director, Mr. 

Dugga regularly reaches the plant of the Feder-

ation to inspect the system and encourage the 

officers and employees. Farmers, officers-em-

ployees, consumers and vendors are working 

with utmost sincerity as Corona Warriors in the 

adverse circumstances along with the Milk Fed-

eration during Covid-19 lockdown. The Milk 

Federation is committed to protect the interests 

of the milk producing farmers of the state. 

 

Odisha startup wins 2nd prize at Animal Husbandry Start-up Grand Challenge India 
Saturday, 09 May, 9.00 pm 

https://m.dailyhunt.in/news/india/english/odisha+sun+times-epaper-osuntime/od-

isha+startup+wins+2nd+prize+at+animal+husbandry+start+up+grand+challenge+india-newsid-n183574284 

ew Delhi: Start-up India along with the 

Department of Animal Husbandry an-

nounced the Animal Husbandry Start-

up Grand challenge on Sep 2019. The challenge, 

launched by Prime Minister Narendra Modi in 

Mathura on September 11 last year, saw 

India's most promising dairy start-ups partici-

pating in the challenge. 

A total of 157 entries were received and were 

scrutinized by Start-up India experts, AH De-

partment experts and shortlisted finalists then 

presented to a jury of senior officials. The win-

ners were congratulated by the Minister of Fish-

eries, Animal Husbandry and 

Dairy, Giriraj Singh through a Video Conferenc-

ing Ceremony on Friday, May 8, 2020 even-

ing. MoS (Fisheries & AHD) Sanjeev Kumar Bal-

yan and Secretary (AHD) 

Atul Chaturvedi were also present on the occa-

sion. 

The Challenge categorized the animal hus-

bandry ecosystem issues into six categories. 

There were total 44 finalists in this category 
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fighting for the position. Apart from the prize 

money; mentorship support, master classes and 

Incubation support will also be provided to the 

winners as told by Joint Secretary Mihir Singh 

Jee. 

Grozip has been winning accolades for the state 

of Odisha and getting the startup ecosystem to 

global recognition. There have also received 

mentorship from Jack Ma and were winner of 

eFounder Fellowship, an Alibaba initiative. 

Grozip is a technology-focused app based on-

demand local delivery company facilitating B2B 

and B2C delivery in major cities of India. 

"We focus on creating a value proposition for 

small and medium vendors and customers to 

solve their delivery hassles using technology. 

We operate as a marketplace model and 

onboard small and medium businesses who use 

our technology platform to increase their sales 

and help them reach more customers. We de-

liver happiness and connect families together 

across geographic areas. They work with FPO 

groups and Dairy sectors like OMFED in Odisha 

to bring milk cooperative societies online 

through digital transformation. 

"We believe building microentrepreneurs at the 

grassroots level would help us build financial in-

clusion and give equal opportunities to the 

youth of India. We are also building capacity 

planning to include more female riders into the 

system to deliver milk & other products at door-

steps with OMFED." says Ananda Kumar Mishra, 

Founder & CEO, Grozip. 

The applications are open for six problem state-

ments that are affecting the dairy and 

animal husbandry sector, this includes: 

• Single use plastic alternatives: using environ-

ment-friendly alternatives for 

replacing single-use polythene in dairy sector 

• Eliminating milk adulteration: tackling milk 

adulteration 

•Breed improvement and animal nutrition: use 

of innovative technologies for quick genetic 

gain among indian breeds of cattle and buffalos. 

new varieties of green fodder and enriched ani-

mal feed 

• Value added products: introduce value added 

dairy products viz. cheese, smoothies, flavored 

milk, custard, yoghurt and other ethnic indian 

products using innovative techniques for 

smaller domestic as well as export markets 

• Ecommerce solutions: encouraging innova-

tions to provide modern digital infrastructure 

and advisory services across the country 

• Product traceability: using technologies to 

track the journey of dairy products 

from farm to fork 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Gujarat: GCMMF begins selling dairy products to RWAs in 7 cities 
May 9, 2020 11:46:00 pm 

https://indianexpress.com/article/india/gujarat-gcmmf-begins-selling-dairy-products-to-rwas-in-7-cities-6402336/ 

 
ven as the nationwide Covid-19 figures 

near 60,000 and the stringent lockdown 

continues, the Gujarat Cooperative Milk 

Marketing Federation (GCMMF) — which mar-

kets milk and milk products under the brand 

Amul — has begun selling directly to Resident 

Welfare Associations (RWAs) of residential soci-

eties in more than seven cities of the country. 

With growing enquiries from housing societies 

in cities where the lockdown has crippled move-

ment to dairies located far away, Amul is now 

devising a strategy to meet the demand of di-

rect supply. Under this approach, RWA mem-

bers make sales within the premises of their 

residential complexes, after procuring products 

from local distributors based on pre-booked or-

ders from residents. Ice-creams, GCMMF said, is 

currently the most demanded product. 

What began as an experiment in a few residen-

tial colonies of Mumbai and Pune, where resi-

dents approached Amul to supply milk, has 

turned into a profitable business model during 

the ongoing pandemic. Managing Director, 

GCMMF, RS Sodhi told this newspaper that the 

Federation has been inundated with queries 

from cities across the country. 

“We started with one colony in Mumbai that 

asked us if we could supply them products and 

they will manage the rest. We were surprised 

that the per day order of a single society, of 

upto 400 homes, was over Rs 1 lakh. We ap-

proached other societies and everyone was 

more than willing (to partake) in this arrange-

ment. We connected them with our nearest dis-

tributors, who would supply them the products 

at the same rate as they do to the retailers — 

the trade price. So, it also helps the RWAs earn 

margins. The margins on butter and ghee are 

about 10% and about 16% for ice-creams for re-

tailers. The margin on milk, however, is low at 

three or four percent, So, the monthly income 

of each society with this arrangement would be 

up to Rs 1 lakh. We have so many requests now 

that we are trying to figure out how to supply 

the products to all,” Sodhi said. 

GCMMF has been supplying to over 500 resi-

dential societies in Mumbai, Pune, Delhi, Ah-

medabad, cities in West Bengal and other parts 

of the North, Sodhi said. The distributors, ac-

cording to GCMMF, have also been enthusiastic 

with regard to the arrangement. “The distribu-

tors are assured about a significant daily margin 

with the products definitely being sold,” Sodhi 

said. 

The arrangement highlights a huge demand of 

ice-creams, which have been off shelves in mar-

kets since the lockdown. Sodhi said, “People 

want to have ice-creams, as summer has begun, 

and they are not available outside. We are get-

ting a lot of orders. We do have stock with us, 

although we had suspended production for the 

last month. Apart from this, paneer, ghee, but-

ter, cheese and even Amul beverages are in 

great demand in residential colonies. They 

share the product lists on their WhatSapp 

groups and place orders as per demand, so that 

there is no question of storage of unsold prod-

ucts. The distributors are supplying the prereq-

uisite quantities everyday.” 
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MoooFarm wins Start-up India's Animal Husbandry Grand Challenge 
9th May 2020, 19:27 GMT+10 

https://www.bignewsnetwork.com/news/265011400/mooofarm-wins-start-up-india-animal-husbandry-grand-

challenge 

ew Delhi [India], May 9 

(ANI/NewsVoir): Start-up India along 

with the Department of Animal Hus-

bandry announced the Animal Husbandry Start-

up Grand challenge on Sep 2019. 

The challenge, launched by Prime Minister Nar-

endra Modi in Mathura on Sep 11 last year, saw 

India's most promising dairy start-ups partici-

pating in the challenge. 

A total of 157 entries were received and were 

scrutinized by Start-up India experts, AH De-

partment experts and shortlisted finalists then 

presented to a jury of senior officials. 

The winners were congratulated by the Minister 

of Fisheries, Animal Husbandry and Dairy, Gi-

riraj Singh through a Video Conferencing cere-

mony on Friday, May 8, 2020 evening. 

MoS (FisheriesAHD) Shri Sanjeev Kumar Balyan 

and Secretary (AHD) Shri Atul Chaturvedi were 

also present on the occasion. 

The challenge categorized the animal hus-

bandry ecosystem issues into 6 categories. 

MoooFarm, an innovative agri-tech start-up 

bagged first prize for solving the Problem State-

ment-E-commerce Solutions and won a cash 

prize of Rs 10 lakhs for building innovative solu-

tions to provide advisory services to the dairy 

farmers across the country. 

There were total 44 finalists in this category 

fighting for the position. Apart from the prize 

money; mentorship support, master classes and 

Incubation support will also be provided to the 

winners as told by Joint Secretary Mihir Singh 

Jee. 

MoooFarm is an agri-tech company that com-

bines extension and technology to provide last-

mile advisory support to the farmers at the right 

time, hence saving the farmers and their cattle 

from issues arising out of delay in addressing 

them timely. Farmers can connect via 

voice/video call with a network of qualified and 

experienced veterinarians using MoooFarm's 

mobile application, which is available on Play 

Store. 

This has been exceptionally beneficial during 

these times of COVID-19 lockdown as farmers 

are enquiring on cattle-health related problems 

and getting immediate advisory/solutions. To 

further support the farmers, MoooFarm also 

launched a toll-free number 18001237978 and 

has already provided more than 15,000 minutes 

of free on-call advisory to farmers. 

"About 70 per cent of calls are related to cattle 

health, disease and treatment which clearly 

tells that E-Vet is the need of the hour," says 

Param Singh, Founder, MoooFarm. 

"MoooFarm plans to use this money to further 

build its emerging technologies in order to dis-

rupt the dairy industry and bring in White Tech 

revolution in India," added Param Singh. 

MoooFarm is also creating a machine learning 

engine which would be able to give varied solu-

tion recommendations to farmers based on in-

puts pertaining to their cattle and dairy farm. 

MoooFarm also won an award from World Bank 

group in 2019 for their unique solution of 'Facial 

Recognition of cattle' and is extensively working 

on this breakthrough technology. 

All these technologies will reach each and every 

small-holder farmer via MoooFarm's mobile 

based application and its network of Village 

level Entrepreneurs in a phased-out manner. 

This story is provided by NewsVoir. ANI will not 

be responsible in any way for the content of this 

article. (ANI/NewsVoir) 
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FSSAI launches training programme for food businesses to meet Covid-19 needs 
Saturday, 09 May, 2020, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/fssai-launches-training-programme-for-food-businesses-to-meet-covid19-

needs-55842 

The Food Safety and Standards Authority of In-

dia (FSSAI) has decided to launch a training pro-

gramme for food businesses to cater to the 

needs arising out of the Covid-19 pandemic. 

The training for Covid-19 precautions will be im-

parted through Food Safety Training & Certifica-

tion (FoSTaC) programme platform, which is 

aimed at enabling and equipping food busi-

nesses to function and reduce the risk of the 

contagion. 

The apex food regulator in a statement here 

said, “FSSAI has launched a training programme 

for food businesses under FoSTaC wherein the 

training will be conducted online through the 

empanelled training partners. Food businesses 

can visit www.fostac.fssai.gov.in or connect 

with the FoSTaC training partners directly for 

this certification programme.” 

Further, the training programme caters to all 

stakeholders in the food ecosystem comprising 

of manufacturers, packers, transporters, retail-

ers and food delivery partners and aggregators 

while it is desired that the agencies, NGOs serv-

ing food in places including langar and commu-

nity kitchens should also get their food handlers 

trained for Covid-19 precautionary measures, 

reads the statement by FSSAI. 

Experts feel that Covid-19 is posing a serious 

challenge for food supply chains worldwide. The 

challenge is to ensure uninterrupted food sup-

ply to consumers whilst containing the risk of 

Covid-19 for the workers, customers and all par-

ticipants in the food supply chain. 

Ashwin Bhadri, CEO of Equinox Labs, says, "This 

step by FSSAI hits the spot in ensuring food 

safety and hygiene amidst the Covid-19 out-

break. Having trained thousands of food han-

dlers over the past few years, I can assure you 

that primary food handlers stand at the core 

when it comes to establishing food safety. En-

suring that they are suitably trained and edu-

cated about all the preventive measures is go-

ing to guarantee the food industry all the help it 

needs to mitigate any Covid related challenges." 

FSSAI had also earlier issued detailed guidelines 

for food businesses during the Covid-19 pan-

demic. 

 

MD alleges Rs 13-14cr scam in Goa Dairy 
May 09, 2020 

https://timesofindia.indiatimes.com/city/goa/md-alleges-rs-13-14cr-scam-in-goa-dairy/articleshow/75637440.cms 

onda: Officiating managing director of 

Goa State Cooperative Milk Producers’ 

Union— a cooperative unit, popularly 

known as Goa Dairy, Anil Phadte has alleged a 

scam of Rs 13-14 crore in the functioning of the 

dairy since 2012. 

He has blamed two members on the board of 

directors for the alleged irregularities which he 

claimed happened in connivance with govern-

ment officials. Besides, Phadte alleged the ad-

ministrators appointed by the government 

failed to act to correct the irregularities. 

Phadte was speaking to reporters on Thursday 

on the backdrop of a complaint lodged by 

Ramesh Naik, chairman of the Curtorim Milk So-

ciety. Naik has filed a complaint with the chief 

minister and the Registrar of Cooperative Socie-

ties alleging a scam in the procurement of buf-

falo milk and optigen urea at higher rate and us-

ing fake and sub-standard ingredients in cattle 

feed production. 

Phadte said he has made inquiries and has sent 

the material in support of the complaint to the 

Registrar of Cooperative Societies for action. 
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Present administrator Arvind Khuntkar said he 

has stopped all earlier systems and has been 

procuring all the material by inviting tenders 

and quotations. 

 

 

Unlike US how India utilized its surplus milk, when sales dipped during lockdown 
Sat, May 9 2020 08:37:28 AM 

https://www.daijiworld.com/news/newsDisplay.aspx?newsID=706179 

ew Delhi, May 9 (IANS): Even as tonnes 

of fresh milk produce is being dumped 

in the US and parts of Europe, the gi-

ant cooperative network in India continues to 

feed the country as well as millions of dairy 

farmers during the lockdown. 

Milk cooperatives like Mother Dairy, Amul, Nan-

dini, Parag and several others walked an extra 

mile to procure surplus milk from the farmers 

while hundreds of milk plants across the coun-

try produced skimmed milk powder to utilize 

supply of excess milk. 

"In a country of 1.35 billion, we ensured unin-

terrupted supply of milk to every house-

hold...and we also protected the interest of mil-

lions of dairy farmers during the lockdown," 

Dilip Rath, Chairman of National Dairy Develop-

ment Board (NDDB) told IANS. 

The countrywide lockdown impacted the pur-

chasing power of the people as much of the 

commercial institutes, markets and factories 

were shut. Consequently consumption and sale 

of dairy items had to bear a major dent. 

But despite these odds, the cooperative model 

in India went out of the way to protect the milk 

producers. In the US, the crippled supply chains 

compelled the dairy farmers to dump their milk. 

Similar situation was seen in parts of Europe 

where fresh produce was wasted. 

"But our cooperatives decided to stand by farm-

ers. Despite a dip in sale we did not discourage 

supply. We continued to procure milk from the 

farmers which resulted in surplus milk. We used 

this 'extra' milk in production of skimmed milk 

powder," said the Dilip Rath, Chairman NDDB. 

In what seems a record production of skimmed 

milk powder, India doubled its production in 

just one and a half month during lockdown. The 

figures of NDDB reveal that on March 15, stock 

of milk powder was 70,000 metric ton. 

By 30 April, the production of milk powder rose 

to 1.34 lakh metric tonnes, almost double of the 

stock in March. The daily production of milk 

powder is 1500 metric tonnes during lockdown. 

All milk powder plants in the country are run-

ning at 92 to 100 per cent of their capacity. Ac-

cording to Dilip Rath, the massive storage of 

skimmed milk powder can later be used for ex-

port or for domestic consumption. 

While procurement of fresh milk supplies saw a 

steady growth, the sale of ice creams nosedived 

during the lockdown period. 

"As restaurants, retails stores, street vendors 

and ice cream parlours were shut, sale of ice 

cream was down by almost 50 per cent. Sale of 

other dairy products were also dented. But 

now, as the market gradually opens (in green 

and orange zones) people are buying paneer, 

butter and other dairy products," said Dilip 

Rath, a former IAS officer who was Managing 

Director of NDDB before becoming its Chief in 

2016. 

India which is the largest producer of milk in the 

world, has been witness to crippling supply 

chains since it opted for a nationwide lockdown 

on, March 25,2020 in wake of the coronavirus 

pandemic. The disrupted transport services ini-

tially had an impact on the dairy industry too. 

"After an initial hitch, the supply chains (in the 

dairy sector) were restored. From March 15 to 

April 30(2020), the procurement of milk from 

farmers across the country was only 3.50 per 

cent less while sale of milk during this period 

fell by 13.70 per cent. But in the last two week 
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of April we saw a growth of 1.30 per cent in sale 

of milk across the country. In other words, the 

market in terms of procurement and sale of 

milk is seeing a steady growth," said Dilip Rath, 

who is also the Mission Director of World Bank 

assisted National Dairy Plan. 

On an average Indian dairy cooperatives pro-

cure around 508 lakh kg of milk everyday. NDDB 

report reveals that India has 1,90,500 village 

dairy cooperatives which are affiliated to 245 

milk unions and 22 federations. 16.90 million 

farmers are presently members of village dairy 

cooperatives. 

 

Banas Dairy’s milk procurement dips after collection stops from Covid-affected villages 
May 8, 2020 9:09:10 pm 

https://indianexpress.com/article/cities/ahmedabad/banas-dairys-milk-procurement-dips-after-collection-stops-

from-covid-affected-villages-6400619/ 

ver 1,00,000 litres of daily milk collec-

tion of Banas Dairy in North Gujarat 

has been affected after milk could not 

be fetched from 25-odd COVID-19 affected vil-

lages in Banaskantha district. 

“There are about 25-odd villages that have re-

ported positive cases and we are not able to 

collect milk from these villages. The daily milk 

procurement has fallen by about one lakh li-

tres,” said Shankar Chaudhary, Chairman of 

Banas Dairy, which is touted to the Asia’s larg-

est cooperative dairy. 

“Villages in Banaskantha where positive cases 

are found are entirely sealed. People are not al-

lowed to step out of their houses and they can-

not go to the local milk collection centres to sell 

their milk. Secondly, nobody from outside can 

enter such villages. In such a situation, milk col-

lection is not possible,” said Chaudhary. 

Banas Dairy accounts for about 30 percent of 

the total milk collected by the Gujarat Coopera-

tive Milk Marketing Federation (GCMMF), that 

markets milk under the brand Amul. Managed 

by the Banaskantha District Milk Cooperative 

Union, Banas Dairy collects 68-70 lakh litres of 

milk daily on an average and is one of the 18 

unions associated with GCMMF. 

Chaudhary, a former BJP MLA, said that the in-

flux of people living in Ahmedabad, Surat and 

Mumbai has led to the sudden rise in corona-

virus cases in Banaskantha, which is largely a ru-

ral district where people depend on agriculture, 

animal husbandry and dairying for their liveli-

hoods. Currently, Banaskantha with 67 cases 

stands seventh on the list of districts with the 

maximum number of cases in Gujarat. 

Two deaths have been reported from the dis-

trict and 22 of those infected have been dis-

charged. 

“People who were staying in Ahmedabad, Surat 

and Mumbai, or had gone to these places for 

trade-related activities, are coming back to 

Banaskantha in thousands. For instance, the 

Jain families who had migrated to Mumbai or 

Chennai, and not returned in the last 10-20 

years, are now coming back,” he said. 

District Collector of Banaskantha, Sandip Sagale 

said, “Most of our cases are in the rural areas 

and the majority are those who have travelled 

back to their native villages from Ahmedabad 

and Mumbai. We are keeping a watch on these 

areas and have isolated them. They could have 

easily become super-spreaders.” According to 

Sagale, the rural parts of Palanpur and Deesa 

were among the most affected. 

Managing Director of GCMMF, RS Sodhi said 

that there has been no adverse impact on milk 

procurement by Amul, despite the positive 

cases being reported from rural parts of some 

districts. “A few weeks ago, milk procurement 

from some villages in Kheda was also stopped 

after the villages were sealed. Later, the milk 

procurement was resumed,” Sodhi added. 
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Govt awards 12 startups for innovation in animal husbandry, dairy sector 
08 May 2020 

https://www.outlookindia.com/newsscroll/govt-awards-12-startups-for-innovation-in-animal-husbandry-dairy-

sector/1828610 

ew Delhi, May 8 (PTI) The government 

on Friday gave awards to 12 startups 

for finding innovative solutions to ad-

dress problems faced by the animal husbandry 

and dairy sector, a statement said. 

Minister for Fisheries, Animal Husbandry and 

Dairying Giriraj Singh announced the winners of 

''Startup India-Animal Husbandry Grand Chal-

lenge''.Â  

The ministry in partnership with Startup India 

had launched the ''Animal Husbandry Startup 

Grand Challenge'' to scout for innovative and 

commercially viable solutions to address the 

problems faced by the animal husbandry and 

dairy sector.Â  

The challenge was launched by the Prime Minis-

ter Narendra Modi in September last year at a 

national animal disease control programme in 

Mathura.Â  

As many as 157 applications were received in 

this competition.Â  

"The 12 startups...will be given cash grants 

worth Rs 1,02,00,000," the statement said.Â  

Under value-added products category, the win-

ner was Krushak Mitra Agro Services Pvt Ltd, 

Mumbai, while Studio Carbon, Ahmedabad, was 

the runner-up.Â  

In the category of eliminating milk adultera-

tion,Â White Gold Technologies LLP, Mumbai & 

Micro Life Innovations, Chennai were se-

lected.Â  

For breed improvement, Adis Technologies, Bel-

agavi, Karnataka and CisGEN Biotech Discover-

ies Pvt Ltd, Chennai were awarded.Â  

Under animal nutrition, Â Krimanshi Technolo-

gies Pvt Ltd, Jodhpur and 2. Cornext Agri Prod-

ucts Pvt Ltd, Hyderabad were selected.Â  

For finding e-commerce solutions, MoooFarm, 

Gurugram, Haryana and AKM Technologies Pvt 

Ltd, Cuttack got the award.Â  

Under product traceability, EmerTech Solutions 

Pvt Ltd, Mumbai and NebulARC Technologies 

Pvt Ltd, Delhi were selected.Â  

No startup got an award in the category ''single 

use plastic alternatives''. "Two winners under 

each problem awarded with cash grants worth 

RsÂ  10 lakh (Winner) and Rs 7 lakh (Runner-

up)," the statement said.Â  

The winners will be provided incubation offers. 

The incubator would be responsible for physical 

incubation of these startups for up to 3 months, 

mentor matchmaking, lab facility andÂ testing 

facilities.Â  

The activities of the startups will be 

trackedÂ  for up to nine months after the com-

pletion of the programme. PTI MJH ABM ABM 

 

  

NDDB holds webinar to address dairy farmers' problems amid COVID-19 crisis 
May 8, 2020, 20:39 IST 

https://www.businessinsider.in/business/news/nddb-holds-webinar-to-address-dairy-farmers-problems-amid-

covid-19-crisis/articleshow/75631097.cms 

ew Delhi, May 8 () The National Dairy 

Development Board (NDDB) on Friday 

launched an interactive webinar to cre-

ate awareness about procedures to be followed 

in the dairy value chain during the COVID-19 

pandemic. 
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Dairy farmers and other stakeholders from Pun-

jab, Rajasthan, Haryana, Madhya Pradesh, Guja-

rat, Bihar, Uttar Pradesh, Jharkhand, Odisha, 

West Bengal, Delhi, Himachal Pradesh and As-

sam participated in the webinar. More than 500 

queries were raised and were responded imme-

diately by NDDB experts, an official statement 

said. 

"During this pandemic, milch animals must be 

taken care of, as any compromise on their feed-

ing and healthcare would impact reproductive 

efficiency and productivity," NDDB Chairman 

Dilip Rath said. 

Experts at NDDB are working to ensure that 

COVID-19 does not become a barrier in sharing 

information on new innovations and technolo-

gies with dairy farmers, he said. 

Dairy farmers need to connect with the board's 

experts through the digital platform and follow 

guidelines to overcome the difficult situation, 

he added. 

The 45-minute webinar had peak live viewer-

ship of 1,664 and total views have crossed 

18,000 in 24 hours with total watch time of 925 

hours, the board said. 

NDDB's experts from the departments of animal 

health, animal nutrition, animal breeding and 

cooperatives services addressed the immediate 

concerns of dairy farmers and discussed ways to 

handle the prevalent challenges. 

The webinar highlighted ayurveda-based Ethno 

Veterinary Medicine (EVM) for cost effective 

management of some major ailments of milch 

animals (like FMD, Mastitis, heat stress), im-

portance of vaccination and ear tagging, feed 

management, and balanced feeding to increase 

milk production. 

That apart, the webinar also discussed about 

importance of artificial insemination and breed-

ing management, difficulties faced by coopera-

tives and ensuring regular payments to farmers. 

This digital platform will continue maintaining 

connect with the stakeholders, disseminate in-

formation, and get diverse set of experts on the 

platform to delve on developments in the sec-

tor including innovative practices and success 

stories, the NDDB added. LUX MKJMKJ 

 

 

Gosha distributes milk in protest outside liquor vends 
May 08, 2020 

https://timesofindia.indiatimes.com/city/ludhiana/gosha-distributes-milk-in-protest-outside-liquor-vends/arti-

cleshow/75613234.cms 

udhiana: In protest against the decision 

of the Congress government to open liq-

uor vends during lockdown , Youth Akali 

Dal district president Gurdeep Singh Gosha dis-

tributed milk for free outside liquor vends on 

Thursday. 

He claimed that Punjab was known for milk and 

milk products but the Congress government 

was worried about its financial losses and in 

these times the government had decided to 

open liquor vends when people do not have 

money to buy food. Gosha said in the lockdown 

people do not have jobs, especially daily wa-

gers, and they were dependent upon the ad-

ministration for grocery and other daily need 

items and instead of providing them help, the 

government had opened liquor vends to earn 

revenue. 

He said this was the time when the government 

should announce relief package, waive electric-

ity bills and school fee, but it has decided to 

open liquor vends. The people don’t have 

money to buy food, so how can they buy liquor. 

The sale of liquor will also lead to increase in 

cases of domestic violence, he added. 

Gosha said to protest against the decision of the 

government they were distributing milk for free 
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to needy. He also reminded Amarinder Singh of 

his promise to end the drug menace in Punjab 

in four weeks. He said lockdown was the time 

that drug addicts should be treated at de-addic-

tion centres but the government was opening 

liquor vends. 

 

FSSAI launches online training programme for food businesses 
07 May 2020 

https://www.hotelierindia.com/fb/10821-fssai-launches-online-training-programme-for-food-businesses 

 
n a bid to enable and equip food businesses 

to function and reduce the risk of Covid-19, 

FSSAI has launched a training programme 

for food businesses under its flagship Food 

Safety Training & Certification programme (FoS-

TaC). 

The training will be conducted online through 

the empanelled training partners. Food busi-

nesses can visit www.fostac.fssai.gov.in or con-

nect the FoSTaC training partners directly for 

this certification programme. 

The training programme will cater to all stake-

holders in the food ecosystem comprising of 

manufacturers, packers, transporters, retailers 

and food delivery partners and aggregators. 

The agencies/ NGOs serving food in places in-

cluding langar, community kitchens etc. should 

also get their food handlers trained for COVID-

19 precautionary measures. 

A certificate of participation shall be issued to 

the trainees through the FoSTaC portal. In addi-

tion to training for Covid-19 precautions, FSSAI 

has also rolled out several other courses on 

food safety are available under the FoSTaC pro-

gramme of FSSAI, details of which are available 

on:www.fosctac.fssai.gov.in. 

 

 

Rs 2 TDS on every Rs 100 payment of milk in cash; Amul in tax tangle for helping desperate 

farmers 
May 6, 2020 

https://www.businesstoday.in/current/corporate/rs-2-tds-on-every-rs-100-payment-of-milk-in-cash-amul-in-tax-

tangle-for-helping-desperate-farmers/story/402962.html 
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ujarat Co-operative Milk Marketing 

Federation (GCMMF), which owns the 

iconic Amul brand of milk and dairy 

products, will have to pay Rs 2 as TDS for every 

Rs 100 worth of cash payments it will make to 

new dairy farmers joining its network on re-

quest of Gujarat and Maharashtra govern-

ments. 

Amul has been asked to procure milk from 

these non-members by state governments of 

Gujarat and Maharashtra after their normal 

supply sources - local dairy firms and sweet 

shops - either shut down during the lockdown 

or failed to procure enough quantities. 

While all of Amul's regular suppliers are paid via 

electronic, cashless transfers, the new farmers 

require payments in cash. Amul's cash with-

drawal from banks to pay these farmers incurs a 

2 per cent TDS. As a result, every Rs 100 worth 

of milk procured in cash is costing Amul Rs 102. 

"Payment for non-members is by way of cash, 

and that is a problem. If you withdraw more 

than Rs 1 crore, there is a 2 per cent TDS that 

you need to pay. We are requesting the govern-

ment to keep this limit in abeyance for the lock-

down period because we do not have bank fa-

cilities everywhere, and our staff is limited," R S 

Sodhi, managing director of Amul says. 

Thousands of new diary farmers, who have 

temporarily joined its supply ecosystem during 

the ongoing lockdown 

Due to lockdown-linked restrictions, GCMMF is 

finding it difficult to get non-members on e-pay-

ment platforms and, thus, looking to reimburse 

them in cash. 

None of these farmers, who require cash pay-

ments, are the members of milk cooperatives 

from whom GCMMF sources milk on a normal 

business day. 

Amul is procuring 35 lakh litres of milk from 

farmers every day during the lockdown period. 

The direct payouts to farmers due to the addi-

tional milk procurement itself could amount to 

Rs 600 crore for the last 40 days, Sodhi says. 

In Union Budget 2019-20, the government an-

nounced levying 2 per cent TDS on cash with-

drawals above Rs 1 crore. This was done in a bid 

to discourage cash transactions and move to-

wards cash-less economy. 

 

 

Aavin sourcing milk from other dairies 
MAY 05, 2020 23:51 IST 

https://www.thehindu.com/news/cities/chennai/aavin-sourcing-milk-from-other-dairies/article31513357.ece 
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rappling with labour shortage at its 

Madhavaram dairy, Aavin is sourcing 

2.5 lakh litres of packed milk from 

other dairies in the State. 

The Madhavaram dairy usually supplies about 

3.5 lakh litres of milk daily to the city. 

However, after five loaders tested positive for 

COVID-19, the Tamil Nadu Cooperative Milk 

Producers Federation began sourcing milk from 

Erode, Vellore, Tiruchi, Kancheepuram, and 

even Madurai dairies to maintain supply to 

Chennai. 

Aavin Managing Director M. Vallalar said that 

getting labourers was an issue at Madhavaram 

and that they were not getting replacements 

due to the lockdown. 

Sharing the burden 

“Other dairies are able to lend a helping hand 

since we are taking small numbers from several 

places and not adding too much burden on indi-

vidual dairies,” he said. 

Aavin’s Sholinganallur and Ambattur dairies too 

have been asked to speed up their milk deliver-

ies and pack a portion of north Chennai’s re-

quirement. 

 

Milma offers discount to dairy farmers 
MAY 05, 2020 22:50 ISt 

https://www.thehindu.com/news/national/kerala/milma-offers-discount-to-dairy-farmers/article31512733.ece 

40 discount per 50-kg bags of cattle feed 

being sold by cooperative 

The Kerala Cooperative Milk Marketing 

Federation (Milma) is offering a discount of ₹40 

for a 50-kg bag of cattle feed being sold by the 

cooperative. The discount will be available to all 

farmers from May 6, said a communication 

from Milma chairman P.A. Balan here on Mon-

day. 

He said that though Sundays had been ordered 

to be a shutdown day, milk procurement and 

distribution would continue as usual as these 

activities had been brought under essential ser-

vices. The discount comes in the wake of Milma 

making efforts to increase the availability of cat-

tle feed across the State. 

The feed would be supplied according to orders 

placed. The cooperative feed factories at Pat-

tanakkad and Malampuzha had increased pro-

duction. 

 

 

Coronavirus doesn’t spread through food: FSSAI 
May 05, 2020 

https://www.thehindubusinessline.com/news/coronavirus-doesnt-spread-thru-food-fssai/article31512044.ece 

larification after States stop sale of aer-

ated drinks, ice-creams 

The Food Safety and Standards Authority of In-

dia (FSSAI) has written to State governments 

that there is no evidence of Covid-19 spreading 
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through food and they should not impose re-

strictions on sale of frozen and chilled food 

products. 

The clarification comes after companies that 

make aerated beverages, ice-creams and juices 

complained to FSSAI that district level authori-

ties in some States were not allowing transpor-

tation and sale of frozen and chilled products 

due to the misconception that it can spread 

Covid-19. 

Letter to States 

In a letter to the Chief Secretaries of all States 

and UTs, FSSAI CEO GSG Ayyangar said: “FSSAI 

has already clarified that there is no conclusive 

evidence for any food-borne transmission for 

Coronavirus. However, several instance have 

been brought to the notice of the Authority 

where some products such as frozen foods, 

food served cold/chilled etc were selectively 

not allowed to be transported, stored or sold, 

ostensibly on the notion that they could pro-

mote spread of Covid-19.” 

“FSSAI has always advocated for science based 

approach. There is no evidence that Covid-19 is 

spread through food,” the letter added. 

Companies and industry associations such as 

FICCI said last month that local officials in States 

such as Odisha, Bihar, Jharkhand, West Bengal 

and Gujarat were not allowing the sale of aer-

ated beverages, ice-creams and juices, among 

others. It had urged FSSAI to clarify to the State 

governments that these products are safe for 

consumption. 

“It is requested that any such restrictions im-

posed at State or local level may kindly be re-

viewed and those not consistent with FSSAI 

guidance may be rescinded. It may be ensured 

that non-discriminatory approach is maintained 

by the States while dealing with food businesses 

in the lockdown and even post-lockdown pe-

riod,” the FSSAI stated in the letter to State gov-

ernments. 

 

 

Telangana: Mega dairy at Rajendranagar 
5th May 2020 

https://telanganatoday.com/telangana-mega-dairy-at-rajendranagar 

yderabad: The State government has 

decided to conduct a study of dairies in 

other parts of the country before pro-

curing the latest machinery for the mega dairy 

being developed at a cost of Rs 240 crore at Ra-

jendranagar. 

Animal Husbandry Minister Talasani Srinivas 

Yadav on Monday directed the officials con-

cerned to submit a report to the State govern-

ment at the earliest. 

In a review meeting here, the Minister empha-

sised the need to use the latest technology in 

terms of procurement, processing and packing 

of milk in the State-run dairies in the wake of 

Covid-19 pandemic. He wanted the staff of all 

dairies in the State to follow the safety norms, 

including wearing of masks and hand gloves, 

and also sanitise premises as well as vehicles 

transporting milk. They were also instructed to 

use quality analysers to maintain consistency in 

milk quality and thus, improve brand credibility. 

Following the State government instructions, he 

stated that there were no hurdles to dairy farm-

ers and other staff to procure and transport 

milk during the lockdown. 

Srinivas Yadav said Telangana Vijaya Dairy prod-

ucts would be widely marketed across the State 

over the next two years, with instructions to all 

the government offices to use Vijaya Dairy 

products in their offices. Its sales counters 

would be established across the State in all vil-

lages and towns besides at tourist spots and 

temples to encourage unemployed youth to-

wards self-employment. “Efforts are also being 
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made to establish a dairy polytechnic college in 

the State,” he said. 

The Minister said the authorities took all 

measures to ensure door delivery of milk in con-

tainment zones and deployed mobile milk par-

lours for sale of milk and other products in sev-

eral other areas across the State during the 

lockdown. He reiterated that there was no 

shortage of fodder in the State. 

 

 

Dairy industry growth before Covid-19; Impact of pandemic 
Tuesday, 05 May, 2020, 08 : 00 AM [IST] 

http://www.fnbnews.com/Top-News/dairy-industry-growth-before-covid19-impact-of-pandemic-55799 

PAC dairy products market is expected 

to grow at a CAGR of over 10% during 

the forecast period owing to rising 

awareness for healthy lifestyle & wellness, ris-

ing disposable income, improved product avail-

ability and quality. Also, dairy products of im-

proved varieties and hybrids have become con-

sumer’s preference these days according to the 

latest trends.  

Dairy products market in India witnessed robust 

growth over the last few years and is expected 

to grow at a higher rate than the other Asian 

countries during the forecast period. Dairy mar-

ket in India expected to grow at a high rate be-

cause of huge popularity and increasing con-

sumer preference for dairy products. Increasing 

disposable income, urbanisation, changing food 

habits and increasing consumption of milk-

based processed foods are expected to be the 

key drivers for growth of dairy products market 

in India during the forecast period. 

Value-added products such as yogurt and ice 

cream are expected to penetrate country’s con-

sumer markets further over the coming years 

and packaged dairy products segment is antici-

pated to witness significant growth in the Indian 

dairy market. The growth in this segment can 

be attributed to the domestic factors such as 

growing preference for a healthy lifestyle and 

preference for good quality dairy products, in-

creasing middle-class population base and a 

shift in consumption pattern, with an inclination 

towards branded dairy products.  

Primary factors for the growth of dairy industry 

before Covid-19  

India has recorded high demand from the dairy 

industry due to the increase in per capita in-

come and disposable income of the consumers. 

These two factors have improved the purchas-

ing power, which fueled growth in the Indian 

dairy industry. Additionally, due to rapid urbani-

sation, there is a significant increase in the 

share of organised dairy market in the Indian 

dairy industry.  

Urban consumers prefer products from organ-

ised sectors and opt for digital platforms to fulfil 

their daily needs. In recent years,e-commerce 

platforms such asMilkbasket and BBdaily (Seg-

ment of Big Basket Grocery) have been deliver-

ing dairy products at the doorsteps of the con-

sumers. Moreover, there is an increased de-

mand for the subscription-based dairy products, 

which are opted by majority of urban consum-

ers. All these factors turn them into regular buy-

ers for organised dairy produces.   

Additionally, another reason for increasing de-

mand in the milk industry is on account of addi-

tion of value-added milk products as manufac-

turers are focussing on improving the product 

quality and variety of value-added milk prod-

ucts to attract the consumers. Moreover, con-

sumer these days buy different types of milk 

(toned, ultra toned, skimmed and so on) as per 

their needs and show significant interest in high 

protein diets.  
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The government’s initiative of milk fortification 

in India has been taken positively by the organ-

ised sector. There is an increased demand for 

fortified milk with Vitamin A and D at retail plat-

forms. This is yet another reason for the in-

crease in share of organised dairy products in 

India. Milk industry in India was previously dom-

inated by milkmen (dhudwala) and the milk 

they delivered, also did not meet the laid nutri-

tional standards due to excess adulteration.  

Among all the other reasons, there has been ro-

bust improvement in cold-storage and  supply 

 chain for dairy-based products. This 

 is helping regular convenience and re-

tail stores to maintain sufficient inventory on a 

regular basis. Thus, modern infrastructure and 

transportation techniques have offered signifi-

cant growth opportunities to the milk industry 

in India.   

Source: Basic Animal Husbandry Statistics, 

DAHD&F, GoI 

The Indian dairy market has been dominated by 

the home-grown players such as Amul and 

Mother Dairy. Also, there has been an increase 

in number of domestic dairy players in the 

country. They are providing hi-tech deliveries at 

home, with the help of direct marketing to the 

consumers, through door to door delivery 

mechanism and trying to capture significant ar-

eas, especially the ones in the urban setup.   

Impact of Covid-19 on the dairy industry in India   

Due to the imposed lockdown to stop the 

spread of Covid-19 in India, milk industry has 

shown around 30% dip in demand for the dairy 

products. A large portion of the milk industry 

contributed to the out-of-home sales establish-

ments, which include restaurants, sweet and ice 

cream shops, and other small manufacturing 

units. All of these establishments have been 

shutdown due to lockdown, leading to a dip in 

their sales. This has caused a reduction in the 

consumption of milk products as well.  

Although, there was a significant surge in milk 

consumption during the first 2-3 days, due to 

panic driven buying and customers stocking 

milk. After a few days, home consumption de-

creased significantly due to unavailability of 

milk at the local stores and at the same time e-

commerce deliveries also stopped. As a result, 

there was no option available for people to buy 

milk for next few days.  

Milk products such as paneer and curd, also 

showed a decrease in the consumption and 

availability as people did not went out due to 

the lockdown. Moreover, shopkeepers also 

couldn’t store milk products for long due to 

their limited shelf life without the cold storage.   

Plans for businesses after normal life is restored  

Companies have already started business activi-

ties to fulfil dairy needs of customers through 

different methods even during lockdown. De-

spite the dipping demand, big companies are 

procuring milk from small farmers. They are 

now using surplus milk for skimmed milk pow-

der production as earlier there was a shortage 

of skimmed milk in India.  

FMCG and dairy companies are finding out new 

ways to reach their customers. Creamline Dairy 

and Lactalis India have started direct distribu-

tion of milk & milk-value-added products 

through personalised vans in residential socie-

ties, for which they have received a positive re-

sponse. Earlier, this was done through a distrib-

utor channel.  

Amul has also started direct delivery of prod-

ucts for its customers as the consumers are also 

opting for the online delivery channels up to 

some extent, but the deliveries are still not fully 

possible because of current restrictions. Amul 

has observed the trend for increasing consump-

tion of products like paneer and dairy whiten-

ers, where dairy whiteners are especially wit-

nessing more demand from metropolitan cities 

on account of surging demand for baby milk 

powder.   

Online shopping apps such as milk basket are 

also ensuring on-time delivery of dairy products 

to their customers. They do not have any option 



for minimum order size, which has been highly 

appreciated by the consumers. 
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UNE: As the lockdown gives people a 

chance to rustle up dishes just like chefs 

do, the broadening culinary engagement 

is pushing up consumption of dairy products. 

Aiding sales, industry veterans say, is the grow-

ing preference for nutritious vegetarian food. 

Some large dairies across the country have re-

ported 50-100% jump in monthly sales of 

cheese, butter, paneer, cream and dairy whit-

ener in April--the month that saw offices adopt-

ing the work-from-home model to align with 

the government’s lockdown order and help con-

tain the spread of coronavirus. For Gujarat Co-

operative Milk Marketing Federation (GCMMF), 

which owns the Amul brand, sales of butter, 

ghee and cheese in April were 20-25% higher 

than their average monthly figures. 

“Demand for paneer from household consum-

ers jumped by 70%, more than compensating 

the fall in demand from Horeca (hotel, restau-

rant and canteen),” said GCMMF managing di-

rector RS Sodhi. He said sale of yogurt and but-

termilk has declined by 20-30% because butter-

milk used to sell mostly during the afternoons, 

but now the shops remain closed because of 

the lockdown. 

GCMMF’s sale of fresh milk has increased by 

about 8% in the consumer segment, though de-

mand from the Horeca segment--which ac-

counted for 15% of fresh milk sales--has dried. 

Sales of bakery products and chocolates, too, 

have jumped. 

Devendra Shah, chairman of Parag Milk Foods, 

said the lockdown has seen people stock up on 

dairy products. "There is a very high demand for 

cheese, butter and ghee. Demand for even the 

UHT (ultra high temperature) treated milk has 

increased substantially. Paneer demand has 

jumped up by 50%, as people have been de-

manding branded dairy products," said Shah. 

Parag Milk Foods sells cheese under the Go 

Cheese brand. 

Sodhi said, “The demand for dairy products has 

increased because Indians have changed only 

their place of eating food, and not stopped eat-

ing foods that they used to eat out of their 

homes.” 

The jump in dairy sales is not restricted to India. 

Sodhi said, “We are surprised to see that this 

trend has been observed across the world. 

Members of the International Dairy Federation 

confirmed an increase in consumption of milk 

and milk products like cheese, butter, yogurt, 

etc.” 

India’s dairy industry, which engages about 100 

million workers, is estimated to be worth Rs 8 

lakh crore. 

Along with avla, haldi and other immune boost-

ers, dairy is also being promoted by many as 

health food during the Covid-19 pandemic. 

"Every consumer now wants to eat nutritious 

food, which will boost the immune system," 

said Shah of Parag Milk Foods. “A growing num-

ber of consumers are shifting towards vegetar-

ian food, and paneer is the best source of vege-

tarian protein. Even if the lockdown is eased, 

consumers are likely to shun outside food and 

continue eating nutritious food made at home.” 
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Mangaluru: Lockdown adversely affects functioning of cattle shelters 
May 4 2020 02:05:57 PM 

https://www.daijiworld.com/news/newsDisplay.aspx?newsID=704240 

angaluru, May 4: Because of lock-

down, the entire Dakshina Kannada 

district is facing acute fodder short-

age. Without fodder, cattle are turning weaker. 

The cattle shelters too are faced with the need 

to somehow manage things with temporary, 

stop-gap arrangements by getting small quanti-

ties of fodder from elsewhere. 

For example, entrepreneur, Prakash Shetty, 

who had set up a private cattle shelter at Kapila 

Farms near Kenjar here six years back is now 

selling off the cattle one by one with heavy 

heart as he finds it hard to provide fodder to 

the animals. He said that his farm houses over 

200 bovine animals belonging to 13 different 

breeds including rare indigenous breeds like 

Malnad Gidda, Kasargod Gidda, Gir etc. "I need 

about two lac rupees to look after the cattle 

every month. But because of lockdown, my 

business has come to a standstill. Moreover, 

finding fodder for the cattle has become very 

difficult," he narrated. 

 
Shetty said that he now feels it better to sell the 

cattle instead of watching them inching towards 

death due to shortage of fodder. He added that 

so far he has sold 15 animals. 

Similar is the situation at Govanithashraya 

Trust's cattle shelter at Kairangala. This facility 

too faces acute fodder shortage and it is finding 

hard to get fodder from other districts. Trust's 

secretary, Dr P Ananthakrishna Bhat, informed 

that the shelter has 360 cattle and that monthly 

expenses including fodder, treatment of cattle 

and salary to staff works out to about eight lac 

rupees per month. "Now-a-days, we are not 

getting donations. Locally fodder is not availa-

ble," he rued. 

He said that because of lack of agricultural ac-

tivities in Dakshina Kannada districts, depend-

ency on neighbouring districts for fodder has 

become a must, and that getting fodder is fac-

ing problems due to lockdown. 

People who feed themselves by taking deco-

rated bullocks from door to door and collecting 

whatever the families offer to them also are 

facing hardships as they are hit hard by fodder 

shortage. Kondanna, one such person, who 

earns a living by accompanying the bullock, ex-

plained that fodder shortage coupled with hot 

weather has been rendering the life tiresome 

for the animals and his dependency on the ani-

mals for a living is in serious peril. 

Deputy director in the animal husbandry de-

partment Dr Jayaraj, said that Dakshina Kan-

nada district is facing shortage of fodder and 

that the issue has been brought to the notice of 

the district deputy commissioner. He said that 

arrangements would be made soon to get fod-

der from other districts. 
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UNTUR: Keeping in view of the financial 

troubles of the milk producers, Sangam 

dairy , the leader of milk procurement 

and distribution in Guntur and Nellore districts, 

has decided to grant interim dividend to the 

farmers. 

Dairy board chaired by former legislator and 

chairman Dhulipalla Narendra Kumar met in 

Guntur on Sunday and decided to grant divi-

dend. “Milk producers of Guntur, Prakasam and 

Nellore districts will be paid an additional 

amount of Rs 3 per litre for buffalo milk along 

with the regular price of Rs 620/kg fat and Rs 2 

per litre for cow milk in addition to regular price 

of Rs 240/kg total solids along with the regular 

bill for a period of two months starting from 11 

May. This translates into a total benefit of Rs 

3.5 crores to the milk producers,” said Narendra 

Kumar. He said that dividend would help the 

farmers tide over the present crisis. 

Similarly, the board had also decided to pay 

Chittoor district milk producers an additional 

amount of Rs. 2/litre for the total supplies dur-

ing the month of April. An amount of Rs 73 lakh 

for Chittoor producers would be directly remit-

ted into to the farmers’ bank accounts. Naren-

dra said that they have taken all precautionary 

and safety measures in all milk societies and 

dairy right from the collection, chilling to distri-

bution to prevent the spread of coronavirus. 
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UNE: As the lockdown gives people a 

chance to rustle up dishes just like chefs 

do, the broadening culinary engagement 

is pushing up consumption of dairy products. 

Aiding sales, industry veterans say, is the grow-

ing preference for nutritious vegetarian food. 

Some large dairies across the country have re-

ported 50-100% jump in monthly sales of 

cheese, butter, paneer, cream and dairy whit-

ener in April--the month that saw offices adopt-

ing the work-from-home model to align with 

the government’s lockdown order and help con-

tain the spread of coronavirus. 

For Gujarat Cooperative Milk Marketing Federa-

tion (GCMMF), which owns the Amul brand, 

sales of butter, ghee and cheese in April were 

20-25% higher than their average monthly fig-

ures. 

“Demand for paneer from household consum-

ers jumped by 70%, more than compensating 

the fall in demand from Horeca (hotel, restau-

rant and canteen),” said GCMMF managing di-

rector RS Sodhi. He said sale of yogurt and but-

termilk has declined by 20-30% because butter-

milk used to sell mostly during the afternoons, 

but now the shops remain closed because of 

the lockdown. 

GCMMF’s sale of fresh milk has increased by 

about 8% in the consumer segment, though de-

mand from the Horeca segment--which ac-

counted for 15% of fresh milk sales--has dried. 

Sales of bakery products and chocolates, too, 

have jumped. 

Devendra Shah, chairman of Parag Milk Foods, 

said the lockdown has seen people stock up on 

dairy products. "There is a very high demand for 

cheese, butter and ghee. Demand for even the 

UHT (ultra high temperature) treated milk has 

increased substantially. Paneer demand has 

jumped up by 50%, as people have been de-

manding branded dairy products," said Shah. 
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Parag Milk Foods sells cheese under the Go 

Cheese brand. 

Sodhi said, “The demand for dairy products has 

increased because Indians have changed only 

their place of eating food, and not stopped eat-

ing foods that they used to eat out of their 

homes.” 

The jump in dairy sales is not restricted to India. 

Sodhi said, “We are surprised to see that this 

trend has been observed across the world. 

Members of the International Dairy Federation 

confirmed an increase in consumption of milk 

and milk products like cheese, butter, yogurt, 

etc.” 

India’s dairy industry, which engages about 100 

million workers, is estimated to be worth Rs 8 

lakh crore. 

Along with avla, haldi and other immune boost-

ers, dairy is also being promoted by many as 

health food during the Covid-19 pandemic. 

"Every consumer now wants to eat nutritious 

food, which will boost the immune system," 

said Shah of Parag Milk Foods. “A growing num-

ber of consumers are shifting towards vegetar-

ian food, and paneer is the best source of vege-

tarian protein. Even if the lockdown is eased, 

consumers are likely to shun outside food and 

continue eating nutritious food made at home.”

 

 

 

 

 

Options locked out, thieves steal milk 
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hmedabad: The local crime branch 

(LCB) of Gandhinagar Police on Sunday 

held two men for stealing crates full of 

milk and curd packets from various areas of the 

state capital. The action was taken after four 

complaints were filed with two police stations 

of Gandhinagar about milk and milk products 

being stolen during the lockdown. 

Police officials said that though the crime may 

look minor, it created a lot of problems for 

Gandhinagar citizens. The milk theft forced 

some citizens to travel much farther from home 

than usual to get milk or curd. 

LCB officials said on Sunday morning they got 

an input that the accused were at Randheja 

Crossroads in an autorickshaw which they used 

to ferry milk crates. 

A team led by sub-inspector V K Rathod of the 

LCB nabbed two of the three accused. The ar-

rested men have been identified as Satish Tha-

kor, 22, a resident of Fuletra village in Kadi ta-

luka in Mehsana and Dipak Raval, 20, a resident 

of Jognimata no Vas in Randheja. The third ac-

cused, Bhadresh Thakor, of Gandhinagar, man-

aged to flee. 

The arrested accused told the cops that 

Bhadresh planned the theft because he earlier 

worked with a dairy in Gandhinagar and knew 

the delivery timings and spots. 

The accused stole 15 to 20 crates every morn-

ing, earning Rs 1,000 to Rs 1,500 daily. LCB offi-

cials said that the accused settled on milk dur-

ing the lockdown as they could not manage to 

steal other valuable stuff. 
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Maharashtra: Lactalis Prabhat increases milk procurement 
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6389423/ 

 
ince the beginning of the corona-

virus outbreak, Lactalis Prabhat has seen 

a 30 per cent increase in daily milk collec-

tion. 

This, CEO Rajiv Mitra said, was possible because 

of the group’s multi-state presence with excess 

milk being sent to units that have reported a dip 

in milk procurement. 

Located in Ahmednagar district of the state, 

Prabhat, on an average, reports 12 lakh litres of 

per day procurement in the district. 

Being a multi-state player, Mitra said it was pos-

sible for them to accept excess milk and divert it 

to units where milk was short in supply. 

“We have plants in Telangana, Madhya Pradesh 

and Andhra Pradesh…the excess milk is sent to 

those units in tankers. This way, we are able to 

keep up our normal procurement levels and 

also accommodate excess milk which comes our 

way,” he said. 

A group company of the French dairy giant Lac-

talis, Prabhat was the third Indian acquisition of 

the group. 

With parts of Ahmednagar district report-

ing COVID-19 patients, the dairy has initiated 

multiple steps to ensure norms of social dis-

tancing and hygiene is followed at its dairy units 

and collection centres. 

Mitra said they have ensured proper social dis-

tancing norms are followed at the village level 

collection centres while at the dairies, compul-

sory hand washing and frequent sanitising of 

the premises have been instituted. 

Being a mostly B2B player, Mitra admitted that 

their sales in terms of cheese and other prod-

ucts have taken a hit during the lockdown. “But 

this is a temporary move — we are sure this will 

improve once the lockdown is removed,” he 

said. 

 

 

Safely supplying milk from a containment zone in Madurai 
MAY 01, 2020 17:27 ISt 

https://www.thehindu.com/news/cities/Madurai/safely-supplying-milk-from-a-containment-zone-in-madurai/arti-

cle31482153.ece 

fter a 24-year-old pregnant woman 

from the area tested positive for 

COVID-19, the area was barricaded and 

cordoned off on April 26. 

Unlike other containment zones in Madurai dis-

trict, the one formed at Dhoddappanaiyakanur 

in Usilampatti block, the district administration 

faced a unique challenge - milking of cows. 

After a 24-year-old pregnant woman from the 

area tested positive for COVID-19, the area was 

barricaded and cordoned off on April 26. 

Around 50 households within the zone own a 

total of 103 cows and calves, including 35 lac-

tating cows. Everyday these residents supply 

around 310 litres of milk to the cooperative so-

cieties to earn their livelihood. 
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“We wanted to ensure that these families, 

which supply milk, are not deprived of their 

only means of livelihood. But, at the same time 

wanted to ensure that safety precautions are 

adopted while milking of the cows and during 

transportation of milk from the containment 

zone,” said Usilampatti Revenue Divisional Of-

ficer K. V. Rajkumar. 

First, to ensure that these animals are not left 

to starve due to the lockdown, the district ad-

ministration provided around 425 kilograms of 

dry fodder to the cattle owners on Wednesday. 

Each bundle of straw was sold at Rs. 210. “The 

district administration gave away fodder for 

free of cost for 10 households who couldn't af-

ford to buy them," said the RDO. Around 18 kil-

ograms of concentrate feed was also supplied 

to them at subsidised rates, he added. 

In the wake of the spread of the COVID-19 pan-

demic, a veterinary doctor sensitised the resi-

dents on clean milk production, said Regional 

Joint Director of Animal Husbandry D. Suresh 

Chrisptopher. “Currently, two persons are ap-

pointed to milk all the lactating cows. Before 

milking the cows, each person disinfects his 

hands and the udder of each of the cows,” he 

said. 

“Usually, the teats of the cows remain open for 

20 minutes after milking the cow and there are 

chances of microorganisms entering the body 

through them. Hence we have provided a spray, 

which when used after milking the cow, will im-

mediately seal the teats. This further reduces 

the risk of any virus entering the animal,” he 

added. 

A total of four 40-litre milk cans have been pro-

vided for carrying the milk out of the zone. They 

are also regularly disinfected, said the RDO. 

“Till now there is no clear scientific evidence 

that shows transmission of coronavirus through 

animals. But, we are taking all these safety pre-

cautions to ensure that the milk is safely trans-

ported from the zone,” said Mr. Christopher. 
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ince the beginning of the corona-

virus outbreak, Lactalis Prabhat has seen 

a 30 per cent increase in daily milk collec-

tion. 

This, CEO Rajiv Mitra said, was possible because 

of the group’s multi-state presence with excess 

milk being sent to units that have reported a dip 

in milk procurement. 

Located in Ahmednagar district of the state, 

Prabhat, on an average, reports 12 lakh litres of 

per day procurement in the district. 

Being a multi-state player, Mitra said it was pos-

sible for them to accept excess milk and divert it 

to units where milk was short in supply. 

“We have plants in Telangana, Madhya Pradesh 

and Andhra Pradesh…the excess milk is sent to 

those units in tankers. This way, we are able to 

keep up our normal procurement levels and 

also accommodate excess milk which comes our 

way,” he said. 

A group company of the French dairy giant Lac-

talis, Prabhat was the third Indian acquisition of 

the group. 

With parts of Ahmednagar district report-

ing COVID-19 patients, the dairy has initiated 

multiple steps to ensure norms of social dis-

tancing and hygiene is followed at its dairy units 

and collection centres. 

Mitra said they have ensured proper social dis-

tancing norms are followed at the village level 

collection centres while at the dairies, compul-

sory hand washing and frequent sanitising of 

the premises have been instituted. 

Being a mostly B2B player, Mitra admitted that 

their sales in terms of cheese and other prod-

ucts have taken a hit during the lockdown. “But 
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this is a temporary move — we are sure this will 

improve once the lockdown is removed,” he 

said. 

  

 

 

 

 

 

 

 

Global News 

State Dairy Assessment Partially Lifted During Federal Disaster Declaration 
May 14, 2020 

https://www.midwestfarmreport.com/2020/05/14/state-dairy-assessment-partially-lifted-during-federal-disaster-

declaration/ 

 
he Wisconsin Department of Agricul-

ture, Trade and Consumer Protection 

(DATCP) and Dairy Farmers of Wisconsin 

(DFW) announced today that the state milk as-

sessment will be lifted for disposed milk during 

the COVID-19 public health emergency, from 

May 14th, 2020 until the end of the federal ma-

jor disaster declaration made by President 

Trump in April. This state order is not retroac-

tive, so it does not apply to milk that has al-

ready been disposed of. 

“Wisconsin dairy farmers are facing unprece-

dented challenges due to COVID-19,” said DA-

TCP Interim Secretary Randy Romanski. “We 

hope that temporarily lifting the state assess-

ment on non-commercialized milk in this highly 

unusual situation will provide some relief to T 
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farmers or processors who may have to dispose 

of their product during this pandemic.” 

“As the producer-elected marketing board re-

sponsible for promoting Wisconsin’s dairy in-

dustry, we know COVID-19 has made times 

even tougher for many of our farmers,” added 

DFW CEO Chad Vincent. “Wisconsin dairy is and 

will continue to be a cornerstone of our agricul-

tural economy. We’re proud to partner with 

DATCP in finding opportunities like this to sup-

port our farmers.” 

In Wisconsin, 10 cents per hundredweight of 

the total amount due to the farmer from the 

sale of their milk is collected by Dairy Farmers 

of Wisconsin. The funding generated by the 

state assessment is used for advertising and 

promotion, market research and development, 

industrial research, educational programs, and 

administrative costs. 

 

 

One Fined Over Selling Adulterated Milk 
Wed 13th May 2020 | 04:28 PM 

https://www.urdupoint.com/en/pakistan/one-fined-over-selling-adulterated-milk-919355.html 

IR LOWER, (UrduPoint / Pakistan Point 

News - 13th May, 2020 ) : Additional 

Assistant Commissioner Sub-Division 

Adinzai Sher Rehman along with Assistant Direc-

tor food and Police officials inspected 

main Adenzai bazaars and fined one Milk shop 

after checking and testing his milk through mo-

bile laboratory. 

The milk shop owner was fined Rs.15000 for 

selling milk with adulteration. 

He said, no one would be allow to play with the 

lives of the people by selling unhygienic and un-

healthy things during the Holy month of Rama-

dan. He said the mobile laboratory checked the 

milk adulterated and imposed a fine. 

He said, as per directives of the Deputy Com-

missioner Dir Lower Saadat Hassan, inspected 

milk shops and test the quality of Milk in 

Chakdara Bazaar as well and fined them on the 

spot due to adulteration. 

Moreover,Bazaar was also checked for SOP of 

COVID-19, implementation and lodged FIRs on 

the shopkeepers who violated the SOPs issued 

by the provincial government. 

 

Curds + Kindness program helps dairies and needy Americans 
May 13, 2020 

https://www.postregister.com/farmandranch/dairy/curds-kindness-program-helps-dairies-and-needy-ameri-

cans/article_b6554ab4-13ad-5796-9cc7-8571dcab26b4.html 

hinking outside the proverbial box, the 

organization that represents dairies in 

Idaho and Utah has found a way to help 

producers and needy Americans at the same 

time. 

Dairy West has launched a program called Curds 

+ Kindness that will direct surplus dairy foods to 

“food-insecure” people throughout Idaho and 

Utah who are unable to afford groceries. 

Dairy West’s board of directors, which is made 

up of dairy operators in both states, has given 

the group the go-ahead to use $3 million in re-

serve funds to purchase milk from dairy opera-

tors that might have otherwise gone to waste 

because markets for those operators have dried 

up due to the coronavirus outbreak. 

The milk will be turned into dairy products by 

processors with additional production capacity 

and given to needy residents of Idaho and Utah, 

which have a combined population of almost 5 

million people. 
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“This program allows us to immediately provide 

relief to our producers and get dairy products to 

people who need it the most,” said Dairy West 

CEO Karianne Fallow. 

Since the project was launched in early May, 

more than 145,000 pounds of milk has already 

been purchased from producers and turned 

into cheese, butter and other dairy products, 

she said. 

Dairy West, which is supported by a “checkoff” 

fee paid by dairy operators, promotes the 

health and nutritional benefits of dairy foods, 

funds research and encourages global demand 

for dairy products produced in Idaho, Utah and 

the Western United States. 

The Curds + Kindness program “is a really inno-

vative way to use checkoff dollars and provide 

some immediate relief for the dairy industry 

while helping the needy at the same time,” said 

Idaho Dairymen’s Association Executive Direc-

tor Rick Naerebout. “Kudos to Dairy West … for 

being willing to think outside the box and come 

up with something like this that will benefit the 

industry.” 

Idaho plays leapfrog with New York as the No. 3 

milk producing state in the nation and about 60-

65 percent of the milk produced in the state is 

turned into cheese. Most of the rest is turned 

into milk powder. 

When many foodservice channels such as res-

taurants, schools and hotels mostly shut down 

because of the coronavirus outbreak, that 

caused a surplus of milk and there have been 

some reports of producers dumping milk as a 

result because they currently have nowhere to 

sell their product. 

The Curds + Kindness program, which will con-

tinue at least through the end of May, has put 

an end to dumping in Idaho, Fallow said. 

“Dairy farmers want to get dairy foods into the 

homes of those who need them most,” Kristi 

Spence, Dairy West’s senior vice president of 

marketing, said in a news release. “By working 

with community partners, dairy companies 

have devised a mutually beneficial solution that 

directs nearly 200,000 gallons of milk per week 

that would have otherwise been disposed.” 

Fallow said the program is an unprecedented 

collaboration between dairy farmers, who sup-

ply the milk, processors who turn it into nutri-

ent-rich products, and local community part-

ners, who help distribute it to hungry people. 

“It’s a huge, huge industry-wide effort,” she 

said. “It’s unprecedented, really.” 

Fallow said that in developing the project, Dairy 

West officials started with the question, How 

can we help prevent milk from being disposed 

of? 

When the idea started to take shape, Dairy 

West employees started calling milk processors 

to find out which ones had additional produc-

tion capacity. 

Fallow said the processors didn’t hesitate to 

support the program, which moves the excess 

milk to those processors with additional capac-

ity. 

“A lot of credit goes to the processors,” she 

said. “They jumped on it and a lot of them have 

helps us out in many ways.” 

 

Milk and Milk Products 
05/12/2020 

https://www.marketscreener.com/news/Milk-and-Milk-Products--30586217/ 

ilk collected by integrated dairies 

was 878 thousand 593 tonnes 

The amount of collected cow's milk 

in March increased by 4.7% when compared to 

the same month of the previous year. In Janu-

ary-March period increased by 6.3% when com-

pared to the same period of the previous year. M 

https://www.marketscreener.com/news/Milk-and-Milk-Products--30586217/


In March, the average fat rate of cow's milk col-

lected by integrated dairies was 3.5%, the aver-

age rate of protein was 3.2%. 

Collected cow's milk and change ratios, March 

2020 (Tonnes) 

In March, drinking milk production by inte-

grated dairies increased by 16.1% and became 

145 thousand 282 tonnes when compared to 

the same month of the previous year. In Janu-

ary-March period, drinking milk production in-

creased by 11.3% and became 422 thousand 76 

tonnes when compared to the same period of 

the previous year. 

In March, Yoghurt production by integrated 

dairies decreasing by 0.5% and became 93 thou-

sand 333 tonnes when compared to the same 

month of the previous year. In January-March 

period, increased by 3.8% and became 272 

thousand 535 tonnes when compared to the 

same period of the previous year. 

In March, whole milk powder production in-

creasing 40.3%, cheese production from cow's 

milk increasing by 12.2% and butter production 

increasing by 1.2%. Cream production decreas-

ing 5.4%, mixed milk cheese (cheese production 

obtained from which includes sheep, goat, buf-

falo and mixed milk) decreasing by 14.8%, drink 

made of yoghurt (ayran) production decreasing 

by 25% and skimmed milk powder production 

decreasing by 27.6% when compared to the 

same month of the previous year. 

According to the January-March period of the 

previous year, whole milk powder production 

increasing by 12.6%, cheese production from 

cow's milk increasing by 6.9% and butter pro-

duction increasing by 3.3%. Cream production 

decreasing by 1.1%, drink made of yoghurt pro-

duction decreasing by 2.5%, mixed milk cheese 

(Cheese production obtained from which in-

cludes sheep, goat, buffalo and mixed milk) de-

creasing by 12.5% and skimmed milk powder 

production decreasing 17.8%. 

 

 

If you can't drink cow's milk, what's the healthiest alternative? 
11 MAY 2020 - 11:24AM 

https://www.sbs.com.au/food/health/article/2020/05/11/if-you-cant-drink-cows-milk-whats-healthiest-alterna-

tive 

nce upon a time, in simpler days, the 

question ‘do you want milk with that’ 

yielded a yes or no answer. 

Currently spoilt for choice, asking that question 

today may elicit another more complicated 

question in response: what kind of milk? 

You can try cow’s milk. It may be retro but it's a 

great source of calcium, is high in protein and 

contains vitamin A, D, B2, B12 and minerals like 

zinc and iodine. Yet people who are vegan or 

vegetarian; have a dairy or cow’s milk allergy; 

are lactose intolerant or sensitive to cow's milk 

be unable to drink the animal product.  

As an alternative, they can drink soy, almond, 

rice, coconut, macadamia, cashew and even 

hemp milk. But how do these plant-based milk 

alternatives nutritionally compare with good 

old fashioned cow’s milk? 

The results are in 

An Indian study, published in Journal of Food 

Science and Technology in late 2017, investi-

gated the nutritional differences between cow’s 

milk and four popular plant-based milk alterna-

tives across the world: almond, soy, rice and co-

conut milk. 

Which one fared best? According to this study, 

soy milk – by a long shot. The authors rated it 

top, on the whole, because it is so rich in pro-

tein and can help drinkers maintain a balanced 

diet. 
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“It is quite clear that nutritionally soy milk is the 

best alternative for replacing cow’s milk in the 

human diet,” the study says, conclusively. 

So why didn’t the study’s authors rate the other 

three types of cow’s milk alternatives as high as 

soy milk? Given the point of the study was to 

evaluate how each compares to cow’s milk, the 

four alternatives were evaluated according to 

their suitability as a near-perfect replacement 

for the animal product. In other words, the 

study's authors asked, which plant-based milk 

can give you the same - or similar - nutrients to 

cow's milk? 

Almond milk was regarded as a suitable alterna-

tive for people who couldn’t drink cow’s milk 

and didn’t like the “beany flavour” of soy milk 

or had a soy allergy. 

The study rated almond milk as being tasty and 

low in calories. “[But] the nutrient density and 

the total number of calories [of almond milk] 

are not as rich as that of cow’s milk,” the study 

reads. A big disadvantage is that people may 

also be allergic to almond milk. 

Rice milk got one big tick – it’s got comparable 

calories to cow’s milk. However, it is rich in 

sugar and may promote an unbalanced diet if 

consumed regularly. The study’s authors also 

called rice milk a “very bad source of proteins 

and fat as starch is the main source of almost all 

of its energy”. 

As for coconut milk, it was rated as being low in 

calories and high in taste. But it lacks protein 

and is rich in saturated fats. 

“Rice milk and coconut milk cannot act as an 

ideal alternative for cow’s milk because of lim-

ited nutrient diversity, but they are the options 

for consumers that are allergic to soybeans 

and/or almonds.” 

Accredited Practising Dietitian, Lauren 

McGuckin, tells SBS that although coconut and 

almond milk may suit people’s taste profile, 

“there may not be a lot of substance in it be-

yond filtered water”. 

McGuckin, a spokesperson for the Dietitians As-

sociation of Australia, reads the details of the 

nutritional panel of a carton of almond milk and 

coconut milk over the phone to SBS.  

She says: “the almond milk has 2.5 per cent 

ground almond in the [whole carton] and the 

main ingredient in it is water. For the coconut 

milk, it’s nine per cent coconut milk”. 

So although nuts are rich in monounsaturated 

fats and good for the heart when you eat them, 

McGukin says their benefits don’t necessarily 

transfer to their milk varieties. 

“With nuts or coconut being less than 10 per 

cent of the product, I’m not sure of the overall 

benefit.” 

The study also states that coconut milk is very 

high in saturated fat, which could cause cardio-

vascular issues. 

What’s so great about soy? 

Due to its nutrient content, soy milk has been 

used as a substitute for cow’s milk in the west 

for over four decades. Meanwhile, soy has been 

a strong part of the South Asian diet for hun-

dreds of years. 

According to research from the Association of 

Food Scientists & Technologists (India), soy is a 

unique dietary source that is very rich in pro-

teins and fat. 

The study states that soy seeds contain up to 

35–45 per cent protein and 20 per cent fat, 

which is why soy milk is an important source of 

protein for vegetarians. 

“Cow’s milk is also a very important source of 

protein (8.11 g) in the human diet and only soy 

milk is comparable in providing with the same 

amount of proteins (8.71 g) to the human 

body.” 

Senior nutritionist at Nutrition Australia, Alo-

ysa Hourigan, agrees that if you can’t consume 

cow’s milk for whatever reason, “soy milk is the 

next best thing”. 

But no matter the cow’s milk alternative 

adopted, Hourigan recommends shoppers 

choose a variety that is calcium-fortified. 
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“Even the same brand of, say almond or soy 

milk, will have products that are and aren’t cal-

cium fortified,” says Hourigan. “So always opt 

for the calcium fortified milk alternative. I think 

it is a good idea to also go for the unsweetened 

varieties.” 

 

Eat more cheese, it is your patriotic duty: French dairy industry 
May 11, 2020, 09.23 PM(IST) 

https://www.wionews.com/world/eat-more-cheese-it-is-your-patriotic-duty-french-dairy-industry-298075 

ow far will you go to save your coun-

try? Back in 1916, workers left their 

factories to head to battlefields. Dur-

ing the second world war, germans raced 

against the british to build jet engines. 

Now, 80 years later, the french are eating 

cheese. That's how the brave people of France 

are saving their country, by stuffing their faces 

with cheese. 

At least that's what the cheese makers want. 

You see, the french dairy industry is in utter dis-

tress. Cheese sales have dropped by 60%. 

The pandemic had put a lock on french restau-

rants and markets. People stopped buying 

cheese over health fears. As a result, thousands 

of tonnes of cheese is just lying on shelves; 

maggots have been eyeing them. 

But the french dairy industry won't let the pests 

win the war. So, it has issued an SOS call. 

The people of France were schooled on their 

national duty. Eat more cheese, they were told. 

'It is your patriotic duty'. 

The dairy industry even launched a campaign. 

Meaning, let's act for cheese. 

How could the people of France say no? 

The summer clothes could wait another year, 

but the humble cheese may not make it. If the 

Belgians can eat more fries, the French can sure 

make their food more cheesy. 

We cannot tell you what's next, whether  trump 

will ask Americans to eat more hamburger, or 

Britons will be told to eat more cumberland 

sausages. Anything can happen in extraordinary 

times. 

For example, empty tulip fields. There are no 

visitors in the tulip fields of Netherlands. These 

colourful fields are extremely popular across 

the world. Last year, the Keukenhof Garden 

alone attracted 1.5 million visitors. The Nether-

lands exports 2 billion tulips every year. This 

year, the country's tulip industry stands to lose 

around 215 million euros. The tulip farmers 

have had to shut their farms. 

It is the same story in India. The tulip fields of 

Kashmir and Uttarakhand are in full bloom, but 

there are no visitors. The pandemic, however, 

has not stopped people from admiring the flow-

ers virtually. 

 

850 litre tainted milk destroyed 
May 11, 2020 

https://www.thenews.com.pk/print/657022-850-litre-tainted-milk-destroyed 

AHORE: Punjab Food Authority (PFA) 

dairy safety teams (DSTs) destroyed 850 

litre tainted milk during an operation 

against persons involved in milk adulteration 

here in Taxali. 

A total of 5,250 litre milk was inspected which 

was available at 15 milk shops. PFA Director 

General Irfan Memon said that DSTs used lac-

toscan milk analyser machine to get quick re-

sults of milk samples which were conducted on 

the spot. 

Hajveri milk shop, Ali Hajveri, Imtiaz, Faisal, Far-

yad, Jeda Lassi Butter, Rashid and Ehsan Milk 

were found involved in the sale of adulterated 

milk. He said that all the tainted milk was 
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wasted on the spot as the samples showed low 

level lactometer readings and carried contami-

nants such as powder, chemicals and polluted 

water. 

PFA also issued warning notices to the eight 

milk shops. DG Irfan Memon said that adultera-

tion was a heinous crime and adulterators 

would be dealt with strictly. He added that use 

of adulterated milk caused several diseases and 

played havoc with public health. 

 

Two Maine dairy farms dumping milk as demand drops, others holding steady 
May 10th 2020 

https://wgme.com/news/local/two-maine-dairy-farms-dumping-milk-as-demand-drops-others-holding-steady 

 
ARMINGTON (Sun Journal) -- Hardship is 

a way of life for dairy farmers in Maine. 

Up at the crack of dawn and working all 

day, they toil in the barns and the fields, hoping 

to make a small profit. 

“Dairy farms are used to struggling. They’re 

used to challenges,” Jami Badershall said. 

Badershall is the communications manager for 

the Maine Dairy Promotion Board and the 

Maine Dairy and Nutrition Council, which pro-

motes and provides education on the products 

produced by Maine’s 210 dairy farms. 

Making the struggles and challenges even more 

arduous is the COVID-19 pandemic. Two major 

markets for many of the dairy products farmers 

rely on have largely dried up — schools and res-

taurants have either closed or reduced by a 

large number the amount of milk, cheese and 

butter that they purchase. 

Hotels and food-service businesses have also 

closed due to the pandemic, creating a surplus 

of supplies. 

“Who knows what next week will bring,” Henry 

Hardy of Hardy Farm in Farmington said. “It’s 

scary.” 

Sandy River Farm, a small independent dairy 

farm with 35 cows in Farmington, has more milk 

than it knows what to do with, following the 

temporary closing of some of the small stores 

that sell its products. 

“We’re dumping about 250 gallons each week,” 

said Erik Johnson, the farm’s manager. 

While dumping appears to be more of a prob-

lem at the larger dairy farms across the country, 

few Maine farms have resorted to dumping, Ba-

dershall said. The only other one she is aware of 

is a farm in Charleston, nearly 30 miles north of 

Bangor. 

Johnson said Sandy River Farm is multigenera-

tional farm in operation since 1956 and has 

added a few new markets to ease some of the 

sting. He is also sending some of his excess milk 

to food pantries. 

“We have a lot of local support that will help us 

get through this,” Johnson said. 

At the other end of the spectrum is Brigeen 

Farm in Turner. In the same family for 10 gener-

ations since 1777, Brigeen milks its 500 cows 

three times a day. 

So far, its buyer, Oakhurst, has not asked the 

farm to cut back on production , which could 

happen if prices stay down and markets stay 

closed due to coronavirus, said Betsy Bullard, 

one of the operators and spokesperson for the 

farm. 

“Projections are that milk prices will be down by 

one-third,” Bullard said. “There are some fed-

eral programs set up to help farmers. But in the 

meantime, extreme belt-tightening.” 
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“It’s a struggle for all of us,” she added. 

Adam Trundy’s 185-cow operation at Twin 

Brook Farm in Minot is also operating within a 

tight margin. His dairy farm benefits by selling 

its products to HP Hood, headquartered in 

Lynnfield, Massachusetts, and Cabot Cheese, 

headquartered in Vermont. If, over the next 

couple of months, he is asked to cut back on 

production, Trundy said he expects the drop-off 

to be small. 

“Most everyone I’ve heard from seems pretty 

optimistic about things,” Trundy said. “I haven’t 

heard of anyone closing or shutting down.” 

Hardy, who has 50 cows at his organic dairy 

farm in Farmington, says the market has 

changed, but he remains optimistic. Much of his 

milk gets shipped to New Hampshire to be 

made into Stonyfield Organic Yogurt and their 

other products. 

“We’re doing just fine,”Hardy said. “They feel 

they are more diverse in their products.” 

That view compares favorably with what Ba-

dershall is hearing. While wholesale milk prices 

are down, there are signs that some dairy sales 

have actually risen during the quarantine as 

consumers are buying more ice cream, butter 

and cheese, she said. 

“This hasn’t been easy for anyone,” Badershall 

said. “We came off a year with low milk prices. 

This was supposed to have been a strong year. 

“It’s hard to know how long this is going to 

last,” she added. 

 

 

 

 

 

 

 

 

Dairy farms face hardship from COVID-19 
May 9, 2020 

https://www.ncnewsonline.com/news/local_news/dairy-farms-face-hardship-from-covid-19/article_d45c34d9-

eecf-5e12-8221-1bfd5dbc7f90.html 

  
ith schools and restaurants 

closed because of COVID-19, Law-

rence County dairy farmers 

have been struggling with how the market for 

their product will be redistributed and revived. 

The unexpected and sudden shift in product dis-

tribution — from schools and restaurants over 

to retail grocers and other stores — has re-

sulted in an oversupply of milk being 

dumped, dairy farmers being paid less for their 

milk, and some farmers suffering such financial 

strain that it has them wondering if, or how, 

they will be able to recover. 

The owners of two Lawrence County dairy 

farms have provided similar perspectives about 

where the bottleneck lies in getting their milk 

from the farm to the consumer. Meanwhile, 

their cows continue to produce milk, which 

luckily for both farms, is still being distributed 

for consumption by United Dairy of Martins 

Ferry, Ohio. 

W 

https://www.ncnewsonline.com/news/local_news/dairy-farms-face-hardship-from-covid-19/article_d45c34d9-eecf-5e12-8221-1bfd5dbc7f90.html
https://www.ncnewsonline.com/news/local_news/dairy-farms-face-hardship-from-covid-19/article_d45c34d9-eecf-5e12-8221-1bfd5dbc7f90.html


So far, neither farm has had to "dump" any 

milk.  

The Sturgeon family owns a 400-acre tract in 

Perry Township that dates back to 1876. Tim 

Sturgeon and his three sons, Blane, Wade and 

Thad, are milking 130 Holstein cows on the farm 

that is in its seventh generation. 

David Trotter, owner of TrotAcre Farm in North 

Beaver Township, is milking about 120 head 

of  cows at his family's Guernsey farm that has 

drawn international attention. So far, the dairy 

where his milk is shipped twice a week has 

managed to put all of its product on store 

shelves. 

With schools and restaurants still closed, the 

farmers are encouraging  the public to buy 

more milk and dairy products from the grocery 

store coolers to keep the local farm industry 

afloat. 

 "Our day-to-day operations have not been af-

fected from the standpoint of the cows' care," 

Thad Sturgeon explained. The suppliers are still 

supplying feed and for spring planting, seed and 

fertilizer are available; veterinarians are still 

able to go to the farm, and milk still being 

hauled away. 

What's changed for them, and everyone, is the 

drastic cut in what their farm is paid for its milk. 

"The efficiency of our food supply in this coun-

try is second to none," Thad said. "It's amazing 

how we have milk produced today that is pro-

cessed and packaged and put onto someone's 

table in a matter of a couple of days." 

But right now, the bottleneck is in the packag-

ing and processing, he said. With schools and 

restaurants shutting down, specialty cheeses 

and cheese consumption altogether 

has dropped, and products such as yogurt, cot-

tage cheese and butter also have dropped in 

demand, he said. Those products were in so 

much greater demand in the restaurant indus-

try, and a lot more of them were being con-

sumed in restaurants and schools than were 

bought grocery stores, he said. 

"It's important  to understand there is no short-

age of food in this country, be it milk, dairy, 

beef, pork chicken," Thad emphasized. "Where 

the shortage is coming into play is that it's not 

being able to be processed because plants are 

being shut down for lack of help because the vi-

rus has affected them, all across the United 

States." 

"Milk is a perishable good," he said. "We're see-

ing farmers having to dump milk. Fortunately 

we haven't been told to do that yet." 

But the Sturgeons know of other farmers in 

Lawrence, Beaver and Butler counties, who 

have had to dispose of some of their quantities. 

"There's just nowhere to go with it, and that's 

hard to take," Wade said. Because United Dairy 

sells to a lot of retailers, "they're OK for now, 

but each day is a new day in dealing with this." 

And there's a reason why farmers are dumping 

their milk instead of just giving it away to peo-

ple who need it, Tim Sturgeon explained. "One 

thing we cannot do as a farm is legally give 

away raw milk." 

While there are farms that sell raw milk, they 

have to undergo a special inspection and must 

have a special license. 

"We have neighbors who would like to buy it 

from us, but we cannot just sell it or give it 

away to someone," he said. 

Thad Sturgeon pointed out that when milk goes 

from the farm to the dairy, it first must be in-

spected, go through a pasteurization process 

and be packaged and labeled to be sold, given 

away or donated. Such processing plants as 

United, Marburger, Schneiders and Turners are 

donating milk to food banks and giveaways to 

cut down on the waste and help feed the hun-

gry, he said. 

Where the farmer hurts now is what he is being 

paid for his product, the Sturgeon brothers and 

Trotter agreed. 

The Sturgeons' herd produces 800 gallons of 

milk per day, and the amount  they get paid this 



month will be for the milk produced last month, 

they explained. 

"Going into May, we'll be getting about 35 per-

cent less than what we have been getting 

paid in the past," Thad said. "So that's getting 

cut a third of the price." 

Wade Sturgeon noted that the price is affected 

because more milk is being produced than is be-

ing consumed. 

Trotter foresees that the milk prices paid to the 

farmer will continue to remain low until Octo-

ber. Previously, farm were paid 17 or cents a 

pound, or  $17 $18 for 100 pounds (120 gallons) 

of milk, "and that's pretty much what it takes to 

pay bills,"  he said. 

But since COVID-19, "we're at 13 cents a 

pound, now," he said. "That's a big drop on 

calves coming in. Every farm has a differ-

ent amount for what it needs to pay bills." 

"The outlook is not good for the dairy industry, 

not just in western Pennsylvania but all over," 

Thad Sturgeon said. 

The last price cut came during the past three 

years when the farmers were selling their milk 

for below the cost of production. 

"Quite honestly, 2019 was shaping up to look 

better," he said. "Not that we were getting rich, 

but we were able to have a business plan with-

out the bleeding assets. Then the coronavirus 

hit, and now we see all commodity markets 

crashing — milk, corn, soybeans — and it's re-

ally going to be tough to survive this business 

atmosphere for the rest of 2020." 

Wade noted that they will be able to tell more 

when the restrictions are lifted, "to see what 

phase this virus takes. If people get back to 

work and there's more of a normal, things will 

get better," he said. 

One of the unknowns is what people's buying 

trends will be, once things do start opening up, 

Thad pointed out. "We know there will be lag 

time before we see the price trending back up 

from the lows we're in now. Everything now 

makes it hard to plan or to try to figure out 

where it's going throughout the rest of this 

year." 

Trotter noted that dairy farmers, such as him-

self, meanwhile are working every day to take 

care of their cows that are producing safe, nu-

tritious and wholesome milk. 

Trotter noted that half of the nation's cheese 

and 60 percent of its butter goes to restaurants, 

and 7 percent of fluid milk is used in school nu-

trition programs, he said, and schools are using 

only a fraction of what they normally do with 

their street food distributions. 

Because people now are preparing and eating 

most of their meals at home, demand for dairy 

products at the retail levels is increasing, he 

continued. The processing and packaging needs 

for non-retail dairy channels are highly special-

ized, so it has been difficult to quickly repurpose 

the products for retail use, he explained. 

"We have been very fortunate," Trotter said of 

his family farm. United Dairy continues to 

take its milk every other day. From there, it 

goes to Walmart, which is a big customer, and 

other retail stores. 

When other farms were getting cut back, Trot-

ter called the company and said he has more 

cows coming on this spring, wondering whether 

to keep or sell them because he doesn't want to 

have to dump milk. He was assured that "things 

are good, and that United has been able to 

"find a home for" everything they are taking in, 

he said. 

In addition to their dairy, Trotter's wife, Jill, runs 

a Guernsey milk ice cream business called Cow-

licks in Bessemer. She had ordered the ingredi-

ents and made the ice cream for Grove City Col-

lege, but when it shut down, she was left with 

large order of supplies, David Trotter explained. 

Thus, the Trotters opened the ice cream store 

early,  at the window only, to continue to sell 

their product and so people in the community 

would have some enjoyment. That has since 

transitioned into people placing orders for 

pints and half-gallons, he said. 



"We're hearing from so many people that they 

value local dairy farms," Trotter said. "The best 

thing you can do is keep enjoying your favorite 

dairy products, whether it's milk, cheese, yogurt 

or ice cream. Our 'ladies' will make more." 

 

 

Lactose-free milk is driving sales for the struggling dairy industry 
May 8, 2020 

https://qz.com/1802876/lactose-free-milk-sales-are-on-the-rise/?utm_source=google-news 

ith coffee shops and restaurants 

around the US closed due to the 

coronavirus pandemic, some Ameri-

can diary farms have resorted to dumping 

milk to prevent an oversupply. Producers who 

make lactose-free milk are seeing fewer disrup-

tions to business. Lactose-free milk is distinctly 

different than milk alternatives made of soy, al-

mond, or oat. It’s from a cow and, like its plant-

based competitors, sales are on the rise. Last 

year set records for lactose-free milk and the 

companies that produce lactase—the enzyme 

that turns regular milk lactose-free. Industry an-

alyst, Technavio, estimates a global expansion 

of $118 million over the next three years, with 

North American dairy producers leading the de-

mand followed by European and Asian markets. 

Nielsen says $1.2 billion of lactose-free milk is 

sold in grocery stores annually. 

Producing lactose-free milk relies on mixing lac-

tase with milk. 

Lactose-free producers have been significantly 

less affected by the economic downturn and 

government-mandated changes to behaviors 

because lactose-free milk is predominantly sold 

to consumers at grocery stores. Shopping for 

food is one of the few activities Americans in 

many cities are allowed to do as officials try to 

slow infections. Eating out at restaurants and 

picking up coffee at cafés is generally forbidden. 

Sales of lactose-free milk was $126 million in 

March, up 30% from 2019, according to Nielsen. 

“Part of this is due to a return to comfort food 

and recessionary habits,” says Matt Gould, the 

editor of a dairy-industry newsletter, “where 

dairy has struggled is at restaurants which are 

nearly all shuttered.” About 40% of traditional 

US milk sales are at restaurants and other food-

service businesses, according to HighGround 

Dairy, a futures and options broker focused on 

the dairy market. 

Over the past few years, there has been enough 

consumer demand for lactose-free milk, “we 

just didn’t have the product available,” accord-

ing to Alyssa Badger the director of global oper-

ations at HighGround. For years, Lactaid was 

the only widely available lactose-free milk on 

store shelves in North America. Now, they are 

one of many available to consumers. 

To be sure, the dairy industry is fluctuating as a 

response to the increased globalization of its 

products over the last 100 years. For the major-

ity of the 20th century, dairy was a highly-local-

ized business. Advances in shipping, refrigera-

tion, and international trade have reshaped the 

industry to be more globally focused. 

Changes in world markets has some busi-

nesses struggling to adapt. In the US, the largest 

milk company, Dean Foods Co. filed for Chapter 

11 bankruptcy at the end of last year. They 

joined 48 other dairy companies to file bank-

ruptcy in 2019. To a smaller degree, plant-based 

milk alternatives and the changing consumer 

taste that they cater to are challenging the in-

dustry as well. 

The dairy industry responded with lactose-free 

milk to try to match the appeal of milks made 

from oats, cashews, bananas, almonds, and oth-

ers. 

According to dairy data from market researcher 

IRI, US sales by volume in lactose-free milk in-

creased by 10.9% in 2019 compared to the prior 
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year. The growth makes it the only dairy prod-

uct to see such a gain with the exception of 

non-homogenized milk. White milk declined by 

4% over the same period. Even compared to 

dairy alternatives, lactose-free performed bet-

ter. Soy was down 12.8%, coconut down 4.6%, 

and almond up 7.6%. Brands that provide only 

lactose-free dairy, like Hood’s Lactaid and Fair-

life, were the only to see growth among skim 

and low-fat varieties. 

Given the straightforward process, taking a per-

centage of processed dairy and converting it to 

lactose-free is a simple choice for milk compa-

nies. Few additional costs, combined with con-

sumer appetite makes it a winning solution. 

In January, Coca-Cola took control of Fairlife—a 

100% lactose-free dairy line—by buying out its 

partners. “While sales of traditional fluid milk 

have been declining, consumer interest in 

value-added dairy products” Fairlife CEO Tim 

Doelman said in a statement, “is on the rise.” 

Meanwhile, Washington-state dairy com-

pany Dairygold is investing $67 million in a new 

facility in Boise, Idaho, dedicated to sole pro-

duction of their lactose-free milk brand, called 

FIT. In addition to making dairy for the lactose 

intolerant, Dairygold says it’s targeting consum-

ers looking to buy “better-for-you” products. 

According to Matt Gould, “There’s a big con-

sumer trend to avoid lactose, whether or not 

it’s backed by science.” 

 

 

 

 

 

 

 

 

 

Dairy farmers take learning online 
8 May 2020, 8 a.m. 

https://www.farmweekly.com.au/story/6749985/dairy-farmers-take-learning-online/?cs=5155 

 
airy farmers across the country have 

the opportunity to embrace online 

learning as Dairy Australia moves some 

key courses and extension to digital platforms. 

Face-to-face extension activities have been 

postponed due to current restrictions, but the 

country's 5500 farmers can still tune in to vir-

tual activities and access virtual Discussion 

Groups. 

Dairy Australia's learning and development 

manager Felicity Blackstock said it was a new 

world for dairy farmers but one Dairy Australia 

has been preparing for and was crucial under 

current circumstances. 

"For farmers, it means we are changing the way 

we deliver extension," she said. 

"Whether it's in relation to COVID-19 and how 

to make sure you're prepared, the way we de-

liver more standard extension programs like 

Cups on Cups Off or more regional specific ex-

tension activities, we will be moving online. 
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"Farmers will also obviously continue to be able 

to find resources via our website, from fact-

sheets to useful podcasts and videos." 

Dr Blackstock said 'Virtual Discussion Groups' 

had been meeting with great success using the 

Zoom platform allowing farmers to connect 

while social distancing measures were enforced. 

More formal learning is also available through 

Dairy Australia's 'Enlight' learning platform, 

which is free for all dairy farmers who register 

for a course through their Regional Office. 

Dairy Australia has been working to develop 

online learning modules via Enlight for courses 

that farmers are identifying as a priority at this 

time and offer the most benefit as the industry 

works through the challenges around COVID-19. 

These courses include milking training for new 

entrants and employment basics. 

The Enlight platform is a secure, virtual 'class-

room' for farmers of all levels with custom-

made workshops, discussion forums and learn-

ing management tools. It is easily accessed 

through a web browser 

"We are working hard to create online courses 

for some of our signature Dairy Australia exten-

sion activities like Cups On, Cups off, Transition 

Cow Management and Our Farm, Our Plan and 

they will all be available by end of May. 

"As we're sure you can appreciate, this is some-

thing that takes a bit of time," Dr Blackstock 

said. 

"We are testing a few of the courses currently 

with farmers and you'll hear from your regional 

teams as soon as they are available." 

Benefits of the new online courses was the mix 

of self-guided, one-on-one and group learning, 

and the flexibility of timing around farm and 

family commitments 

The new developments in online learning are 

part of a new Learning and Capability Develop-

ment Strategy that aims to facilitate learner-

centred and industry-guided learning opportu-

nities that are enhanced through the use of 

technology. 

Speak with the regional team to get enrolled in 

online extension courses, Virtual Discussion 

Groups or attend Zoom presentations. 

Farmers in Tasmania have been some of the 

first in the country to access online learning in-

cluding Farm Business Analysis and COVID-19 

updates. 

Scottsdale, Tas, dairy farmer John Leech said 

the opportunity to access farm business man-

agement training at this time online via Zoom 

sessions was perfect for his expanding business 

coming into the new season. 

"I've never used DairyBase before so it was an 

eye-opener to see what is happening for us 

across the business," he said. 

"DairyBase is fantastic and it's useful for us to 

see what parts of the business are costing us 

more money and allow us to make plans to fix 

the pain points." 

Mr Leech said not having to travel and the plan-

ning associated with having a day off-farm was 

the real benefit of the sessions being online. 

"It's a crucial part of the year for us as we set 

our planning and budgets for next season so it 

was great timing," he said. 

"Going online has definitely been a help to me I 

may have been travelling 100 kilometres to get 

to a face-to-face workshop." 

It was also helpful for his wife, a partner in the 

business, who still able to participate and keep 

an eye on their children. 

DairyTas regional extension officer Liz Mann 

was thrilled by the response from farmers. 

"Reception has been really positive," she said. 

"Farmers have been very happy to get online 

and give it a go. The best bit is they keep com-

ing back and farm business analysis means 

farmers feel more confident about their busi-

ness skills 

"Some of the benefits are that farmers can still 

keep learning given the current climate. It is 

also opening up access to our courses to some 

people who wouldn't be able to access them 



otherwise, such as stay-at-home parents or 

people from either end of the state." 

Ms Mann said she did miss not getting out on 

farm but was really pleased to still be able to 

deliver for farmers while socially distancing for 

COVID-19. 

 

 

Low prices, reduced consumption makes dairy farmers wary of the future 
May 7, 2020 

https://www.southernminn.com/owatonna_peoples_press/news/article_662dbf4c-e097-5e8c-b2d5-

e59210afcb2d.html 

 
hotos of milk being dumped into fields 

and cries to support dairy farmers have 

flooded social media and TV newscasts 

since the U.S. reported its first cases of COVID-

19. Local dairy farmers say that the situation is 

exactly as it's being portrayed. 

In January, Rick Balzer of Balzer Dairy Farm just 

outside of Owatonna was selling his milk at $19 

per hundred weight – the unit of measurement 

for weight used in certain commodities, includ-

ing milk. By March, he was selling his product at 

$16/hundred weight. By June the price will be 

as little as $11, he said. 

“It’s going to be devastating,” Blazer said. 

“We’ve been going through this for the last four 

years with low milk prices, and one of these 

days I will run out of cash and have to sell. I am 

using my retirement to keep us going.” 

Though Blazer admits that the dropping dairy 

prices has been an issue for a number of years, 

the pandemic has made times especially diffi-

cult. According to the information he received 

from his creamery, the rapid closure of the res-

taurant service industry was the first nail in the 

COVID-19 coffin for dairy farmers. 

“Those creameries that sell into that business, 

those are the ones you’re seeing dumping 

milk,” Balzer said. “Our creamery we sell to 

makes all our product into cheese, and that 

product is still moving and our co-op is doing 

well, but the price is still down.” 

Tom Marzinske, a dairy farmer with 100 cows 

just outside of Janesville, also felt the distress-

ing impact of the state of the dairy industry, 

taking a 30% decrease in dairy sales. He said he 

has's heard that school closures is one of the 

major reasons the milk market has fallen off a 

cliff. 

“The bottling plants that are tooled to fill those 

little cartons for schools, they can’t just switch 

over to gallon jugs,” Marzinske said, adding that 

once milk is produced it is processed and put on 

the shelf for sale in a matter of days. “With 

those places shut down there is no market and 

the only thing to do is to dump.” 

The schools' shut down played a role in the de-

cline in milk prices and the “grab-and-go” dairy 

products such as yogurt cups, but statistics Blaz-

er's seen show that overall dairy consumption is 

on the rise. 

“I know that cheese us is up because people are 

eating a lot of pizzas yet,” Balzer said with a 

chuckle. “But fluid milk use is up, too, because 

people are getting milk to take home and feed 

their children. Feeding your kids cereal and milk 
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in the morning is a good way to keep them busy 

for a little while.” 

Despite the reportedly consumption of dairy in 

households being up, Balzer and Marzinske say 

that the stress COVID-19 has brought to their 

farms can be overwhelming. 

“We can’t shut down the cows,” Marzinske said. 

“We are still busy keeping our cows as healthy 

and as happy as we can, and we can’t stop do-

ing what we normally do to take care of them. 

But we’re really taking a hit.” 

Balzer's 120 cows are still his priority, but the 

reality of his situation is hard to escape. 

“My wife pays the bills and it can be stressful 

for her when she’s trying to write checks and 

we don’t have the money because we have cut 

our milk payment down by a third,” Blazer said. 

“I can only hope this is temporary. I try to al-

ways look at things optimistically, but I didn’t 

build my robot barn so that it goes out of busi-

ness.” 

As far as what the public can do to support their 

local dairy farms, both farmers said that the an-

swer is simple: eat more dairy. 

“I’m hoping that [the state] can see that it will 

be fine to open things up,” Marzinske said. 

“We’ve learned enough about who is at risk so 

that they can be careful, so my hope is that eve-

rything will open again so we can get our mar-

ket out there.” 

 

 

Z Natural Foods Releases New Organic Golden Milk 
May 07, 2020, 08:38 ET 

https://www.prnewswire.com/news-releases/z-natural-foods-releases-new-organic-golden-milk-301054000.html 

EST PALM BEACH, Fla., May 7, 

2020 /PRNewswire/ -- Z Natural 

Foods announced today the release 

of Organic Golden Milk, adding to their line of 

functional superfood beverages.  

Organic Golden Milk is a popular traditional 

drink around the world. An ancient Indian drink, 

Golden Milk is also known as Turmeric Milk.  

Quick and easy to prepare, Golden Milk gives 

you a nutritious, frothy, dairy-free beverage. 

Lightly sweet and creamy, Golden Milk is known 

for being very healthy largely because of the 

turmeric.  Each serving of Z Natural Foods' Or-

ganic Golden Milk contains a blend of Organic 

Coconut Milk, Organic Turmeric Root, Organic 

Cinnamon, Organic Ginger Root, Himalayan Salt, 

Organic Cardamom, Organic Black Pepper, and 

Organic Clove. 

"Turmeric, the primary active ingredient in 

Golden Milk, produces the bright yellow color of 

this delicious golden drink," reports Jonathan 

Parker, Director of Nutrition Sciences for Z Nat-

ural Foods. "Our customers also really enjoy 

that our Golden Milk contains a compound 

called curcumin that supports a healthy inflam-

matory response and may activate the produc-

tion of T-cells, special disease-fighting cells, that 

may support a healthy immune system."  

To make one perfect cup of Golden Milk, mix 

two tablespoons of Z Natural Foods' Organic 

Golden Milk powder with 4-6 oz of hot water 

and add any desired sweetener, milk, or 

creamer. 

Z Natural Foods Golden Milk is easy to mix, 

drink, and store, making it convenient for travel 

or home use.  "One serving of Organic Golden 

Milk daily may be the perfect way to get all the 

tasty benefits far exceeding the nutrition in a 

typical cup of coffee," says Parker. 

Organic Golden Milk is $19.99 a pound (25 serv-

ings) and comes in an air-locked, freezer-tight, 

resealable, stand up foil pouch and can be 

safely stored for 2 years. For more information 

about Organic Golden Milk, visit 
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Farmers give away 2,900 gallons of milk — to start 
MAY 6, 2020 

https://www.adirondackdailyenterprise.com/news/local-news/2020/05/farmers-give-away-2900-gallons-of-milk-

to-start/ 

 man wearing a red hat raised two half-

gallons of milk in his hand, urging driv-

ers forward, where he would either 

hand the milk to the driver or place it in the 

trunk. 

“Thank you” echoed from every car that passed 

by. 

I’m incredibly grateful, especially being preg-

nant and out of work,” said Annie Compton of 

Cortland. 

She and Gabrielle Carr of Cortland went to-

gether Monday evening to the milk distribution 

at SUNY Cortland, where the Dairy Farmers of 

America in partnership with Cornell University 

donated 5,800 half gallons of milk, which was 

distributed by volunteers coordinated by the 

United Way and Seven Valleys Health Coalition. 

“Dairy Farmers of America, a national, farmer-

owned dairy cooperative, is pleased to work 

within our communities to ensure more people 

have access to dairy as part of a healthy 

diet,” said Jennifer Huson, the senior director of 

marketing, council affairs and industry relations 

for DFA Northeast, in a statement. “Our farm 

families are part of the fabric in our local com-

munities and are dedicated to providing nutri-

tious dairy products to family tables across the 

country.” 

United Way Executive Director Christella Yonta 

said it was a great turnout, noting that they had 

seen hundreds of people in the first hour. In 

fact, the event was scheduled to begin at 5 p.m. 

but started an hour earlier “because they were 

already lined up,” Southern said. 

“It’s great to see our community be purposeful 

in our support of local dairy farmers and each 

other,” Yonta said. 

“We already knew food pantries had the need 

and wanted to help fill it while also supporting 

the farmers in our community,” said Susan Wil-

liams, assistant director of Seven Valleys Health 

Coalition. 

Meghan Henry of Park Family Farms, who 

started a fundraiser for the same purpose, 

helped hand out 500 bags of other dairy prod-

ucts like cheese sticks, yogurt and cottage 

cheese that had been provided by Byrne Dairy, 

Upstate Farms, Chobani, Craft and Great Lakes 

Cheese. 

Henry raised more than $2,000 for the effort, 

which she plans to donate to the United Way 

for Cortland County’s “Cortland Cares 

Fund,” which is being matched up to $25,000 by 

the Cortland Community Foundation. 

“It’s better than dumping milk,” Henry said. 

In recent weeks some member farms of the 

dairy cooperative have had to dump milk as the 

dairy industry struggles with schools being 

closed and restaurants buying less dairy prod-

ucts — its two biggest buyers — and hardships 

getting milk bottled and out for retail sale. 

Williams said any checks or donations ear-

marked for dairy are being saved and when the 

dairy donations dwindle, the money will be 

used to buy dairy products for food pantries. 

“We’re trying to get systems up where as long 

as the milk is available we’ll keep working with 

SUNY Cortland,” Williams said. 

Auxiliary Services Corp. SUNY Cortland has been 

working with Seven Valleys to provide cold stor-

age for a new food rescue program as well as 

food pantries running out of cooler space. It will 

store the extra dairy products until they are dis-

tributed to the pantries. 

Williams said they are working with the Ameri-

can Dairy Association Northeast to get another 

dairy delivery, but that delivery will be distrib-

uted to other organizations. 
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Regional dairies haven’t had to dump milk — yet 
May 6, 2020 

https://tricornernews.com/lakeville-journal-regional/regional-dairies-haven%E2%80%99t-had-dump-milk-

%E2%80%94-yet 

ccording to Agri-Mark spokesperson 

Doug Dimento, “A lot of Northeast 

dairy farms are unfortunately going to 

go out of business in 2020.”   

Agri-Mark is the biggest Northeast-based dairy 

cooperative in the Connecticut and New York 

state region, selling products under the names 

Cabot and McCadam. Their trucks pick up fluid 

milk from holding tanks in dairy barns and bring 

them to one of four processing plants to be bot-

tled or turned into butter, cheese, sour cream 

and the like. 

The few small dairies in our region that sell di-

rectly to consumers are selling well. Farm 

stands have been very popular as customers ap-

preciate the opportunity to shop at a distance. 

However, the majority of local dairies sell to a 

cooperative that processes and sells their milk.  

According to Dimento, “Most dairy farmers are 

living off their milk check, with the price de-

cided by the U.S. Department of Agriculture.” 

“I’ve been in this business since the early 1980s 

and I’ve seen a lot of tough times in the indus-

try, but this is the hardest,” said Dimento.  

Changes in production 

Close to half of Agri-Mark’s sales are usually to 

the food service industry, revenue that has van-

ished during the stay-at-home orders. While de-

mand for retail cheese has increased, the equip-

ment to process and package those products is 

already running at capacity.  

“Our plants have totally shifted,” said Dimento. 

“Employees have really stepped up as essential 

workers. They come to work every day and so-

cial distance in the plants. We’ve cut down the 

number of products we produce so we can shift 

to products sold in grocery stores rather than to 

the food service industry. We’ve got milk com-

ing in faster than we can handle it but the cli-

mate isn’t right for investment in a change of 

machinery.” 

Dimento is moved by the work that the Agri-

Mark  plants’ 900 employees are doing amidst 

the challenges of the pandemic.  

“They have really stepped up, coming to work 

everyday. We’ve been testing. We have what 

are called ‘care teams’ at each location that are 

taking peoples’ temperatures and ensuring so-

cial distancing. It’s been a change for every-

body.” 

Must be used right away 

As an extremely perishable product, milk has to 

be moved within a small window of time. Agri-

Mark  has had to tell some farmers in the 

Northeast to dump milk when trucks were una-

ble to pick it up. According to Dimento, “So far, 

this hasn’t happened in Connecticut,” although 

some New York dairies have had to dump.  

Melanie DuPuis, chair of Environmental Studies 

and Science at Pace University and author of 

“Nature’s Perfect Food: How Milk Became 

America’s Drink,” said that the dairy processors 

usually turn as much as a quarter of the milk 

produced nation-wide into bulk-packaged pizza 

cheese.  

“Our farming industry simply can’t pivot quickly 

enough to meet the sudden change in con-

sumer demand.” 

Dairy farmers saw a 35% decrease in prices in 

the space of a few short weeks.  

Farmers need aid 

East Canaan farmer Amanda Freund said that 

her family’s dairy will continue producing for as 

long as it can, but that there is no way dairies 
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will be able to cover operating costs without in-

creased support from the government. 

“Our food security is our national security,” said 

Freund. “We need to protect what infrastruc-

ture we have to produce food for regional mar-

kets.”  

Dimento predicts that “there is going to be a 

shift in rural America if this continues on for an-

other month. Life is going to change in rural 

New England. Dairy is the number one industry 

in New England with dairies employing local 

help, veterinarians and feed dealers.”  

“It’s incredibly difficult to see this much stress 

on people who work so hard every day,” he 

said. “One positive in northwest Connecticut is 

that a lot of your dairy farms also have farm 

stand businesses, which are doing well. Hope-

fully, consumers’ appreciation for having a local 

food supply will continue.” 

Freund said she is especially grateful that her 

family has diversified its business over the 

years. Freund’s Farm Market on Route 44 in 

East Canaan and Cowpots, the Freund family’s 

manure-based garden pot factory, are both bus-

ier than ever.  

Freund’s Farm is one of the few dairies in the 

area that has survived the low prices of the past 

five years, contending with everything from 

trade wars to industry consolidation. 

“We’ve gotten used to being as efficient and di-

versified as possible. There really isn’t any way 

to tighten further and our other businesses 

can’t compensate for the losses.” 

DuPuis hopes that this could be a moment in 

which our food system shifts toward a more re-

generative, less consolidated approach to agri-

culture.  

“There really needs to be a push at the legisla-

tive level.” 

Freund sees this as a potentially pivotal mo-

ment. “At best, the country will come out the 

other side of this and there will be a more holis-

tic approach to how we think about our food 

system.” 

Many area dairies including the Jacquiers in East 

Canaan and other farms that are part of Agri-

Mark and Cabot Creamery have been working 

with the Litchfield County 4-H to provide free 

dairy products to area homeless shelters, food 

pantries and families in need. 

 

 

New Pa. dairy campaign focuses on buying local 
May 4, 2020 

https://www.abc27.com/news/local/harrisburg/new-pa-dairy-campaign-focuses-on-buying-local/ 

 
ARRISBURG, Pa. (WHTM) — The Penn-

sylvania Dairymen’s Association, 

launched a new dairy campaign, “We 

Are Your Dairy Farmers: Stronger Together, Buy 

Local, Choose PA Dairy,” to encourage families 

to support their local farm families who work 

hard daily to produce fresh, local milk and dairy 

products to feed families. 

During COVID-19, milk is in high demand at gro-

cery stores but was suspended in other supply 

chain locations due to business, school, and 

government shutdowns. 

“During tough times, we are all in this together 

and will get through this together, but it takes a 

team.  People ask what they can do to support 

us right now, given that the supply chain has 

drastically shifted away from restaurants, 

schools, colleges and businesses,” said Dave 

H 
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Smith, executive director, PA Dairymen’s Associ-

ation. 

“Our goal is to educate everyone about the im-

portance of our farmers to their local communi-

ties and economies, and when we buy local, and 

choose PA dairy or PA Preferred® products, we 

are getting 100% guaranteed Pennsylvania-pro-

duced milk.” 

Lebanon County dairy farmer and mother 

Stacey Copenhaver of Talview Dairy noted, “We 

encourage Pennsylvania families and businesses 

to add dairy to their grocery store list or farm 

market trips and favorite recipes. We’re hopeful 

consumers recognize that it takes farmers work-

ing with our dairy processors, truck drivers, our 

farm employees, grocery store workers and re-

tailers to deliver our delicious, power-packed 

beverage and dairy products to their homes 

during this critical time in our nation’s his-

tory.”  The Copenhaver family appears in the 

new public service announcement. 

“Our hope is that as Pennsylvanians hear our 

message, they appreciate how deeply we care 

about our animals, as a family, and how proud 

we are of the wonderful, nutritious product we 

produce every single day. Together we can sup-

port small businesses like ours and bolster our 

local economies by buying and consuming 

Pennsylvania milk, especially during these chal-

lenging and unprecedented times,” added 

Meadow Vista Dairy farmer and father Justin 

Risser of Bainbridge, Lancaster County, who 

also appears in the public service announce-

ment. 

In recent weeks, the entire food supply system 

was abruptly disrupted during government 

“Stay At Home” orders where universities, res-

taurants, businesses, schools, cafeterias, and 

the state and country were literally shut 

down.  Demand for milk and dairy products 

shifted to homes, with everyone predominately 

eating in, not out at restaurants or cafeterias. 

However, farmers need to continue milking 

their cows and producing assorted safe, high 

quality, fresh dairy foods for families. To meet 

consumer demand during this pandemic, farm-

ers are steadily supplying grocery store shelves 

and farm markets with their locally produced, 

nutritious milk. 

Smith also stated, “Now more than ever, we ap-

preciate all who are working diligently in the ag-

ricultural industry across the country, along 

with all our critical workers who are helping to 

navigate us through this pandemic.  We salute 

our healthcare professionals, emergency re-

sponders, government leaders, and law en-

forcement for their noble efforts.  And we com-

mend everyone from our delivery services and 

postal workers to our veterinarians, our farm-

ers, grocery store workers, truck drivers, take-

out restaurants, processors, and others who are 

essential to the production, delivery and access 

to fresh foods for our families. People every-

where are hurting so we must also offer our vi-

tal support to our charitable food system during 

these challenging times through “Fill A Glass 

With Hope®” and through Feeding Pennsylvania 

and Feeding America food banks and beyond.” 

 

Milk futures low as industry insiders brace for rough months ahead 
May 4, 2020 

https://www.kvue.com/article/life/milk-futures-low-as-industry-insiders-brace-for-rough-months-ahead/269-

c806c6d0-4aa5-4885-9470-d5f3e3b2285a 

USTIN, Texas — A Texas dairy farmer is 

predicting low milk futures will force 

many of his fellow dairy farmers out of 

business. 

Craig Miller owns Mill-King Market and Cream-

ery out of Waco. His products are sold all across 

the Lone Star State, including Austin in stores 

like Wheatsville.    
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Unlike many dairy farmers, he processes his 

own milk and doesn't belong to a co-op, so he 

sets his own milk prices. 

But Miller said others belong to co-ops and 

their boards determine prices. 

"They're locked into a contract with the co-op. 

And so they're told what they're going to get 

paid," Miller said. 

So even if prices go up at the stores, dairy farm-

ers don't see that money. 

According to the Texas Department of Agricul-

ture, milk was the third top commodity in Texas 

in 2017, bringing in $2.1 billion. 2017 has the 

most recent numbers as commodity statistics 

are updated every five years.    

Darren Turley with the Texas Association of 

Dairymen told KVUE that future milk prices are 

not expected to increase any time soon and 

things are not looking good for dairymen. 

"So our pricing then going forward, we already 

know is going to be extremely low for my June 

and going into summer," said Turley. "The pro-

jected process now that go through the sum-

mertime months would be significantly below 

production. We have had banking institutions 

already question loans on farms. And if they're 

going to go forward with them, continue to give 

them, you know, resources or not. And so the 

industry is really shaking right now. It's a very, 

very tough time."  

Turley said people can help dairy farmers by 

purchasing dairy products and donating them to 

food banks. 

Miller said he's doing OK. He's making home de-

liveries in the Waco area, which he didn't have 

to do before the coronavirus pandemic. 

"As soon as COVID hit ... the restaurant business 

totally dried up. That was about 40% of what 

we did," Miller explained. 

As if that's not bad enough news for farmers, 

Miller is also predicting a pseudo food shortage. 

He said the recession-type economy we're see-

ing affects everyone because there's just not 

enough money. 

"Well, we're still going to have food. It just 

won't be in the variety we're used to seeing," 

said Miller. 

Agriculture Commissioner Sid Miller said that 

while the current short supply of meat will last 

the next 30 to 45 days, there is no food short-

age issue. Miller said it is a labeling and distribu-

tion problem.  

Miller gave KVUE an example: 

"We've got lots of eggs everywhere. Plenty of 

eggs for everybody. But you can't find them at 

the grocery store because you go to get a car-

ton of eggs ... they're sold out. They're limiting 

people to one carton per family. The reason for 

that is, a lot of our eggs, everybody's cooking at 

home now. So, they need more eggs. But, we 

have a lot of eggs that are packaged to go to 

restaurants and in the airlines and cruise ships 

and hotel chains. But they come in 30 count 

flats and they're unlabeled. Well, the law says 

that the carton eggs has to have a farm name 

on. It has to be USDA inspected, has to have, 

you know, the size of the grade. Well, I was able 

to get a waiver from that. And now we can sell 

those 30 counts flats of eggs that we didn't 

have any home for," explained Miller. 

Commissioner Miller also said the answer to 

solving the short supply of food is to reopen the 

economy. 

"We're bringing the jobs back. We open restau-

rants. We get, you know, kids back in school this 

morning and we get back to life as normal and 

then course use cowboy logic would tell you, 

you know, everything would be normal," said 

Miller. 

Craig Miller is luckier than most. His micro-farm 

store is unexpectedly doing well, making 15 

times the profit than before the pandemic. 
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Dairy plan to trace milk from grass to glass 
May 04, 2020 

https://indaily.com.au/news/business/2020/05/04/dairy-plan-to-trace-milk-from-grass-to-glass/ 

outh Australia’s dairy industry is creating 

unique ‘grass to glass’ branding as it 

works to build a premium, boutique 

trademark around the globe. 

The industry-first plan will audit, track and cer-

tify the state’s dairy industry as its milk, cheese, 

yoghurt and ice cream moves through the sup-

ply chain. 

South Australian Dairyfarmers’ Association chief 

executive Andrew Curtis said two new projects 

will this year work toward having the state’s 

products recognised as being among the 

world’s safest, greenest and best quality. 

“What we’re saying is we need to put in place 

the processes and certifications so people can 

say yes, South Australian,” Curtis said. 

“People will say ‘I’ll buy that product’ whether 

they are in downtown Beijing or New York or 

Adelaide, ‘I will buy that because I know it’s 

quality’.” 

The industry planned to first build a framework 

to audit the state’s 241 dairy farms along with 

its processors of cheese, yoghurt and ice cream 

and to then work toward making certification 

happen. 

Curtis said the plan recognised the state’s 

smaller, niche dairy industry was producing de-

monstrably higher standard products, with the 

new marketing approach better targeting Asia’s 

growing middle class searching for premium 

products. 

“We can’t supply the whole world so we will 

supply to the people who have got good taste 

and also recognise the value of sustainable, 

quality production,” he said. 

“If you want soggy mozzarella that shrivels in 

the oven, go your hardest, but if you want qual-

ity that has flavour then talk to us.” 

South Australia typically produces about 500 

million litres of milk a year, around 6 per cent of 

Australia’s annual production of almost 9 billion 

litres. 

Association president and South East dairy 

farmer John Hunt said the industry launched a 

five-year action plan last April. 

Now it was moving forward in recognising the 

state is “uniquely poised to carve out a niche in 

the global market place by placing itself at the 

front of the premium market”. 

“It’s the whole chain, we have a certain stand-

ard we are going to adhere to and it’s going to 

be easy to follow,” Hunt said. 

“We have to differentiate ourselves so we see a 

South Australian product and you almost don’t 

have to worry about reading the label.” 

This included ensuring world’s best practice in 

caring for animals, staff and the environment 

along with producing high-end products. 

Hunt also said after several years of uncertainty 

with unpredictable pricing and contracts, the 

decision to pull together processors and farm-

ers at a state summit late last year was helping 

boost the industry’s future. 

The industry is now moving toward providing 

extra confidence for farmers already supported 

by a new national code of conduct and growing 

success in local companies making dairy prod-

ucts. 

Among those companies is Beston Global Food 

Company. 

The South Australian business introduced a con-

tract for dairy milk farmers a few weeks ago 

that has a fixed minimum price for three years, 

compared to 12-month processor contracts of 

the past. 

Hunt said the summit last year was unusual in 

terms of drawing together dairy farmers with 

processors but it meant discussions focused on 

providing industry certainty. 
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“I think what’s been made clear in South Aus-

tralia is there’s a demand for milk and proces-

sors have now put a number around it, they are 

after another 200 million litres combined over 

the next three years,” Hunt said. 

“With that came contracts longer than 12 

months. 

“It’s really interesting, we know in South Aus-

tralia we can compete with lower commodity 

products so we need to partner with the pro-

cessors, we’re unique here, it’s a bit more of a 

team approach.” 

Most dairy industry players were managing the 

impacts of COVID-19; some fresh milk air 

freighted to China had been impacted along 

with some suppliers to restaurants. 

But this had been balanced by greater domestic 

demand as more consumers cooked at home. 

“For a few years it’s been doom and gloom but 

we’ve got a target and we’re going to meet it,” 

Hunt said. 

 

 

Got (too much) milk … COVID crisis causing surplus and dumping 
May 2, 2020 

https://www.nashuatelegraph.com/news/coronavirus/2020/05/02/got-too-much-milk-covid-crisis-causing-sur-

plus-and-dumping/ 

n the wake of the COVID-19 pandemic, the 

dairy industry saw two of its major markets 

– restaurants and schools – dry up over-

night, leading to a surplus of milk nationally and 

the dumping of millions of pounds of milk that 

could not be sold. 

This was looking like the year dairy farmers 

would emerge from depressed milk prices but 

that surplus is once again driving down prices 

and many fear will drive more dairies out of 

business. “It’s going to take several years to get 

out of this. The survival of small dairy farms has 

yet to be established at this point. They are 

standing on shakier ground than ever be-

fore,” said Amy Hall, director of Granite State 

Dairy Promotion. “They are going to feel some 

financial pain because they have never seen de-

mand get cut so quickly and so severely.” 

Rob Johnson, policy director for the NH Farm 

Bureau, noted seven percent of all milk pro-

duced by the largest dairy cooperative in the 

country nationwide was dumped in one week in 

early April due to the surplus. Hall said while 

the amount of milk dumping in NH was not 

known, dairies in New England have dumped 18 

million pounds of milk in the past three weeks. 

“They (dairy farmers) lost the school market 

and restaurants. That has been an enormous 

hit,” she said. 

Hall has also raised concerns that despite the 

surplus, some grocery stores have limited the 

amount of milk customers can purchase, deep-

ening the economic hit that dairy farmers in the 

state are taking. 

Since she raised those concerns in early April, 

most stores have lifted those limits but not all. 

Shawn Jasper, commissioner of the NH Depart-

ment of Agriculture, says any perceived milk 

shortages at stores was chiefly due to stores re-

lying on computer ordering models that are 

based on seasonal sales in previous years and 

were not initially adjusted for more demand 

due to the COVID-19 pandemic. “It backed 

things up in the supply chain and led to dump-

ing,” Jasper says. “That is beginning to 

change.” Sales of milk in stores is up 35 percent 

and while that will help alleviate the need to 

dump as much milk, it will not prevent a surplus 

and the need to dump milk, Jasper says. 

Hall said some of the reasons stores have given 

for limiting milk sales range from being short-
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staffed, to glitches in computer ordering sys-

tems to lack of cold storage space. She stresses 

there is no need to horde milk. 

Dairy farmers are seeing markets shrink over-

seas as well. International trade markets have 

dipped anywhere between 15 to 17 percent, 

Hall said. 

Jasper said all these challenges at the national 

and international levels are being felt by the 

state’s dairy farmers. “We are not an island 

unto ourselves. It will have a huge impact on 

milk prices. Milk prices to farmers could drop by 

more than one-third and put most farmers out 

of business,” if the pandemic drags out, Jasper 

said. “If nothing changes, it will be devastating.” 

Among NH’s dairy farmers affected by the crisis 

is Morrill Farm Dairy in Penacook. The fourth-

generation family farm is run by Rob Morrill, his 

wife and three sons. 

Morrill received a letter from his dairy coopera-

tive stating the coop has seen sales drop 12 per-

cent since the onset of the COVID-19 crisis and 

had to dump five percent of its surplus milk. Be-

ginning May 1, the cooperative will be guaran-

teeing full price for up to 85 percent of what the 

dairies produced in March. Any milk produced 

over that amount will be paid at a substantially 

reduced price. “We’ve got to try and curtail our 

production,” Morrill says. “Right now we are 

facing the unknown.” 

He adds dumping milk is a last resort solution 

and there is an effort to get surplus milk to food 

banks instead. 

NH’s Dairy Industry Under Pressure 

The dairy industry in NH is relatively small but 

plays a major role in the state’s agricultural sec-

tor. There are about 90 dairy farms in New 

Hampshire, down from about 125 five years 

ago, Johnson said. 

The New Hampshire dairy industry generates 

$55 million in state tax revenue, employs 5,300 

and generates annual sales of $191 million, 

which is 30 percent of the state’s total gross ag-

ricultural sales, Hall said. State dairy farms aver-

age 120 milking animals per farm and account 

for 70 percent of farmed land in the state. 

Dairy farms were already operating under tight 

margins after four consecutive years of low 

dairy prices and Jasper said prices finally began 

to rise again in 2019. “It was starting to come 

back and we were looking forward to 2020 

looking better,” says Charles Price, who runs his 

Price Family Farm in Gilmanton Irons Works 

with his son and grandson, producing 1.7 mil-

lion pounds of milk annually with 70 cows. With 

the surplus created by COVID-19, prices are 

again plummeting. 

“It looks like we’ll have to tighten our 

belts,” Price says. “I won’t be buying any new 

equipment, that’s for sure.” 

The price farmers will be paid for their milk is 

projected to drop to $12 per 100 weight by 

June, Jasper says. Hall said many dairy farmers 

in the Northeast region need $19 per 100 

pounds to just break even. “It is devastat-

ing,” she said. 

A number of factors had already put economic 

strain on the dairy industry before the COVID-

19 crisis, including less people drinking milk as 

more non-dairy alternatives entered the mar-

ketplace, Johnson says. 

Another factor is dairy farmers across the coun-

try were adding more cows when prices were 

down in order to make up revenue losses but 

continued to add cows when prices were high 

to capitalize on those prices, Jasper said. That 

contributed to the depressed milk prices, he 

said. 

“Even though tens of thousands of dairy farm-

ers have gone out of business across the coun-

try, the number of cows didn’t seem to fall,” he 

said. 

Jasper said cooperatives were slow to limit the 

amount of milk they would accept but are now 

doing so in light of the crisis. 

Federal Relief 



The Coronavirus Aid, Relief, and Economic Secu-

rity (CARES) Act included $9.5 billion in emer-

gency response funds to provide direct support 

to farmers, including dairy farmers. The CARES 

Act also adds $14 billion to the Commodity 

Credit Corporation, which can also be used to 

assist farmers. Using those funds, the U.S. De-

partment of Agriculture relief program will pro-

vide $16 billion in direct support to farmers af-

fected by COVID-19. The federal government 

will also purchase $3 billion in fresh produce, 

dairy, and meat to be distributed to food banks 

and other nonprofits. That plan includes spend-

ing $100 million per month on dairy products. 

Hall said while the federal aid is helpful it is 

a “teardrop in an ocean of need.” 

The Northeastern Association of State Depart-

ments of Agriculture sent a letter to U.S. Agri-

culture Secretary Sonny Perdue urging him to 

put in price support provisions that would not 

allow dairy prices to fall below $19.50 per 100 

weight, Jasper says, which is considered to be a 

break-even price for dairy farms. 

Farmers were also eligible to apply for the pay-

roll protection loans though the CARES Act. 

Morrill, who has a full-time employee and three 

part-time employees, applied but said he did 

not receive a response yet. 

Morrill says his farm will likely see some of the 

federal relief money and while it will help, it will 

not make up for the shortfall in revenue. He is 

waiting to see what the guidelines will be as to 

how it will be disbursed. 

Price initially did not plan on needing federal 

aid. “I’m fortunate enough that I don’t have any 

loans I need to repay,” Price says. However, he 

received a letter from his coop stating it had to 

dump surplus milk and that milk prices would 

be dropping. “It is way below margin to produce 

milk,” Price says. 

NH Programs Aim to Help 

There are efforts at the state level to help NH 

farmers. The University of New Hampshire Co-

operative Extension created an interactive map 

on its web site to connect residents with local 

farms, including more than 35 dairy farms 

across the state. UNH Extension teamed up 

with the New Hampshire Department of Agri-

culture to gather the farm listings. The online 

map includes farm locations and contact infor-

mation, product categories, online and social 

media links and more. 

Once the economy opens again, Hall wants to 

see the state move forward with the “NH’s 

Own” Dairy Premium Program. The dairy pre-

mium program bill, signed by Gov. Chris Sununu 

last year, allows the NH Department of Agricul-

ture to market milk from NH dairies with 

a “NH’s Own” label, allowing consumers to opt 

to pay for NH products with a 50-cent premium 

that would be returned directly to the farmers. 

The program was in development but put on 

the backburner when the COVID crisis hit. “It’s 

even more important now than its ever been to 

get this product on the shelves,” Hall said. 

The NH Department to Agriculture surveyed 

shoppers and found more than 80 percent sup-

ported such a program. Jasper said his depart-

ment will be working to bring the program to 

fruition once the crisis has passed. 

“We need people supporting New Hampshire 

agriculture and buying products that may be a 

little more expensive but are better quality 

products,” Jasper says. 

 

Vita Plus donation aids Sunshine Place with Sassy Cow milk 
May 2, 2020 
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unshine Place and the Sun Prairie Emergency 

Food Pantry are receiving milk for 1,500 school 
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lunch packs or weekly supper meals with 

additional funds to purchase other dairy 

and beef products. 

These contributions are part of the Vita Plus 

Serving Customers & Rural Communities Pro-

ject. Vita Plus, an employee-owned livestock 

feed and nutrition company, has committed 

$100,000 to support rural food security initia-

tives throughout the Upper Midwest. 

The purposes of the project are to assist those 

in rural communities during the COVID-19 pan-

demic while also supporting dairy, swine, and 

beef producers by purchasing their products as 

dairy and livestock farms face subsequent mar-

ket challenges. Through this broad-based effort, 

local Vita Plus nutrition consultants and facili-

ties will identify opportunities to make a differ-

ence in the communities where they and their 

customers live and work. 

Randy Messer, Vita Plus livestock consultant, 

used his portion of the funds to coordinate the 

purchase of milk from Sassy Cow Creamery in 

Columbus. 

Sunshine Place has plans to offer the milk as 

part of its weekly Sunshine Suppers. Denny 

Deery, Vita Plus business analyst, designated his 

team’s funds to the food pantry to purchase ad-

ditional dairy and beef products. 

“Many people are in need of nutritious food 

right now and, at the same time, our dairy in-

dustry has a surplus of milk,” said Randy Mes-

ser, Vita Plus nutrition consultant. “Every pur-

chase of dairy products supports our local farm-

ers and the dairy industry, and it’s great that we 

can help our Sun Prairie neighbors at the same 

time.” 

“The need is infinite right now,” Deery added. 

“We admire the work Sunshine Place does for 

the community, and we’re glad we can work 

with them to help put food on families’ tables.” 

Vita Plus Corporation is an employee-owned 

company headquartered in Madison, Wiscon-

sin, and has been serving livestock producers 

since 1948; for more information about the or-

ganization, call 800-362-8334 or go online 

to www.vitaplus.com. 
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ew England Dairy continues to work 

with schools and partners to develop 

solutions that get meals and milk to 

students. To date, New England Dairy has pur-

chased and donated over 1,400 portable milk 

coolers to 77 districts across New England, val-

ued in total at over $50,000. 

Milk continues to be an important part of 

school meals and is provided with every meal. 

New England State Departments of Education, 

in collaboration with USDA, are offering schools 

flexibility on the type and size of milk being dis-

tributed. This allows sites that are providing 

more than one meal at a time to use larger con-

tainers such as half-gallon jugs instead of indi-

vidual cartons. 

New England Dairy’s partner, GENYOUth, an-

nounced a grant opportunity for up to $3,000 

per school to supply much-needed resources 

for meal distribution and delivery efforts to get 

food — including dairy — to students during 

COVID-19. Over 400 schools in New England 

have applied and the first round of grant funds 

have been awarded. 

New England Dairy is exploring how it can bring 

in additional funding from local foundations to 

expand its grant support to schools. 

DOJ requires DFA to divest as it attempts to buy 

dairy plants from bankrupt Dean Foods 

May 01, 2020 

https://www.nbc15.com/content/news/DOJ-re-

quires-DFA-to-divest-as-it-attempt-to-buy-

dairy-plants-from-Dean-Foods-570124611.html 

MADISON, Wis. (WMTV)-- The U.S. Department 

of Justice announced Friday that it will only al-

low Dairy Farmers of America Inc. (DFA) to ac-

quire milk processing plants from bankrupt 

Deans Foods if DFA divests from some of its 

other assets involved in the dairy industry. 

On Friday, the DOJ filed a civil antitrust law-

suit in the U.S. District Court for the Northern 

District of Illinois, in order to block DFA’s pro-

posed acquisition of three fluid milk processing 

plants from Dean Foods. 

The DOJ argues that DFA's acquisition of Dean's 

plants would lead to a loss of competition in the 

dairy industry. 

However, the DOJ is also offering a potential so-

lution. According to the lawsuit, the DOJ would 

approve DFA's purchase of three Dean plants if 

DFA also agreed to divest from plants located in 

De Pere, Wisconsin, Harvard, Illinois, and Frank-

lin, Massachusetts, as well as associated equip-

ment and other assets related to fluid milk pro-

duction, to an acquirer approved by the U.S. 

government. 

In a statement, the DOJ said it came to that con-

clusion after what it called a "fast but compre-

hensive" investigation into acquisitions pro-

posed by DFA, as well as dairy cooperative Prai-

rie Farms Dairy Inc., of Dean Food's properties. 

The DOJ adds that its proposed solution might 

be a gain for workers in Wisconsin, because if 

DFA and others did not buy Dean's distressed 

plants, they would likely close for good. 

“This is a tumultuous time for the dairy indus-

try, with the two largest fluid milk processors, 

Dean and Borden Dairy Company, in bank-

ruptcy, and a pandemic causing demand for 

milk by schools and restaurants to collapse," 

said Assistant Attorney General Makan 

Delrahim of the Antitrust Division in a state-

ment Friday. 
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"In the face of these challenges and Dean’s 

worsening financial condition, the department 

conducted a fast but comprehensive investiga-

tion... In addition, the closing of the depart-

ment’s investigation into Prairie Farms’ acquisi-

tion will preserve necessary outlets for dairy 

farmers and keep milk on consumers’ refrigera-

tor shelves by keeping the plants in operation," 

according to Delrahim. 

Wisconsin Attorney General Josh Kaul said he 

was also satisfied with the DOJ's proposal, writ-

ing in a statement that "While strong competi-

tion in the market is always important, it’s in-

credibly important now, as we’re living through 

a pandemic. Our supply chain must have robust 

competition to ensure a continued supply of 

milk to those who need it." 

DFA is a Kansas-based cooperative which has 

14,000 farmer-members across the United 

States. DFA had 2018 revenues of $13.6 billion, 

the DOJ reports. 

Prairie Farms, meanwhile, is headquartered in 

Edwardsville, Illinois and has over 700 farmer-

members and annual revenues of over $3 bil-

lion. 

Dean is a Dallas-based dairy company, operat-

ing nearly 60 fluid milk processing plants in 29 

states. While Dean had 2018 revenues of $7.75 

billion, in November of 2019, Dean filed for 

Chapter 11 bankruptcy protection and will 

cease to operate as a going concern in May 

2020.

 

 

Dairy farmers lament milk dumps in chaotic market 
May 1, 2020 Updated May 9, 2020 

https://www.thedailystar.com/news/local_news/dairy-farmers-lament-milk-dumps-in-chaotic-market/arti-

cle_1cf9a0e2-3626-5e3f-a77e-473790773c11.html 

acing a reduced workforce, a limited 

market and plummeting milk prices amid 

the coronavirus pandemic, dairy farmers 

across the country have resorted to dumping 

their milk. 

“This is my 38th year on a dairy farm, and I have 

a funny feeling this will be the worst year I’ve 

weathered,” said Barb Hanselman, who owns 

and operates Del-Rose Farm in Bloomville with 

her husband, Ernie. 

As of the end of April, the Hanselmans have not 

had to dump any milk. 

As members of the Dairy Farmers of America 

cooperative, Hanselman said her farm is subject 

to different arrangements for marketing milk 

than an independent farm, but even coopera-

tives are feeling the strain of a spiraling market. 

Milk produced at Del-Rose Farm, just 15 miles 

from the Saputo plant in the town of Delhi ham-

let of Fraser**, may theoretically be given prior-

ity over milk produced at farms further away, 

Hanselman said. 

“You’re not paying a lot of money to transport 

milk to be processed if you’re closer.”  

Doug DiMento, director of corporate communi-

cations for Agri-Mark, said the New England-

based cooperative closed its membership five 

years ago because of excess milk on the market. 

“We’ve got more milk than we’ve ever had. 

With the closing of restaurants, schools and col-

leges — that’s 40 to 50% of our business, the 

food service industry,” he said. “It’s a huge 

blow.” 

“Even with an uptick in retail sales, it’s not 

enough to offset the loss of the food service 

market,” said Hanselman, who serves as secre-

tary on the American Dairy Association North 

East’s board of directors. “If there’s too much 

milk and we cannot find a place for it, it has to 
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get dumped. It’s a problem all across the United 

States.” 

When milk is dumped, it is typically poured into 

manure pits, Hanselman said. With a high nutri-

ent content, milk can also be spread on fields as 

fertilizer. 

“You can’t just pour it down the drain,” she 

said. “Milk is tough on septic systems with its 

high butterfat content.” 

Acknowledging the wave of public criticism di-

rected toward farmers forced to dump their 

milk while many struggle to put food on the ta-

ble amid the coronavirus pandemic, DiMento 

noted that the dumped milk is raw. 

In New York state, raw milk must be sold di-

rectly from farm to consumer and is subject to 

rigorous testing by the Department of Agricul-

ture and Markets. 

“The dumping is not the dairy farmers’ fault,” 

he said. “The plants are full and there’s no-

where for it to be processed.” 

“It’s important that milk continues to move,” 

Hanselman said. Fluid milk’s relatively short 

shelf life and the limited availability of refriger-

ated storage “creates a backlog of product 

within the industry.” 

To adapt and to meet the increased demand 

among households amid the coronavirus pan-

demic, food pantries are developing milk distri-

bution systems such as voucher cards and des-

ignated dairy days for patrons to come pick up 

the products, Hanselman said. 

“There’s been too much milk for quite a while 

now,” she said. “I think it’s hard for people to 

wrap their heads around how much milk is pro-

duced by one dairy farm.” 

Del-Rose Farm, with its 60 milking head, pro-

duces an average 600 gallons a day, Hanselman 

said; a volume typical of local producers but 

small compared to the statewide average. 

“We tend to go through hills and valleys in milk 

pricing,” Hanselman explained. “The federal 

milk marketing order system was put in place to 

ensure all Americans had access to Grade A 

fluid milk, but that was 70 years ago. I don’t 

think it serves our industry the way it should be-

cause our industry has changed, just like every-

thing else has.” 

Federal milk prices have been consistently low 

for the past five years, Hanselman said, but she 

was “cautiously optimistic things were starting 

to improve.” 

“This was supposed to be a bounce-back year,” 

DiMento said. 

“For the first few months of 2020, there weren’t 

wild milk checks, but it was getting better,” 

Hanselman said. “The virus totally obliterated 

that.” 

Dairy Farmers of America* directed its mem-

bers to reduce their milk production 15% by 

May 1, Hanselman said. 

“When times are good, farmers make more milk 

to make more money,” Hanselman said. “When 

times are tough, they make more milk to pay 

their bills.” 

Hanselman surmised that the blow to the indus-

try caused by the virus is unprecedented in 

most any dairy farmer’s lifetime. 

“I don’t think a lot of us have seen anything like 

this before,” she said. “We haven’t seen war in 

our country. It’ll be interesting when we get to 

the other side to see how bad things got.” 

“Any dairy farmer that survives this is a damn 

good farmer, in my opinion,” DiMento said. 

“They’ve survived a lot.” 

“I hate it,” Hanselman said. “I don’t know what 

the answer is. I think we can all agree the sys-

tem doesn’t work the way it should. Even if we 

had a good system in place, COVID would have 

rocked us. It’s rocked everyone.” 

 


